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Safe Harbour Statement

This presentation contains certain forward-looking statements including those describing Zydus Wellness’s strategies,
strategic direction, objectives, future prospects, estimates etc. Investors are cautioned that “forward looking
statements” are based on certain expectations, assumptions, anticipated developments and other factors over which
Zydus Wellness exercises no control. Hence, there is no representation, guarantee or warranty as to their accuracy,
fairness or completeness of any information or opinion contained therein. Zydus Wellness undertakes no obligation to
publicly update or revise any forward-looking statement. These statements involve a number of risks, uncertainties
and other factors that could cause actual results or positions to differ materially from those that may be projected or
implied by these forward-looking statements. Such risks and uncertainties include, but are not limited to: growth,
competition, domestic and international economic conditions affecting demand, supply and price conditions in the
various businesses in Zydus Wellness’s portfolio, changes in Government regulations, tax regimes and other statutes.

This document is a presentation and is not intended to be a prospectus or offer for sale of securities.
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A Leading Consumer Wellness Company with

significant Global footprint
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Company Overview &
Consumption Trend
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MaX
PROTEIN

Nutl‘alite Capital restrl%lcture' Acquisition of
P .(QIP and Preferential Naturell (India)
Launched issue of Rs. 10,000 Private Limited
New Everyuth Tan million) and
Launched Acquisition of pquucFion Removal repurchased NC‘D.s Launched Reimagining
Evgryuth Carnation fe'1C|I'|ty in Range,‘ of Rs. 15,000 million new variant Wellness: Our New
Skmcalre Nutra Sikkim = Unit-| Nutralite . .’Mango blast’ Identity
. Range! (“CNAFL”) o Mavonnalsﬁ . in Glucon-D °
1988 2005 2009 2017 2019 2021 2024 2026
s 1991 2006 s 2011 s 2018 s 2020 6 2022 , 2025 o
Launched Launched ZWL listed on Launched Acquisition Relaunched Launched
Sugar Free! Sugar Free NSE. Brands Sugar Free of Heinz Complan with ready-to-drink Acquisition
Natura with Sugar Free Green with India enhanced proposition product, of Comfort
Sucralose? and Everyuth Stevia and Private and improved taste Glucon-D Click
3 transited from set-up new Limited Activors, now Limited, UK
Sugs Zydus production (“Heinz”) Launched Activon and its 3
Zj; : r X Lifesciences to facility in Nutralite subsidiaries
> .
S Sugar (4 S,f»‘rgg)" ) ZWL Sikkim — Gioonl DO(:thSha k'jl i
Ry . Unit-Il y Professional range, L .
= g © ‘&a‘% s#gg’F W ) Butter and Ghee ACXON \’Ne.lghtWorId
Ty @HILHEID w and Everyuth N Animiso A
é | C— Body Lotion maxmedix @
® = =N

/ Nutralite &
o ¥ shoodhShaky;
" . “~, “w | PUREGHEE

F Nutralite §7) =
i e J:..Se','“k'l every(itf
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Key Milestones

Note-1: Milestones that happened before Sugar Free and Everyuth hived off grom Zydus Lifesciences to Zydus Wellness Wel |neSS
Above year represents Financial year : 15t April to 315t March nourish-nurture - energlze




Infrastructure

80,000 +
shareholders

Source: Internal MIS
* Excluding Comfort Click business

Business Overview

1,500+ employees

4 manufacturing
facilities in India;
Global 3P *
Manufacturers: 3

International & 20
Domestic

Market Cap
> %160 bn
(as on April 30,
2026)

Dedicated R&D
Centre

zyd@
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Business Overview

Nourishes, "7 J i

Nurtures & AS L)/ ' ~ 0.7 Million
Energizes over D, Distributors i~ == Direct Reach
70Mn families ' TR

: s =gy, 2,700+ | | 80,000+
million stores - . feet on street L farmers
. representatives : (Direct & Indirect)

Source: Nielsen Report/ Internal MIS
Excluding Comfort Click business
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A Future-Ready Company Aligned with Global Health & Wellness Treng
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GLOBAL TRENDS zyd@® PROPOSITIONS
wellness
TT T T T RO A O T
Suqar 1y TS Leader in sugar substitutes, expanding into
Low Sugar/No Sugar Frge"' I m healthier cookies and chocolates
. : RitéBite Full-spectrum protein portfolio covering
Al FTRE N TN bars, snacks & cookies for every occasion
. GluconD’ RECHARGE. Scaling RTD expfansion across energy &
On the go Hydration/Energy AN/ ACTIVCN hydration categories
: : : - : Natural ingredients led skin and hair care with
Functional Skin 2 ncliiisS everwutrg! CUtICOIOru functional benefits across multiple applications
Actival [ &"ﬁ@x Nutr;llite Portfolio designed for today’s active life
ctive Lifestyle MA y
PROTEIN. ATy consumer

WeightWorld g Rising consumer demand for

based, and specialty nutriti

New Age Vitamins, Minerals a _
Animio axmedix @ across human and pet h
nNImiIgo pet ni

Supplements



Demand
Trend

Demand remains steady,
supported by a strong revival
in rural demand that
continues to outpace the
gradual recovery in urban
areas

Consumption Trend Overview

Divergent
Commodity Trend

Key commodities
continue to show
divergent pricing trends

Q-commerce & E-
commerce

Quick Commerce and E
Commerce maintain strong
growth momentum

2yd@®)
wellness

Geopolitical
Risks

Global geopolitical
developments continue to
create some pressure on costs
and supply chains
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Business Highlights
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A. Domestic Business
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Driving Brand Dominance and Market Relevance

everytffh®
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Glucose Nutrition Sugar Prickly heat *Facial
Categor : . Scrub Peel-off

[ Powder ] [ Drink ] [ substitute # ] [ powder cleansing . eelo

Category Size

(in cr.)
Category Size
CAGR Mar-21 Base

We?  Complm Sy

Free-

&

~ 1,035 ~ 6,575

7.1% 0.7% 2.1%

1

Mkt. Share % 4.0 96.1
High saliency and exceptional growth of online platforms is not reflected in market share.

Category Size and Market share source: MAT Mar 2026 report as per Nielsen and IQVIA
#Excludes D’lite range

* Everyuth market rank 5 is at Total Facial cleansing segment which includes Face wash, Scrub, Peel-off, face masks

El- B
B-8:

o Y oz |
llite a2y RitéBite MEX Cuticolor

Category Blended Fat Dairy Nutrit'ion & Protein Cookies Other Nutrition Hair
Sugar spread Protein Bar & Chips Products Care
Mkt. Rank as
Estimates
 —
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Paving the Way for Future Business with Rite Bite Max Protie A=A

RiréBite
=

) - -
itéBite MAX
RiteBite MaX._ Digital Engagements

* Max Protein maintains high momentum and

leadership in protein snacking. | JioHotstar

ENGAGED 2

* Entered into four new categories during the year—

Millet Wafer Protein Bars, Max Protein Ultimate % 1 *‘ ANOTHER CHANCE AT LOVE
Protein Boost (RTD), Max Protein Roots, and MEN'S T20 li co-paweReD oY '
Korean-flavoured Chips. Ly e @Asm"“'
* Demonstrating the brand’s ability to swiftly capitalise N - e,
on emerging consumer trends and are contributing
to category growth, market expansion, and long-term Future-proofing mainstream Exploring pop-culture relevance and
growth momentum. visibility and aligning with peak entertainment integration to reach
* Robust growth on Quick commerce, underpinned by national sports moment broader audience
continued expansion in distribution footprint. = PROTEIN - RESOLUTION . .
EBITDA M . PROTEIN. w: NO CHEATING Promotional video by
=Ll The Impact? Kartik Aaryan on

[ Participation with tangible payoff N at i ona I P rOtEi nD ay

+ Gamified experiences +
Instant rewards drove walk-ins,
engagement and strong

brand recall.

(R Lovren With more than two

S ¢S cr o e bars ordered every second,

into real behaviour change.

. India celebrates
At Acquisition  FY 25 * FY 26 e
- M -
Break-even turning into nearly double-digit EBITDA ﬂe;“ ,:‘“-iv RO Protein Day, ovol‘vday
%, due to high growth & operating leverage «1"3-"..‘.'.;,‘? *ﬁ

* FY25 presented here is on like-to-like basis —


https://www.instagram.com/reel/DVQ8SmBDV73/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D

zyd@
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Latest Additions to Our Portfolio

M.AX AX M.AX
F ” o PROTEIN °ROTEIN. PROTEIN
Max .- MAX
PROTEIN PROTEIN
Tlﬂﬂrf J ‘lT{z}gE PROTEIN BOOST

Korean-inspired flavours made with

Introduced an all-new category, Max 7 grains
Protein Roots - Ghee Jaggery Bar 268 NO 10g 4g No
Protein Added Sugar Protein Fiber Palm Oil
10g 4g No .
Source of Milk
Protein Fiber Palm Oil 4 " Low Gluten-
Fiber Protein GI free
Launched in 3 Flavours Launched in 2 Flavours Launched in 3 Flavours
Coffee Cocoa Orange Berry Choco Hot
: Gochujan - Barbeque
Mocha  Brownie Burst Blush Burst Jang Chilli -


https://youtu.be/pouWeWMKJ3Y?si=7UBp_EWmNIsT1yJc

Sug ar I'mi

Free

2yd@®
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Shaping the Future of Everyday Wellness 2yd®D

W
Sugar Offtake continues to get stronger

Free

ssSugar Free strengthened its category
leadership, retaining the No. 1 position with a
market share of 96.1%*, supported by a 24 bps
year-on-year gain.

s*Sugar Free Green continued its strong
momentum, delivering double-digit growth for
the 20t consecutive quarter.

s*Brand salience remained robust in Q4 FY26
through sustained 360° media visibility and
influencer-led advocacy across key consumer
cohorts.

“»Targeted campaigns enhanced regional reach, Use of credible,
with Sugar Free Green’s New Year campaign health forward
driving pan-India TV visibility and Sugar Free voices to resonate o
Gold+ launching the “Mishty made for Mishty with youth —
life” film in the selected markets.

wellness

* As per MAT Mar 2026 report as per Nielsen & IQVIA


https://www.instagram.com/reel/DWL8tq5Dcgz/?hl=en

Shaping the Future of Everyday Wellness y 29

»
Sugar New Entrant — Choco
Free. Spread in Sugar Free

D’lite Portfolio —
Domestic market

s*Sugar Free D’Lite range continued to deliver a strong quarter performance
and recorded high double-digit growth compared to last year quarter.

**Sugar Free Chocolates continue to witness robust growth, driven primarily
by e-commerce, while Sugar Free Cookies are scaling through both offline
and online channels.

Sensual story telling
for brand’s guilt-free
indulgence promise
during the T20 world
cup final

‘D’lite Chocolate Boy’ campaign
during Valentine’sWeek 2026.

Evolving into more evocative space
of “Un-sinful Indulgence”



Shaping the Future of Everyday Wellness y 29

9D {[|lite
SUGAR BADLO,

‘HEALTH BADLO.

**I’'m Lite continues to strengthen its
healthier living proposition as a
smarter everyday sugar alternative

luse 'mLite. = through the “Sugar Badlo, Health

' Badlo” campaign.

j : **Sustained engagement and stronger
o visibility are helping the brand in
registering higher single digit
growth on a year-on-year basis.

i . .
# “»Digital and influencer-led

campaigns have improved
relevance by showcasing the
product in daily routines and
familiar recipes.
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Driving Category Growth by Adding New Consumers

LTI
cver yUth Strengthening Position in Targeted Categories

naturals

+»*Delivered strong double-digit growth in FY26, driven by innovation, distribution, and superior consumer experience.
+*Tan Removal strengthened its saliency within the portfolio, supported by the Q4 FY26 launch of the Tan Removal Face Wash.

s»Expanded the user base through superior offerings and impactful digital, TVC, influencer-led, and Glance Al-powered marketing campaigns
across party night, date night, and after-office occasions.

**We continue to lead in niche sub-segments—achieving a 48.6%* market share in scrubs with an 8.7* bps YoY increase, and 75.5%* share in
peel-off masks, with a decline of 221.8* bps.

“#Brand ranks 5™ in the facial cleansing category with an 8.0%* market share, up 37.6 bps year-on-year, and considering L3M (JFM’26),
registered 8.5% making it the 4t largest player in the category.

‘ o
: everyuth

| GOLDEN GLOW 4
W PEEL-OFF MASK

.| TAN REMOVAL
evefyUth Chocolate & Cherry
ikl FACE WASH

NOW

REDUCE TAN
DAILY!

VISIBLE

everyuth everyuth

IS THE SKINCARE PARTNER FOR

GUJARAT/
G AN@

IN WPL - WOMEN'S T20 PREMIER LEAGUE 2026!

BESULT » <
& fv}im*
v & 71 USE, e

*As per MAT Mar 2026 Nielsen report
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Strategic Levers Intact to Drive Category and Consumer Growt ;&‘,’%

\ Ty +* Despite softer category demand from adverse weather
Gluca" D conditions in FY26, the brand remained focused on )an£'
$ o building long-term momentum. ﬂfa”‘"ﬁf
TV + Weather
Triggered ¢ Successfully entered the performance hydration segment BEPE‘I
Digital Reach with the launch of Recharge across two formats, Liquid in (‘
Orange and Green Apple flavours, and Sachets in Orange J

and Lime flavours, supported by a focused rollout across Energy +
Modern Trade and E-commerce channels. Hydration
Formula
s Strengthened brand visibility through the “Fuel Your q
Movement” digital campaign and sponsorship of ==
marquee events such as marathons and cyclothons. Hydration
Formula

Recharge Launch | Milind + 18 Influencers + Glucose + Electrolytes
Vitamins, Minerals

Nutritionists + High Voltage PR Endurance Performance
! Supports Immunity
Energy Release

XS

1 - e
8 : \

Electrolytes
Vitamins, Minerals
Energy Release
Supports Immunity,
NO ADDED SUGAR

!
w

HECHARGE

Lo

§
H
1}
¥

Zero Caffeine Formulations




Strategic Levers Intact to
Drive Category and
Consumer Growth
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With over five decades of consumer trust, Nycil maintains its
leadership in the prickly heat powder category, driven by 100%
consumer awareness and an effective antibacterial formulation
synonymous with healthy skin.

Built on its proven germ-fighter proposition, the brand offers
protection against sweat, body odour, rashes, itching, and heat-
related discomfort.

Performance during FY26 was impacted by seasonal headwinds
affecting both the brand and the broader category.

Nycil is gearing up to strengthen brand communication and
scale mass-market activations in the coming period, with a
focused objective of enhancing household penetration and
expanding its retail reach.
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Nutralite

Honithiek & Duligiout
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Building Lifelong Consumer Relationships atis)

Growth via Portfolio & Partnerships Influencer led Advocacy

Pre-Buzz & Sustenance Influence Advocacy

Nutralite! Noirallie
Spotlight E

**Brand delivered consistent double-digit growth,
despite LPG supply headwinds, supported by a
strong portfolio, innovation, and Al-led
consumer engagement.

. Hurry. last chance to surprise her with Celebrate with her Make her the star with
#NutraliteSpotlight ENutraliteSpotlic ENaliteS potlight

**Expanded the portfolio through focused

innovation and strong B2B/B2C execution. T e p ¢ /L B a—
oo & / f I otlitshetrul dsorve
“*Launched an Al-powered campaign !
“NutraliteSpotlight” celebrating women who ' » - - Gt her G per AR ERRVINEON i

video from Chef Sanjeev Kapoor special message from Chef Sanjeev Kapoor.

create healthier family recipes by turning their
signature dishes into share-worthy digital
moments within minutes.

Nutralite

+»Strengthened consumer engagement through an acn}’ NUtrallte Activ
Al-powered recipe platform enabling instant e Ra nge- Peanut
suggestions via food photo uploads or WhatsApp
dish queries. Butter
Nutralite

PEANUT BUTTER

_—




Comptan

with power of 100%
mllk protein’

p DELICIOUS CHOCOLATE T
AVOUR

. T8

powmnoo% g 0% oeRF5C PR TF"N

e o toddler * growth

clinically proven

WY 2X faster growth*

supports concentration
and memory*

aupports concentration
andmemory’

T i ‘ Ja e 00% 7 !
STRENRT : 2 E-... » z ( S4vtalnutien ,' -’l ‘

HIGH QUALITY PROTEIN

34 vital nutrients
and pro immunity*

IMMUNITY'

Rogole Chocolate fiavour

DB 117
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Reinforcing Brand Strength in a Tough Market 2y

®

“*Complan retained its fourth position, holding a 4.1%* market share during the quarter. [ ” %m

s*Despite the category declining by 4.8%* vs last year, posing growth challenges, Complan demonstrated encouraging
green shoots during the quarter, delivering near double-digit year-on-year growth.

*»*During the quarter, Zydus Wellness commenced direct supply of Complan NutriGro kids’ segment, which had previously
been distributed through the group company.

s Acquiring new users through targeted actions to scale our Toddler & Adult nutrition portfolios through digital funnels,
clinical credibility and expert outreach.

**Channel-led initiatives focused on modern trade, general trade, and e-commerce to enhance distribution and visibility.

PRO NUTRITION STARTS WITH

PRO NUTRIENTS
) 2

Z) ' 3 \ ;ﬁllx"::Tfl\'cv - \m ;h
- FOR ALL-ROUND GROWTH rwwmmmmmm FOR DALY BODY NEEDS .

——

GUT WELLNESS

STRENGTH

NNUNTY

*As per MAT Mar 2026 Nielsen report



Reinforcing Brand Strength in a Tough Market 2y

= Complan 2ydT)
5 b wellness_:.a;

ol

o
el
et |

|\||\|l“\)\\

cOglp‘an .

wot100% "~
e &m‘lk protein’

"l 1 (N

1
/ q ity on
IV 2Xfoster growth'

St @ suppods concentration

CONTAINS
VITAMINS

N

WITH

34 VITAL
NUTRIENTS @“vﬂo’nwiems

ond pro immunity*

Supported by the “Thoda Plan, Thoda Complan” campaign and its pPORTS 1

: Y. ,

partnership with young cricket talent Vaibhav Suryavanshi, ME&%R#RAT'ON MILK PROTEIN o)
. . Yale;Chocolata - B

Complan strengthened it connect with younger consumers and @ —

drove portfolio growth. Click for Complan Ad Film e

@ DAIRY BASED BEVERAGE M 1. 12) PROPRIEARY FDOD.



https://www.youtube.com/watch?v=Kj8wtokr2ss
https://www.youtube.com/watch?v=Kj8wtokr2ss
https://www.youtube.com/watch?v=Kj8wtokr2ss

Cuticolor

. e A
uticolol— ticolor 3

Hair Coloring Cream

r’."i_"'
No PPD
No Ammeon
No PPD 2 ‘
';A'”'Im'f)mmw i No Ammonia ; o AMmonic
calp Dames \
_/
“=Minimum

SCO[p Drum;‘l.‘ JC(”D

Hair Color 1
2.0 800
Net content: #0¢
Hair Colordevel
2.0 Black -~ 60 4
I)(‘\‘('Inpvr 60g

2yd@®
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Marketing and Distribution Initiated in Organised Channe

wellness
 “Dermatological Expertise” campaign targeted .
Advanced Scalp Care.
7er0 Comprorpnise premium urban hair-color users across YouTube and #2 Halr COIOur
\ ' Amazon, delivering a 67% uplift in brand awareness Brand on Amazon

and 4x benchmark Click-through Rate.
DERMATOLOGICAL EXPERTISE i

e A dermatology-led influencer program further
amplified the campaign, strengthening visibility and
consumer engagement by reinforcing the brand’s
safety credentials.

Cuticolor

Colour that Cares

| MADE INKOREA

Professional Trust Nominated for the Nykaa ‘Best
(Derma Influencers) in Beauty Awards 2026’

No.1 Doctor prescribed hair color is free from ammonia, PPD, and harmful chemicals, providing a safe and gentle color

experience for healthy hair
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B. International Business
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WeightWorld

WeightWorld

CERTIFIED (BIO) ORGANIC

WeightWorld
WeightWorld

CERTIFIED (BIO) ORGANIC

WeightWorld & toon e

CERTIFIED ORGANIC l 3 = — -
TE AL <} - : 3 | WeightWorl
Y - ool o
= - 1 OMEGA-3 T, o Lo
2 PN sancr CREATINE T MULTIVITAMIN | B R
S BOKRILL Oll _ MONOHYDR — RJRE MARINE HEISH OIL ] GUMMIES CompLex TS

COLLAGEN.

maxmedix -

Omega 3-6-9 L“”m'ﬁ.‘;,'hgl"éf’é ¥ Iron & Vitamin € [§

Gummies for Cunies for ¢ | Gummies for Kie!

NOSE BALM !
o) gy

2yd@®
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Enhancing Global Market Access Through Acquired Brands N
_ Revenue
UK ,
= Weight World Germany | WeightWorld A%
® Animigo France o
= maxmedix Spain v Y1 >461/5.0
ltaly
- FY 25 FY 26

Like to like for comparative

Channel wise Sales Overview Supplier Overview Employees

mIND
® Europe & UK
m Market Place = China m UK
mlE
e = India
m Wholesale Other OTH

OTH includes Off-roll employees over the globe
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Latest Additions to Our Portfolio

wellness
Menophase Probiotic gummies Turmeric with Pure himalayan Probiotic Asthaxathin
complex for women ginger and black shilajit capsules gummies softgels
capsules pepper

Weightworld

WOMEN'S
PROBIOTIC
§ GUMMIES

#With D-Mannose, Cranberry
9% Eyening Primrose & Seo!

Weightworld WeightWorld %eightWorld @

PURE HIMALAYAN pROB(OTI ’NATURAL
SHILAJIT CUMMIES ASTAXANTHIN

'«S? 2 BILLION CFU WING

AR Natural Strawbetty & Vanila Fiavou

MENOPHASE

COMPLEX
¥

2150mg 20,000mg

[MADE IN
BRITAIN

PPLEMENT A FOOD SUPPLEMENT

Hemp oil liquid Pet’s paw and nose Multivitamins Flea and tick Hemp oil liquid
for cats balm for cats and minerals defence powder for dogs
for cats

Animigo
100% PURE

- HEMP OIL

() RichInOmega3,669

100% PURE
HEMP OIL

A Rich In Omega 3,6 & 9

PAW AND Arimigo =
NOSE BALM MULTIVITAMINS =

AND MINERALS
FLEA AND TICK
DEFENCE POWDER

., (Chickwn Flavor
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/ + .
¢ A
CHEMICAL FREE —/
o NG FORM

365 | 2209 | 72
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Channel expansion

v Launched the WeightWorld and maxmedix brands on Boots.com,‘Wa leading health and beauty
business in the UK.

Geographical expansion

v" Successfully launched on Amazon in the UAE with our WeightWorld and maxmedix brands.

Leveraging Global Wellness Opportunities

Tailored for Thoughtful Choices

Shop Weightworld

WeightWorld

MONOHYDRATE "'::.;m\..GEN

-




Building a Stronger International Portfolio A BTus)

(i
”"” "”. ”“’ ‘ ’ +»» Despite ongoing geopolitical disruptions, international
| business excluding Comfort click delivered high double-
°’ digit topline growth.

+ Sugar Free, Complan, RiteBite - Max Protein and Nycil
contributes a significant portion of the overall business.

Market Geography for FY26

® I[ndian Subcontinent

PPPPPPP

= Gulf Region

FOOD DRINK B— T — . .
= » African Countries

5 , = Nutralite
LNutmnte \ Nutrallh: Profesiions

N = @wm@:
A= T

= Others *

o
HEALTHY
COOKING

* Mainly includes New Zealand,
Singapore, Hong Kong, USA, Thailand, etc.

(Excluding Comfort Click Business)
P



Global Footprint Established Across Key Markets zyd @)
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Kuwait  Lebanon Maldives Malaysia Thailand
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United Kingdom Germany Spaln ltaly

France Netherlands Sweden Denmark Belgium Ireland Poland

Finland Portugal United States of America
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Awards and Recognitions

@D COMFORT CLICK

FINANCIAL TIMES

Europe's Fastest Growing
Companies 2026

3°¢ Year Running
AGR 255% | CAGR 52%

Achieved the Financial Times
top 1,000 fastest growing
companies in Europe for
consecutive three years

e4dm Awards:

Best use of Influencers
award for Everyuth
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Revenue Performance Snapshot

Domestic

Q4 0
FY26 1-7%

Fy2e  2.4% t

International *
Q4 o

FY26 29.5%

* Includes Comfort click business on a like-to-like basis
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Domestic

Seasonal Brands

Q4 _Q Qo -1 0
o 0.8 A)‘ FY26 8.8A)l

Skin and Hair Care

Q4 o 21 o t
o 39.7 A)t FY26 9%

Food and Nutrition

Q4 0 15.5°
S 9.4% t FY26 5% t



Revenue Performance Snapshot

Geographic Mix for FY26

® International *

® Domestic

* Including post acquisition Comfort Click business

The above data is based on Internal/MIS

Domestic Market — Organised Channel Saliency

I I I I 30%
24%
19% 21% .
B I I I I

21 FY22 EY23 FY24 FY25 FY26

Organized channel saliency stood at 30% in FY26, comprising Modern
Trade at 13% and E-commerce at 17%.
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wellness



2yd@®)
wellness

Gross Margin Performance Snapshot

Most brands recorded gross margin expansion, underscoring the strength of the portfolio,
with the uplift further supported by the newly acquired brands.

Gross Margin % to Net Sales

Y-o0-Y : :
Gap |:> +314 +261 +2 +42 ' _73 + 483 + 1561 +1000 | +168 +772
bps I I
| 0 64.8%
I 63.3% | 60.2%
) | I
55.5 A) 54-80/0 1 54.8% 52.40/0 1 52.5%
47.5% 47.7% : :
| |
| |
I I
| |
| |
I I
| |
| |
1 1
| |
| |
| |
| |
Q1 FY Q2 FY Q3 FY Q4FY ' Q1FY Q2 FY Q3 FY Q4Fy FY FY
2024- 2024- 2024- 2024- 2025- 2025- 2025- 2025- 2024- 2025-
25 25 25 25 26 26 26 26 25 26



Key input rate trends towards recovery of Marginsh s

Milk Edible oils Dextrose Monohydrate

37.6% vs Q4 FY24
-5.8% vs Q4 FY25
4.1% vs Q3 FY26

13.0% vs Q4 FY24
10.0% vs Q4 FY25
-4.1% vs Q3 FY26

-0.3% vs Q4 FY24
-9.2% vs Q4 FY25
-2.6% vs Q3 FY26

Q4FY2024 Q4FY2025 Q3FY2026 Q4FY 2026 Q4FY2024 Q4FY2025 Q3FY2026 Q4FY 2026 Q4 FY 2024 Q4FY2025 Q3FY2026 Q4FY 2026

Sucralose Stevia

-7.8% vs Q4 FY24
33.7% vs Q4 FY25
-3.3% vs Q3 FY26

-15.4% vs Q4 FY24
-13.0% vs Q4 FY25
1.0% vs Q3 FY26

Q4 FY 2024 Q4 FY 2025 Q3 FY 2026 Q4 FY 2026 Q4 FY 2024 Q4 FY 2025 Q3 FY 2026 Q4 FY 2026



Financial Highlights for the Q4 & FY26

INR Million

Q4 FY26

Q4 FY25

Y-o-Y Growth %

FY26 *

FY25 ***

2yd@®

wellness

Y-o-Y Growth %

Net Sales

Revenue from operation
Gross Contribution

(% of net sales)

EBITDA
EBITDA Margin

PBT**

PAT

PAT Margin
Adjusted PAT **
Adjusted PAT Margin

14,761
14,847
9,650
64.8%

2,701
18.2%

1,773

1,620
10.9%
1,620
10.9%

9,106
9,131
5,014
54.8%

1,900
20.8%

1,734

1,719
18.8%
1,719
18.8%

62.1%
62.6%
92.5%
+1000 bps
42.2%

2.2%
-5.8%

-5.8%

39,400
39,610
23,941
60.2%

5,097
12.9%

2,713

1,972
5.0%
2,380
6.0%

26,912
27,089
14,308
52.5%

3,797
14.0%

3,529

3,469
12.8%
3,410
12.6%

46.4%
46.2%
67.3%
+772 bps
34.2%

-23.1%
-43.2%

-30.2%

* Results for FY26 include the performance of Alidac UK Limited and its subsidiaries for a period of seven month and two days
** PBT & Adjusted PAT excludes exceptional items
*** Results for FY25 includes the performance of RiteBite — Max Protein business for a period of four months

Major impacts between EBITDA and PBT:
* The acquisition funded through a low-cost bridge loan in GBP which is now converted to EUR loan, with interest included in finance costs

* Amortization of acquired brands led to higher depreciation and amortization expenses

* Exceptional items represent one-time impacts from implementation of the new labour code, acquisition-related costs, and expenses
related to the liquidation of Naturell (India) Private Limited, a subsidiary of the Company, on a going-concern basis
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EPS on Adjusted PAT

INR Million Q4 FY26 Q4 FY25 Y-0-Y Growth % FY26 * Y-o-Y Growth %
Net Profit after exceptional items 1,620 1,719 -5.8% 1,972 3,469 -43.2%
Amortization of acquired brands 467 64 629.7% 1,174 64 1734.4%
Exceptional items *** - - N.A 408 (59) N.A
Adjusted Net Profit 2,087 1,783 17.0% 3,554 3,474 2.3%
Number of Shares 31,81,60,720 | 31,81,60,720 31,81,60,720 | 31,81,60,720

Adjusted EPS 6.56 5.60 11.17 10.92

* Results for FY26 include the performance of Alidac UK Limited and its subsidiaries for a period of seven month and two days
** Results for FY25 includes the performance of RiteBite — Max Protein business for a period of four months

*** Exceptional items represent one-time impacts from implementation of the new labour code, acquisition-related costs, and expenses related to the liquidation of Naturell (India) Private Limited,
a subsidiary of the Company, on a going-concern basis
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Revenue from Operations Gross Margin * EBITDA **
Healthy CAGR - 18.5% 50.7% | 48.9% [ 50.8% MW 52.5% W 60.2% R 12.9%

Key Financial Metrics

39 610 5097
23,941 ’
27,089 3,797
20,091 22548 23,278 14,308 3,448 3,371 3,082
I I I I 'R ] 1 I I I I I
FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26
*Gross Margin% is calculated as % to Net Sales **EBITDA Margin% is calculated as % to Revenue
Cash flow from Operation # m Dividend Per Share (FV)
o o o o P 50.0% 50.0% 50.0% 60.0% 60.0%
o s seoso M EXTN EXD EXD I
3,800 48.440 51226 :
2,369 2,464 2,264
91 7 I
FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26 ***
# Company’s cash conversion from operations to EBITDA *** Proposed subject to shareholders approval

Above amounts are presented in ¥-million (mn)
| e
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Board of Directors 2yd@®

Dr. Sharvil P. Patel

Non - Executive Chairman

Dr. Sharvil Patel, Chairman and Non-Executive Director of our
, Company since April 2009, holds a bachelor's and doctorate in
pharmaceutical science from the University of Sunderland, UK. With
| over two decades of experience in the pharmaceuticals industry, he
serves as Managing Director of Zydus Lifesciences Limited. He has
been conferred with the Businessperson of Year 2025 by
BioSpectrum Excellence Awards for standout contributions to the
lifesciences sector and has been recognised as the Best CEO in the
Lifesciences sector by Fortune India magazine.

Tarun Arora

CEO & Whole Time Director

Mr. Tarun Arora, CEO and Whole Time Director since May 2015, is a
Harvard (AMP) and IMT Ghaziabad (PGDBM) alumnus. With 30 years
of experience in strategy, innovation, and brand building, he has led
Danone Waters India and held key roles at Godrej, Sara Lee, Bharti
Walmart, and Wipro.

Mr. Ganesh Nayak

Non - Executive Director

Mr. Ganesh Nayak, Non—Executive Director since July 2006, is a
Harvard General Manager Program graduate with over four decades
of experience in the pharmaceuticals industry. He is the Director of
Zydus Lifesciences Limited and working with Zydus Group since 1977.

wellness

Mr. Akhil Monappa

Independent Director

Mr. Akhil Monappa, Independent Director since May 2023, holds degrees from
Harvard and Georgia Tech. Currently a Director at YAZZ Limited, Zydus
Lifesciences Limited, Alidac UK Limited and Comfort Click Limited, he has a
background in tech investments and governance, previously working with
Generation Investment Management, Atlas Venture, and C-Bridge Internet
Solutions.

Mr. Srivishnu Raju Nandyala

Independent Director

Mr. Srivishnu Raju, Independent Director since March 2019, holds degree in
engineering and is a Harvard alumnus and a passionate cyclist. He is a Chairman
and CEO of Exciga Group, which oversees investment companies investing in
financial markets and real estate companies. He was also a a promoter of Raasi
Cements and Ceramics.

Ms. Dharmishtaben N. Raval

Independent Director

Ms. Dharmishtaben N. Raval, Independent Director since March 2019, is a
distinguished lawyer with a master's in Commercial Laws. Practicing since 1980,
she has served as SEBI's Executive Director - Legal and now practices at the
Gujarat High Court and NCLT, Ahmedabad. She is empanelled as Panel Advocate
with organizations like UTI, SBI, SEBI, GPCB, and IRDA.

Mr. Kulin S. Lalbhai

Independent Director

Mr. Kulin Lalbhai, Independent Director since November 2016, holds a
bachelor’s in Electrical Engineering from Stanford University and an MBA from
Harvard Business School. He is the Executive Director of Arvind Limited,
Chairman of Arvind SmartSpaces Limited, Non-Executive Director of The Anup
Engineering Limited and has previously worked with McKinsey & Co. in
Mumbai. He holds a leadership position in several industry bodies.
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Zydus Wellness Limited

Regd. Office: Zydus Corporate Park, Scheme No. 63,
Survey No. 536, Khoraj (Gandhinagar), Nr. Vaishnodevi
Circle, S. G. Highway, Ahmedabad — 382481, India.

CIN: L15201GJ1994PLC023490
/& +91-79-71800000

(@ www.zyduswellness.com
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