
  Date: 7th June 2026 


Sub: 	 Outcome of Board Meeting held on 7th June 2026 – Approval of 	 	 	 	
	 Audited Financial Results for the Quarter and Year Ending ended 31st March 2026  


Dear Sir/Madam, 


Pursuant to Regulations 33 of the SEBI (Listing Obligations and Disclosure Requirements) 
Regulations, 2015, we wish to inform you that the Board of Directors of Brightcom Group Limited 
(“the Company”), at its meeting held today, i.e., 7th June 2026, inter alia, considered and approved 
the Audited Standalone and Consolidated Financial Results for the Quarter and YearEnding ended 
31st March 2026, along with the Audit Report issued by the Statutory Auditors. 


Financial Highlights

On	a	consolidated	basis,	the	Company	reported	Revenue	from	Operations	of	₹6,928.06	Crores	for	FY	
2025-26	as	compared	to	₹5,146.67	Crores	in	FY	2024-25,	representing	growth	of	approximately	
34.6%.	Profit	After	Tax	(PAT)	was	₹962.33	Crores	compared	to	₹710.04	Crores	in	the	previous	year,	
representing	growth	of	approximately	35.5%.	Basic	and	Diluted	EPS	was	₹4.77	compared	to	₹3.52	in	
FY	2024-25.	


Performance	improvement:	


	 	 					2025-																	2026


ROE		 	 					8.172	%													9.19	%


ROCE																								11.66		%											13.53	% 
 
For	the	quarter	ended	March	31,	2026,	Revenue	from	Operations	was	₹1,596.64	Crores,	PAT	was	
₹207.83	Crores	and	Basic	and	Diluted	EPS	was	₹1.03.


To, 

The Manager – Listing Compliance 	 	 	
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street, Mumbai – 400001 	 	 	
Scrip Code: 532368

To,


The Manager – Listing Compliance National 
Stock Exchange of India Limited Exchange 
Plaza, C-1, Block G, 
Bandra Kurla Complex, Bandra (E), Mumbai – 
400051 
Symbol: BCG



Business Update

FY	2025-26	was	a	year	of	significant	operational	progress,	technology	advancement,	organizational	
restructuring,	and	business	expansion	initiatives	for	Brightcom	Group. 
 
The	Company	continued	to	strengthen	its	global	advertising	technology	operations	while	
simultaneously	establishing	new	growth	platforms	in	defence	technologies,	artificial	intelligence,	
digital	infrastructure,	and	advanced	computing	ecosystems.


Global AdTech Operations

Brightcom	continued	operating	its	global	advertising	technology	ecosystem	across	multiple	advertising	
channels	and	formats,	serving	publishers,	advertisers,	agencies,	and	technology	partners	worldwide.


Operations	remained	active	across:


Programmatic	Advertising


Video	Advertising


Connected	TV	(CTV)


Mobile	Advertising


In-App	Advertising


Gaming	Advertising


Publisher	Monetization


Performance	Marketing


Commercial	engagement	continued	across	North	America,	Europe,	APAC,	Latin	America,	and	the	
Middle	East.


Management	remained	focused	on	expanding	publisher	relationships,	improving	monetization	
performance,	enhancing	demand	quality,	and	optimizing	marketplace	efficiency.Industry	Engagement	
and	Market	Presence


Industry Engagement and Market Presence

OMS	expanded	participation	across	major	global	advertising	conferences	including	CES	Las	Vegas,	
Pocket	Gamer	Connects	London,	ad:tech	Tokyo,	DMEXCO	Cologne,	ATS	London,	Digiday	Publishing	
Summit	Miami,	POSSIBLE	Miami,	Programmatic	Pioneers	Summit	London	and	Cannes	Lions	
International	Festival	of	Creativity. 
 
These	engagements	enabled	the	Company	to	strengthen	relationships	with	existing	partners,	engage	
prospective	customers,	explore	new	market	opportunities	and	remain	aligned	with	emerging	trends	



across	digital	advertising,	AI-enabled	advertising	technologies,	gaming	monetization	and	publisher	
ecosystems.


OMS	expanded	its	participation	across	the	global	advertising	ecosystem	through	active	engagement	in	
major	industry	conferences	and	executive-level	partner	meetings.


Key	events	attended	during	the	year	included:


CES	Las	Vegas


Pocket	Gamer	Connects	London


ad	Tokyo


DMEXCO	Cologne


ATS	London


Digiday	Publishing	Summit	Miami


POSSIBLE	Miami


Programmatic	Pioneers	Summit	London


Cannes	Lions	International	Festival	of	Creativity


These	engagements	enabled	the	Company	to	strengthen	relationships	with	existing	partners,	engage	
prospective	customers,	explore	new	market	opportunities,	and	remain	aligned	with	emerging	trends	
across	digital	advertising,	AI-enabled	advertising	technologies,	gaming	monetization,	and	publisher	
ecosystems.


Product Innovation and Technology Development


Innovation	remained	a	key	focus	throughout	the	year.


A	major	milestone	was	the	continued	rollout	of	OMS's	next-generation	100%	Fill	Technology,	designed	
to	improve	publisher	monetization	outcomes,	increase	fill	rates,	enhance	scalability,	and	deliver	more	
consistent	revenue	performance.


Key	technology	initiatives	included:


Migration	to	server-side	architecture


Direct	sales	channel	integrations


Expanded	Prebid	integrations




OpenRTB	demand	integrations


Amazon	TAM	integrations


Infrastructure	optimization	initiatives


The	Company	also	continued	strengthening	its	platform	infrastructure	to	support	larger	traffic	
volumes,	enhanced	monetization	efficiency,	and	improved	operational	resilience.


Strategic Partnerships and Ecosystem Development

Key	developments	included	continued	collaboration	initiatives	with	Dailymotion	Advertising,	
engagement	with	HUMAN	Security	for	fraud	prevention,	traffic	quality	assurance,	brand	safety	and	
advertising	transparency,	and	a	significant	ecosystem	expansion	initiative	with	Azerion	that	scaled	
publisher	assets	from	approximately	11	domains	to	more	than	100	domains	within	six	months	while	
maintaining	monetization	efficiency	and	platform	stability.


Independent Industry Recognition

OMS	was	identified	by	Jounce	Media	as	a	'needle-moving	leader'	in	supply	access	growth,	highlighting	
growth	in	supply	coverage,	direct	supply	access	and	platform	integration	capabilities. 
 
Brightcom	Group	was	also	featured	in	the	Fortune	India	500	rankings.


Organizational Transformation

The	Company	implemented	a	four-division	operating	structure	comprising	AdTech,	Services,	
Brightcom	Defence	and	NextGen	Businesses	divisions	to	improve	strategic	focus,	accountability	and	
scalability.


Brightcom Defence

FY	2025-26	marked	the	formal	launch	of	Brightcom	Defence. 
 
Major	milestones	included	incorporation	of	Brightcom	Defence	Private	Limited,	establishment	of	
operational	structures,	launch	of	the	Brightcom	Defence	digital	platform,	expansion	of	technical	teams,	
progress	in	UAV	intelligence	systems,	real-time	threat	analytics	initiatives,	autonomous	decision-
support	technologies,	defence	simulation	technologies	and	initial	partnership	discussions. 
 
MaestroOS	was	also	introduced	to	select	partners	as	part	of	the	broader	defence	technology	roadmap.




Leadership Strengthening

The	Company	strengthened	its	leadership	team	through	appointments	across	finance,	operations	and	
product	management	functions	to	support	future	growth	and	execution. 

Kindly take the above on record.


 
The meeting commenced at 3:30 P.M. and concluded at 6:45 P.M. 
Yours faithfully,  
For Brightcom Group Limited


 

Raghunath Allamsetty  
Executive Director  
DIN: 00060018


 


 
                 


Enclosures


1. Audited Standalone and Consolidated Financial Results for the 
Quarter and Year ending 31 March 2026 


	  2.  Audit Report issued by the Statutory Auditors.




































