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This presentation, along with its accompanying slides (hereafter referred to as the “Presentation”), has been compiled by
Manoj Jewellers Limited (or "the Company"”) for informational purposes only. It does not constitute an offer,
recommendation, or invitation to purchase or subscribe to any securities and should not be relied upon as the basis for
any contractual commitment. Any offering of the Company's securities will be conducted solely through a formal offering
document containing comprehensive information about the Company.

The information and data presented herein have been gathered by the Company from sources believed to be reliable.
However, the Company makes no express or implied representation or warranty regarding the accuracy, completeness,
fairness, or reasonableness of the contents of this Presentation. It may not encompass all relevant information, and any
reliance placed on it is at the recipient's own risk. The Company expressly disclaims any liability for errors or omissions in
this Presentation.

Certain discussions within this Presentation may include forward-looking statements regarding the Company's market
potential and business outlook. These statements are inherently subject to risks, uncertainties, and assumptions, and
actual results may differ materially from those expressed or implied herein. Factors influencing these forward-looking
statements include, but are not limited to, the performance of the Indian and international economies, industry
dynamics, competition, successful execution of the Company's strategies, technological advancements, revenue
fluctuations, market preferences, and exposure to various risks.

The Company assumes no obligation to update any forward-looking information contained herein. Additionally, any
forward-looking statements or projections made by third parties included in this Presentation are not endorsed by the
Company, and the Company bears no responsibility for such statements or projections.
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Manoj Jewellers Limited is a Chennai-based jewellery company engaged in the design,
manufacturing, and sale of gold, diamond, and silver jewellery across retail, wholesale,
and e-commerce channels. Rooted in the vibrant jewellery hub of Sowcarpet, the company
carries forward a family legacy of trust and craftsmanship that spans over a decade.

The company’s core strength lies in its wholesale-led model, which ensures steady
volume sales and strong supplier relationships, while its growing retail presence
enhances brand visibility and margins. Manoj Jewellers also operates an exclusive online
platform - Zullry.com - that extends its product range to younger, digitally active and NRI
customers.

Its product portfolio covers a wide spectrum, from hallmarked 22K/18K gold ornaments
to bridal and designer diamond pieces, catering to customers across traditional and
contemporary preferences.

By blending heritage craftsmanship with modern retail practices, Manoj Jewellers is
steadily building a differentiated presence in India’s jewellery market — one defined by
purity, design, and trust.
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“FY26 has been a defining year for Manoj Jewellers Limited, our first full year as a listed
company. We nearly doubled our Total Income to 3114.2 Cr and grew PAT by 89.4% to
%9.02 Cr — the highest in the Company's history. The performance was driven by a
deliberate scale-up of our B2B wholesale business, which grew faster than our retail
showrooms, complemented by two new product launches — the Thanga Kovil
lightweight temple jewellery collection and a dedicated traditional yellow gold line for
the South Indian market.

We are particularly pleased that our H2 EBITDA margin held steady at 12.16% despite a
sharp rise in gold prices and broader demand headwinds — a clear sign that our
business model is stabilising as it scales.

Looking ahead to FY27, we are focused on three priorities: (i) commissioning our own
bangle manufacturing unit to bring a key product category in-house, (ii) launching a
new chains product line and scaling the Thanga Kovil collection, and (iii) expanding
our old-gold exchange programme in line with the Government of India's stated
policy direction. We thank our shareholders, customers, employees, and partners for
their continued trust and support.”




Shapshot

2 1S yrs 3 Segments

Showrooms Experience Wholesale| Retail| Online

30+ 22K/18K
BIS Certified Jewellery

5000+
Designs Craftsmanship

cum designer
jewellery dealers
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Key Milestone <
MANes
2010-2015 2022 2025
Expansion into Retail Incorporation of Manoj Successful SME IPO &
& Diamond Jewellery Jewellers Limited Listing
2007 2024
Incorporated as Manoj Launch of Online Opened 1500sq ft
Jewellers Pvt Ltd. Platform - Zullry.com showroom at Kilpauk
;T
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India’s Jewellery Industry: A Market of Timeless Growth e

JEWELLERS LTD

A USD 100 billion market formalizing rapidly — opening doors for agile, trusted regional brands like Manoj Jewellers

{

@, Massive Market & Growth Runway India’s jewellery industry valued at INR 5.6 trillion
(jﬁ (USD 67 B) in 2023 — projected to reach INR 9.8 trillion (USD 115 B) by 2028 (11-13 %
-9 CAGR).

(tif sy

&

”‘Léﬁ Gold’s Dominance & Regional Weight Gold constitutes ~85 % of total jewellery
é\f demand, with Southern India driving ~41 % of sales — underscoring Chennai’s
Cied  strategic importance.

r\{f:‘f "% Formalisation & Trust Revolution GST + mandatory hallmarking + traceability are
- & reducing the unorganised share (65 % — 55 %), pushing growth toward structured,
compliant players.

o | g

‘L. Margin Shift to Design-Led Categories Studded / daily-wear / occasion-led jewellery
by & growing at 15-20 % CAGR, outpacing traditional bridal (~8-10 %).

o)

u@@

5 ‘5‘@}
%’5”'“ Digital & Omnichannel Influence Nearly 60 % of buyers research online before
. purchasing; jewellery e-commerce CAGR ~19-21 % (2023-28).

)
e
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Structural Tailwinds Favouring Scalable, Compliant, Regional Brands

Regional Brands Scaling
Organically Regional specialists with
heritage credibility and agile operations are
best positioned to consolidate market
share as organised retail deepens.

Omnichannel
The New Growth Engine Customers
expect seamless offline-online
integration, enabling faster discovery
and trust-based conversion.

Rising Middle-Class & Urbanisation
A growing aspirational middle class is
fuelling demand for affordable,
design-centric gold & diamond
jewellery across Tier 2/3 cities.

| Design & Experience

| As Differentiators Future winners

1 combine craftsmanship with modern

retail experience, offering design variety,
transparency, and personalisation.

Formalisation Driving Brand Shift Post !
GST and hallmarking have created an
environment where trust, transparency, and
compliance drive consumer preference.

Investor Presentation
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Wholesale- B2B

.

N

The company’s core revenue segment, supplying hallmarked gold ornaments
«s and collections to regional jewellers and bulk buyers across South India.

¢ .,~;. __g 2:
= s 5

Operates on a volume-driven model with steady demand, offering reliable
s supply and competitive pricing to trade partners.

ey
I o B

~= consistent quality, reliable supply, and scalable production.

N

T

Provides a stable, cash-generating base with moderate margins, supporting
&= working capital and funding for retail expansion.

Jewellery is sourced from trusted contract manufacturers, enabling J

==
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) Retail- B2C

/7 N\
/ \
/ \ 1
\ . . . .
/ \ Operates a flagship showroom in Sowcarpet, Chennai, offering hallmarked
/ \\ 22K/18K gold, diamond, and silver jewellery across bridal, festive, and daily-

/ \ v= wear collections.
: A J‘L;
/ \ G »

Focused on delivering a personalised in-store experience, combining
ws traditional craftsmanship with refined, design-led presentation.

Expanding into 92.5 gold-plated jewellery, targeting the growing demand for
ws lightweight, affordable, and contemporary designs among younger customers.

Serves as the company’s brand-building and higher-margin vertical,
ws Strengthening profitability and deepening customer engagement.

" R G —
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.Showroom details

Operates a flagship 2,000 sq. ft. showroom on NSC Bose Road, Sowcarpet,
Chennai, complemented by a 1,500 sq. ft. boutique outlet in Kilpauk, offering a
refined retail experience in the city’s heritage jewellery hub.

S

¥

‘Presents a diverse collection of hallmarked 22K/18K gold, diamond, and siIverJ

jewellery, curated across bridal, festive, and daily-wear segments to serve
multiple customer preferences.
Q

‘Backed by a dedicated team of 25+ experienced professionals, ensuring
hallmark authenticity, personalised attention, and an elevated in-store
experience under direct promoter guidance.

—

contemporary retail aesthetic, reflecting the brand’s commitment to purity,
design excellence, and customer trust.
———

2\

g E‘The showrooms seamlessly blend traditional craftsmanship with a J
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Ing & Procurment .« >
20—

Gold Sourced from Trusted bullion

dealers and exchange of old gold

from retail customers

\

Y

>, Testing and Valuation

7

Each product is purity-tested,
HUID hallmarked, and valued in
line with prevailing market rates.

/)pgé%g/// I e \i\';@@\
‘\@@?a es & Customer Servic X

Product showcased in showroom
with personalised assistance &
secure transactions

\

Efficient stock management
with strong security and
regulatory adherence

"

"
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7 : = 7 : =
—%{ Revenue Mix* (%) <& —% Revenue Mix* (Rs) %—

‘0)—

3
i

9

Particulars
(in Crs)
B2B 27.31 45.62 99.41

37.01 Total 43.35 59.62 1n4.16
23.48
12.92
2024 2025 2026
Retail m B2B

*Revenue From Operation
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Iil Temple Jewellery

=,

Gold Bracelet
studded with Diamonds &
Emeralds

Wﬂ@% il

_—

" Gold Coin

i

_—

'—V'Jr

Traditional Kumar

Women’s Gold Chain

Gold hair line for
women’s

Gold Pendant

L

cklace

studded with Precious & Semi

Precious stones

ki

Earrings

T

f| &

Men’s Gold Chain

[
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.New Silver Products Launch

Gold Plated Silver jewellery
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raction of the cost
bridal sets that
exceed 10 lakh in
gold can be crafted
in silver for %1.5-2
lakh.

The category
delivers strong
margins of over
70% and attracts
value-conscious
customers seeking
premium designs
without the heavy




Digital Marketing Campaighn
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_~-SHOWCASING DUREX LVER COLLECTION

.\

TR OSSN FESTEATION <=
| || TSI E] S e
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https://www.instagram.com/reel/DRW44BSkrfC/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DO22IvPkiQN/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cpwr2AOrP0M/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Board Of Directors

Mr. Manoj Kumar -
Chairman & Managing
Director

\ * Hecomes with over 30 years
of experience in gold and
4\. diamond jewellery trading,
retail, and operations.

/ * Keydriver of Manoj Jewellers’
I growth, building strong
supplier networks in
Sowcarpet and leading the
company’s retail expansion.

e ——

Mrs. Raj Kumari-
Whole-Time Director

* Oversees retail operations, |
customer relationships, and /
overall showroom
experience, with a strong )
focus on merchandising and '\’
product curation.

* Deepunderstanding of A
South Indian bridal and
festive jewellery trends,
shaping the store’s design

and assortment strategy.
e —

e —

Mr. Sunil Shantilal-
Promoter & Executive Director

* He comes with over 20 years of

experience in jewellery trading, /
retail management, and
customer engagement, playing

a key role in Manoj Jewellers’
growth since inception

* Oversees daily operations,

driving customer interaction,
sales coordination, and front-
end management at the retail
level.

/
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.Strategy Ahead

Product Category Expansion

We will expand across Gold, Diamond, and Silver

categories while leveraging digital marketing and

NRI outreach to grow online sales and visibility.

This push is supported by the relaunch of

zullry.com as our core digital platform I
I I

Strengthen Brand Positioning
Enhance design innovation, hallmark
assurance, and customer engagement
to build lasting trust and recall.

Expand Retail Footprint Optimize Inventory Efficiency Steady-State Margin Framework &
Open selective new boutique silver Implement technology-led inventory Revenue Guidance

showrooms across Tamil Nadu to tracking and faster stock rotation to We expect to operate at steady-state margins
strengthen brand presence and drive improve working capital cycles. with revenue guidance supported by segment-
higher-margin retail sales. level profitability: Wholesale margins at

roughly 2%, Retail margins in the 6-8% range,
and Silver sustaining 50%+ margins

Investor Presentation \21
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Operating Revenue (INR Lakhs.)

5,961.8
4,335.1

1,363.0

FY-23 FY-24 FY-25

PAT (INR Lakhs.) & PAT Margin (%)

902.4
7.99
7.36 s VL
4.5 476.49
319.22
62.36
FY-23 FY-24 FY-25 FY-26

11,416.1

FY-26

JEWELLERS LTD

EBITDA (INR Lakhs.) & EBITDA Margin (%)

14.93 . 14.02 1365.4
O\ N.QG
836
562.4
203.5
FY-23 FY-24 FY-25 FY-26
EPS in (Rs.) 10.4
8.0
54
1.1
FY-23 FY-24 FY-25 FY-26
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Particulars (in Lakhs) H2FY26 H2FY25

Revenue from operation| 450214 3,483.98 29.22% 11,416.12 ©961.81 91.49%
Other Income 3.53 0.47 651.06% 373 2.06 81.07%
Total Revenue 4,505.67 3,484.45 23.31% 11,419.85 5,963.87 Jies%
Total Expenses 3,954.21 3,058.53 29.28% 10,050.72 5,125.86 96.08%
EBITDA 547.93 425.45 asloe 1365.4 835.95 Do
EBITDA(%) 1217% 12.21% (4) bps 11.96% 14.02% (206) bps
Financial Cost 28.93 96.54 -18.24% 13218 184.63 -28.41%
Depreciation 9.31 10.55 -11.75% 18.62 21.04 -11.50%
PBT 463.92 318.83 45.29% 1218.3 632.34 92.67%
lax 126.34 68.41 84.68% 315.97 155.86 102.757%
PAT 336.88 550.42 34.53% 902.36 476.48 89.38%
PAT Margins(%) 7.48% 7.19% 29 bps 7.90% 7.99% (9) bps
Diluted EPS (INR) 3.75 418 -10.29% 10.4 7.96 30.65%

Investor Presentation
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Balance sheet

Equities & Liabilities

Assets
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Equity 898.6 598.6 Non Current Assets
Reserves & Surplus 2987.6 854.6 Tangible Assets 442 595
Net Worth 3886.2 1453.1 Intangible Assets 1.4 2.6
Non Current Liabilities Deferred Tax Assets (Net) 14.4 12.0
L (ORI g 2 gl 2B Other Non-current Assets 35.3 31.3
Long term provisions 13.8 1.1
Total Non Current Assets 95.3 105.4
Total Non Current Liabilities 919.2 1257.1
— Current Assets
Current Liabilities
- Inventories 4905.9 2930.7
Short term Borrowings 8254 626.0
T i I 7514 436.2
Trade Payables 60.8 10.2 el Celve o8 > 36
Short Term Provisions 159.1 87.0 Cash & Bank Balance 197.1 225
Other Current Liabilities 206.3 91.8 Short term Loan and Advances 107.1 30.4
Total Current Liabilities 1251.5 815.0 Other Current Assets 0.0 0.1
Total Current Assets 5961.5 3419.8

Investor Presentation
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Manoj Jewellers Ltd.

59, NSC Bose Rd, Sowcarpet, Badri
Garden, George Town, Chennai,
Tamil Nadu 600003.

Phone: 044 42049741 [ 42

Website:
www.manojjewellerslimited.com



https://manojjewellerslimited.com/
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