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Amir Chand Jagdish Kumar (Exports) Ltd reports stellar FY26 performance
For FY26 Revenue grew by 14% YoY and PAT grew by 70% YoY

New Delhi, Monday, 18th May 2026: Amir Chand Jagdish Kumar (Exports) Ltd., one of India’s 

leading producers and exporters of basmati rice, announced its financial results for the quarter 

and full year ended March 31, 2026.

Particulars (Rs Cr.) Q4 FY26 Q4 FY25 YoY Q3 FY26 QoQ FY26 FY25 YoY

Revenues 694.7 580.3 19.7% 571.2 21.6% 2,287.1 2,001.6 14.3%

EBITDA 44.5 40.1 11.0% 75.0 -40.7% 225.2 163.7 37.6%

EBITDA Margins (%) 6.4% 6.9% 13.1% 9.8% 8.2%

Profit after Tax 20.0 12.0 65.7% 34.7 -42.5% 103.3 60.8 69.8%

PAT Margins (%) 2.9% 2.1% 6.1% 4.5% 3.0%

Key Highlights for Q4 & FY26

• Revenues stood at INR 694.7 crores in the Q4 FY26, grew by 20% and INR 2,287.1 crores in FY26, 

grew by 14% 

• EBITDA for the quarter stood at INR 44.5 crores as compared to INR 40.1 crores in Q4 FY25.  For  

FY26, EBITDA stood at INR 225.2 crores as compared to INR 163.7 crores in FY25

• PAT showed a robust growth of 66% in the quarter and stood at INR 20 crores. FY26 PAT stood at 

INR 103.3 crores a strong growth of 69.8%

• Incorporated wholly-owned subsidiary in Singapore during the quarter

Result Highlights

FY26 Financial Performance Snapshot  

Rs. 2,287 crores

Revenue from Operations

+14.3 YoY 

EBITDA

Rs. 225 crores

+37.6% YoY 

Profit after Tax

Rs. 103 crores

+69.8% YoY 
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About Amir Chand Jagdish Kumar (Exports) Ltd.

Amir Chand Jagdish Kumar (Exports) Ltd, established in 2003, is one of India’s leading producers and exporters 

of basmati rice. Operating under the flagship brand Aeroplane Rice, the company also markets a diverse portfolio 

of rice varieties through other in-house brands such as La-Taste, Alibaba, World Cup, Hani, Palm Tree, Budallah, 

Sophia, and Al Jazira.

The company ranks 3rd among the peer set in terms of revenue, it is also among the few Indian branded rice 

players that have ventured into FMCG staples. Amir Chand Jagdish Kumar (Exports) Ltd has the 3rd largest 

installed production capacity as compared to peers. 

For more information: www.aeroplanerice.com 

For further Queries please contact:

Company: Amir Chand Jagdish Kumar (Exports) Ltd. Investor Relations: MUFG Intime India Pvt Ltd.

Ms. Sadhna Khurana – Company Secretary & 

Compliance Officer
Mr. Sumeet Khaitan/ Mr. Nikunj Seth

CIN: L15312DL2003PLC121979
email-id: sumeet.khaitan@in.mpms.mufg.com / 

nikunj.seth@in.mpms.mufg.com

email-id: ir@aeroplanerice.com Tel: +91 7021320701/ +91 9773397958

www.aeroplanerice.com www.in.mpms.mufg.com

Commenting on the Results Mr. Jagdish Kumar Suri, Chairman & Managing Director of Amir Chand Jagdish Kumar 

(Exports) Ltd. said, - 

“We are pleased to report a strong FY26 performance, marked by robust growth across all key financial parameters. Consolidated 

revenue grew by 20% YoY in Q4 FY26 and 14% in FY26, reflecting sustained demand across core markets and stronger operational 

execution. EBITDA rose by 11% year-on-year during the quarter and delivered an impressive 38% growth for FY26, supported by 

improved operational efficiencies, a favorable product mix, and disciplined cost control measures.

This strong operational momentum translated effectively into profitability, with Profit after Tax recording exceptional growth of 66% YoY 

in Q4 FY26 and 70% for the full year FY26. The significant improvement in earnings highlights the strength of our margin profile, better 

cost absorption, and continued focus on enhancing overall business quality.

Our revenue composition remained well diversified during the year, with the domestic business contributing a healthy 67% of total 

revenues in FY26. This performance was driven by resilient consumer demand and the ongoing shift towards organized markets. Our 

domestic demand remained particularly robust throughout the year, supported by favorable consumption trends and increasing brand 

preference. At the same time, our exports business also delivered healthy growth, ensuring a balanced revenue mix that enhances 

business stability, broadens market reach, and reduces concentration risk.

Further strengthening our strategic growth platform, the company successfully incorporated its subsidiary in Singapore during the 

quarter. This milestone reflects our commitment to expanding our global footprint, strengthening international business capabilities, and 

creating new avenues for long-term growth.

While ongoing geopolitical tensions arising from the Middle East conflict may create short-term volatility in freight costs, strong demand 

dynamics enable us to effectively pass on these increases; thereby protecting the margins. This, along with our diversified market 

presence and prudent risk management approach, strengthens our ability to navigate external uncertainties with resilience.

Looking ahead, we remain confident in our growth trajectory, supported by a stronger capital base, improving margins, and continued 

investments in brand building and market expansion. Enhanced marketing initiatives and greater brand visibility, including celebrity 

endorsements, are expected to further accelerate customer acquisition, strengthen market positioning, and drive sustainable long-term 

value creation for all stakeholders.”
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Safe Harbor 

Any forward-looking statements about expected future events, financial and operating results of the 

Company are based on certain assumptions which the Company does not guarantee the fulfilment of. Past 

performance also should not be simply extrapolated into the future. These statements are subject to risks 

and uncertainties. Actual results might differ substantially or materially from those expressed or implied. 

Important developments that could affect the Company’s operations include a downtrend in the industry, 

global or domestic or both, significant changes in political and economic environment in India or key 

markets abroad, tax laws, litigation, labour relations, exchange rate fluctuations, technological changes, 

investment and business income, cash flow projections, interest, and other costs. The Company does not 

undertake any obligation to update forward-looking statements to reflect events or circumstances after 

the date thereof.
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