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Business Performance

2

Notable 
improvement in 
operating 
performance

Liquidity of the 
company 
remains strong

 Revenue improved by 12%, primarily due to
better realization. (Q4 FY26: ₹ 1314 Cr vs. Q4
FY25: ₹ 1172 Cr)

 EBITDA stood at ₹ 332 Cr in Q4 FY26 compared
to ₹ 171 Cr in Q4 FY25. EBITDA improved from    
15% to 25%  during same period 

 PBT stood at ₹ 334 Cr in Q4 FY26 vs ₹ 203 Cr in   
Q4  FY25

FY26

 Overall revenue remained flat during FY 26 inspite
of lower volume. This is mainly due to improved
realization. (FY26: ₹ 4,113 Cr vs. FY25: ₹ 4,142 Cr)

 EBITDA stood at ₹ 679 Cr in FY26 against EBITDA  of             
₹ 476 Cr in FY25.  Year on Year EBITDA improved from     
11% to 17%.

 PBT(before exceptional item)  is ₹ 764 Cr  in FY26 vs.            
₹ 588 Cr in FY25.

 Strong liquidity with free cash (net) of ~ ₹ 2563 Cr.

Higher revenue 
on account of 
better realization 
in Q4

Flattish Volume 
during Q4 FY26

 Flattish volume during the quarter   
(Q4 FY26: 101,772 MT vs Q4 FY25: 102,253 MT)

 Volume  decreased by 4%                               
(FY26: 332,736 MT  vs. FY25: 347,982 MT)

Q4 FY26



PVC Prices and PVC/EDC Delta

Source: ICIS report



570,686

EBIT (₹ Cr)

Business Performance of the Company (FY26 vs. FY25)
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Revenue (₹ Cr)Sales volumes (in MT)

PBT (₹ Cr)

30% 

-4%

55%

-1%

4,102

535

4,102

570,689
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385 384

FY25 FY26

4,142
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FY25 FY26

369
572

FY25 FY26

588 764

FY25 FY26
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Q4 FY25 Q3 FY26 Q4 FY26

102,253
73,500

101,772

EBIT (₹ Cr)

Business Performance of the Company for Q4 FY26 
Revenue (₹ Cr)Sales volumes (in MT)

PBT (₹ Cr)

65%

129%

-0.5%

38%

112%

12%

46%

217%
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All numbers are on Standalone basis

1,172 
898 

1,314 

Q4 FY25 Q3 FY26 Q4 FY26
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EBITDA Movement Q4 FY26 vs. Q4 FY25
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EBITDA Movement FY26 vs. FY25
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Marketing Initiatives
Q4 : FY 25-26



Touched 21,000+ stakeholders, Dealers and Retailers.

Harvest Festive Gifting – 13th -14th Jan 



Gulzar Night –16th Jan 

Brand collaboration with a major artist in Pune.



Touched 8,500+ Pan India Stakeholders,  
Dealers and Retailers.

Holi Festive Gifting – 4th March 



120K+ clicks
1M+ Views 
8M+ Reach 

Campaign Performance

This was the creative we 
used on Whatsapp

A Short Film – “Pralhad” based on our Late Founder’s life

Founder’s Day - A legacy that guides us (12th Mar)

https://www.youtube.com/watch?v=yqtxyaYqU_8



45 Years –Print Ads
Anandbazar Patrika – WBSakal - MH NavBharat - MH



Dainik Jagran - NCRAjit - Punjab Sambad - Odisha Sandesh - GJ 

45 Years –Print Ads



Hindustan- Bihar Assomiya Pratidin – Assam Dainik Bhaskar – RJ,MP,CG 

45 Years –Print Ads



Eenadu - Hyderabad Prabhat Khabar – Jharkhand Dinakaran - Chennai 

45 Years –Print Ads



PAN India(Andhra Pradesh, Assam, Bihar, Chandigarh,
Chhattisgarh, Delhi (NCR), Gujarat, Haryana, Jharkhand,
Karnataka, Madhya Pradesh, Maharashtra, Odisha, Punjab,
Rajasthan, Tamil Nadu, Telangana, Uttar Pradesh and West
Bengal) Print campaign in major publications, with a
circulation of 1.08 Cr* and readership of  2.7 Cr*

*As per the Media Agency claims



World Plumbing Day – 11th March Gudi Padwa -19th March
Topical Print Ads 



World Water Day – 22nd March Ram Navami -26th March
Topical Print Ads 



CSR Update



Presence of Mukul Madhav Foundation in India



Sustainable Development Goals (SDGs)



Working in 15 out of 16 CSR Mandated Areas



CSR activities Q4 FY26 - some snapshots 

Support to Differently Abled

 24TH PERIOD POSITIVE HOLIDAY HOME:- Completed
construction of 24th Period Positive Holiday Home,
converting unsafe menstrual huts into safe, hygienic, and
eco-friendly spaces with toilets, bathing areas, solar lighting,
and clean water along with implementation partner Yuva
Parivartan at Gadchiroli, Maharashtra.

Environment Sustainability- Climate Action

SAGAR MAHOTSAV – OCEAN AWARENESS 
INITIATIVE
Participated in Sagar Mahotsav focused on 
oceanography and coastal ecosystems. The event 
engaged students and nature enthusiasts through 
study tours, shore walks, lectures, film screenings, 
street plays, and marine conservation awareness 
activities. Promoting scientific awareness, 
responsible tourism, and sustainable coastal 
ecosystem conservation. 

• CLUBFOOT SUPPORT:- Renewed support for children with 
clubfoot by extending assistance to 10 new beneficiaries along 
with implementation partner Cure India.

• EMPOWERING AND REHABILITATING DEAFBLIND 
INDIVIDUALS :- Expanded their partnership with Sense 
International India into Jammu & Kashmir to provide education 
and rehabilitation for people with deaf blindness.

• CEREBRAL PALSY ASSESSMENT CAMP:-Conducted an 
assessment camp for 27 children with Cerebral Palsy. The 
camp included medical evaluations, surgical consultations, 
therapy, and orthotic services.

Promoting Gender Equality and empowering women



• EMPOWERING FEMALE TRAINEES:-Conducted an orientation session for the plumbing course which helped participants gain course clarity and industry exposure. This is to 
ensure increased awareness of the course, industry practices, and product knowledge.

• WELDING TRAINING PROGRAMME FOR INMATES :-The second batch of the Welding Training Program under the Satara Jail Project was launched with a training agreement 
signing, providing skill development for inmates' rehabilitation. 

• STRENGTHENING WOMEN ENTREPRENURSHIP:- Supported agriculture and entrepreneurship development for women and youth from vulnerable families. This enables to 
empower 265 women and youth through entrepreneurship, skill-building, and sustainable community-led livelihoods.

• HEALTH, HYGIENE & FIRE SAFETY AWARENESS:- Awareness sessions were conducted for students and staff on health, hygiene, disaster safety, and the use of fire 
extinguishers. Impacting enhanced safety awareness and preventive health knowledge among school communities. 

CSR activities Q4 FY26 - some snapshots

Skills and Livelihood



 A medical assessment camp was organized for truck drivers, security staff, housekeeping staff, and company drivers. The camp included general health check-ups, eye, skin, dental, 
orthopaedic, prostate, blood, and urine tests, along with spectacle distribution and follow-up support along with implementation partner Crossroads Hospital; Labour Welfare Government 
Department.

• THALASSEMIA AND DIABETES AWARENESS SESSIONS & SCREENING:- Colleges across Pune and PCMC, Maharashtra. Thalassemia and Diabetes awareness and screening 
sessions were held at colleges. This is to ensure strengthened awareness, promote early  screening, and reinforced preventive healthcare practices among students.

• MAMMOGRAPHY & CERVICAL CANCER AWARENESS SESSIONS:- Conducted a breast cancer awareness session and mammography and cervical cancer screening camp for 
teachers, residents, NGO staff, police officers, sanitation workers, Aanganwadi workers, security personnel, and community members along with implementation partner Yardi Foundation 
& Bharati Hospital, Pune

• OPTHALMIC CLINIC:- Conducted 30+ monthly screenings and provided free treatments for cataracts, infections, and refractive errors. Originally inaugurated in 2019, the initiative 
resumed in March 2022 with village awareness sessions along with implementation partner Sassoon Hospital. This is to ensure early detection and vision health for senior citizens.

• CERVICAL VACCINATION DRIVE:- Vaccinated students against Cervical Cancer and held HPV awareness sessions for students and staff alongwith implementation partner Villoo
Poonawalla Hospital.

 Providing medicines and filters and conducting awareness sessions. Provided critical support to individuals suffering with thalassemia at Gujarat and Maharashtra with Implementation 
partner Thalassemia Society, KEM Hospital, Jankalyan Blood Bank

 supporting patients with blood tests, awareness session and data collection for research. Provided critical support to individuals suffering with Diabetes. Vadodara, Gujarat, Daund, Karad, 
Satara, Jalgaon, Chennai and Coimbatore, Tamil Nadu, Assam.

 Providing medicine kits and conducting awareness sessions. Provided critical support to individuals suffering with TB at Maharashtra, Gujarat, Rajasthan.

Promoting Preventive Healthcare

CSR activities Q4 FY26 - some snapshots 



CSR activities Q4 FY26 - some snapshots 

• TEACHERS TRAINING ON COMMUNICATION SKILLS, DEBATING, AND TIME MANAGEMENT:- Teachers at MMV Ratnagiri, successfully completed a highly engaging training 
program on “Communication Skills and Impactful Debating” and “Time Management”

• CELEBRATION ON MARATHI BHASHA GAURAV DIN:- MMV Students from all classes celebrated Marathi Bhasha Gaurav Din with enthusiasm and pride, honouring the richness of the 
Marathi language and literature.

• LIBRARY INFRASTRUCTURE SUPPORT :- Donated 10 cupboards to a library to improve book storage and organization at Devrukh Ratnagiri.
• SCHOOL INFRASTRUCTURE ENHANCEMENT:- Strengthened infrastructure in West Bengal at various schools by providing sanitation facilities (boys/girls), safe drinking water areas, 

mid-day meal sheds, and furniture.

Promotion of Education



Eradication of Hunger and Poverty

• WATER CONSERVATION PROJECT :-Inaugurated water 
conservation projects in Dahikindi and Padli via traditional 
coconut-breaking ceremony for drought mitigation and 
sustainable development at Satara, Maharashtra. 

• RENOVATION OF TOILET FACILITIES:- An agreement was 
signed with Rayat Shikshan Sanstha for the renovation of 
boys’ and girls’ toilets at Shri Hanuman Vidyalaya. Bhoomi 
pujan was conducted, marking the formal commencement of 
the renovation work. This is to ensure availability of sanitation 
facilities for better hygiene, health, and the overall school 
environment in a rural area.

Clean Water & Sanitation

• PROMOTING LIVESTOCK IMPROVEMENTS:-Organized a Calf Rally 
with under Artificial Insemination initiative, to showcase livestock 
improvements. This Boosted artificial insemination adoption, livestock 
quality, and rural livelihoods .

• ENHANCING CATTLE SAFETY:- Inaugurated renovated cow shed at 
Yashodhan Orphanage, enhancing cattle safety and care. This is to 
ensure improved cattle shelter, safety, hygiene, and orphanage 
sustainability via better infrastructure. 

 NUTRITION KIT DISTRIBUTION:- Distributed nutrition kits to 
leprosy-affected families and HIV-positive widows to ensure 
improved nutrition/health for vulnerable families, easing financial 
burdens with compassion and dignity. 

• WINTER RELIEF DISTRIBUTION:- Supported the basic winter 
needs of adolescents under care and protection, reinforcing 
community support and well-being. (Distributed 50 blankets, 50 
mattresses, and 100 woolen jackets to adolescents)

CSR activities Q4 FY26 - some snapshots 

Animal Welfare



THANK YOU


		2026-05-26T23:16:45+0530
	DAKSHINAMURTHY VISHWANATHAN IYER




