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LT Foods

At a Glance




Building a Global Food FMCG Powerhouse &5 LT FOODs

Product Portfolio

Legacy Global Footprint SisendoT
70+ years of DAAWAT®, Royal, Presence in 85+ Keeping in pace with
Industry Experience Golden Star, 817 countries Cha';%;”fgr‘;cr’:izmer
Elephant, Ecolife, (well-entrenched global
H eritag e distribution network)

Sustainability Sustainable Market
Initiatives Growth Capitalization
Driving sustainability State-of-the-art facilities; 5 years’ Revenue CAGR: 18% INR 12,600 crores+

initiatives across the Strengthening Supply Chain st Mar
: 5 years' PAT CAGR: 17% (as on 31 Mar26)
Value Chain through Digital d
intervention &
automation
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GROWTH
PERFORMANCE

12M & Q4 FY2026




12M FY26 Financial Highlights & LTFoODsS

REVENUE* GROSS PROFIT EBITDA
260/ 0 220 (\) ‘ 60/0
|| FY25 [ ] FY26 = EY25 = FY26 || FY25 [ FY26

* Normalized Growth 19% (excluding US Tariff) * Normalized 35.3% (Excluding US Tariff & + Normalized 11.8% (Excluding US Tariff) due to
* Accelerated brand investments; change in Shipment Terms from CIF to C&I) increased investment on Brands and Strategic
« Growth across segments and geographies vs 34.5 % YoY Initiatives vs 12.2% YoY

EBIT PBT PAT

13% 8% 2%

881

612

625

[ FY25 [ FY26
[ ] FY25 [ FY26 [ ] FY25 [ ] FY26

Figures in ¥ crores unless specified *Revenue includes Revenue from Operations and Other Income
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Q4 FY26 Financial Highlights &3 LTFOODS

REVENUE*
30%
2,260 i
i Q4FY25 J Q4FY26

* Normalized Growth 13% (excluding US Tariff)
* Accelerated brand investments;
» Growth across segments and geographies

EBIT
-2%

236 231

| Q4FY25 B Q4FY26

Depreciation increased on account of
capitalization of Assets
Figures in ¥ crores unless specified
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GROSS PROFIT EBITDA
0
A1% A%
g Q4FY25 I Q4FY26 W Y2 W Q4FY2e
+ Normalized 36% (Excluding US Tariff & change in * Normalized 11.1% (Excluding US Tariff) vs 12.8% YoY
Shipment Terms from CIF to C&I) vs 36.6% YoY « EBITDA reduced due to increased spend on Brand,
Strategic Initiatives, remodeling of Organic segment
and one time Inventory/Tariff Cost in US
PBT PAT
-9% -15%
PAN 191 161 136
B Q4FY25 B Q4FY26 B Q4FY25 B Q4FY26

Interest Cost increased on account of Supplier Funding

arrangements to optimize Working Capital Cycle
*Revenue includes Revenue from Operations and Other Income



Segmental Financial Highlights & LTFOODS

NURTURING GOODNESS

ORGANIC FOOD AND
SEGMENTS BASMATI & OTHER SPECIALITY RICE INGREDIENTS
Period 12M FY26 Q4 FY26 12M FY26 Q4 FY26

Revenue Share % 88% 90% 9% 7% 2% 2%
Revenue (INR in Crs) 9,742 2,649 1,016 209 187 49
Revenue Growth % 29% 35%* 9% -9% -19%*** 9%
Volume Growth % 12% 13%

: 33.9% 9 9 Oy 0 9
Gross Margin % 31.7% 31.8% 28.3% 35.2% 32.7%
EBITDA Margin % 12.3% 711.3% 5.8% 3.1% -9.6% -11.7%

*supported by strong demand across geographies
** Due to change in product mix
Figures in ¥ crores unless specified #*% Discontinuation of “Daawat Sehat” impacted sales growth
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Disciplined Capital Allocation Supporting Sustainable Growth &) LTFOODS

NURTURING GOODNESS

Inventory Days 277 248
Trade Payable Days 113 101
Trade Receivable Days 31 28
Working Capital Days 196 176
Return on Capital Employed % 21.0% 20.4%
Return on Equity % 16.8% 14.9%
Interest Coverage (t/imes) 10.0 7.6
Net Debt / EBITDA 0.56 0.60
Net Debt / Equity 0.16 0.16

Figures in ¥ crores unless
specified
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Consistent growth anchored in trust creating long-term value creation for stakeholders @ LT FOODS

NURTURING GOODNESS

10 Years' Financial Highlights

22% -
18%
16% 16% —
FY16 FY18 FY19 FY20 FY21 Fy22 FY24 FY25 FY26
N Revenue (INR in Crs) ROCE%
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Business Segments:

1. Basmati & Other Specialty Rice
2. Organic Foods & Ingredients
3. Ready-to-heat & Ready-to-cook




1. BASMATI & OTHER SPECIALTY RICE

£~
2 LT FOODS

NURTURING GOODNESS

From India to Global Kitchens

LT Food’s Known for its most trusted brands in more than 85+ Countries

DAAWAT A Golden Star,
wjifﬂ;ﬂﬂ@
The FINEST
2nd Largest Basmati #1 Basmati brand in Regionally strong #1 Jasmine brand in
brand in India North America Basmati brand the USA
Leading brand in Far
East & Africa

TAOEEL) Devaaya:

ELEPHANT

Premium Basmati in #1 Basmati brand Mazza Rice Brand Staples Brand in
the Middle East in Canada for Middle East Middle East & India

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26



India: A Strong Consumption Story | International: A Scalable Growth Opportunity &) LTFOODS

NURTURING GOODNESS

Europe Middle East & Rest
P of the World

Segmental (FY26) “ North America
48%

Revenue Mix % 29% 15%
YoY Growth % 10% 53% (8% Normalized Growth*) 34% -7%
- MAT Mar26 Market Share @ - ‘Royal’ commands a 60% + - 5-years revenue target of £100 = INR 53 crores of revenue from
23.7% Basmati rice import share; million for UK; Saudi Arabia (12M FY26)
. L » HH penetration @ 64.4 Lacs
Highlights (MAT Mar'26) (vs. 45.6 lacs . ‘Golden Star’ now #1 Jasmine
(MAT'23)); rice brand;

« Leadership in leading E-Comm
/ Quick-Comm platforms;

PDAWAT ) PAAWAT A -y
T FINES'L The FINES'] FREEL]

Devaaya:

Devaaya:

e TINTST

*Excluding US Tariff & Golden Star
LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26



2. ORGANIC FOODS & INGREDIENTS

@ LT FOODS
PurpOSE Driven' For a Better Tomorrow NURTURING GOODNESS

+30 years of industry experience +110,000 Ha organic farmland

+INR 1016 crores Revenue (FY26)

Organic Certifications Food Safety Food Label Social Environmental We own 30% stake of the f .
Certifications Certifications Certifications Management System European organic foods brand, Humans of Organic
o Leev
USDA N an z2000 Y A
— ( \ v ISO
T ! UKAS h g
. DA L s SG§ | T 140012015
BRE
@ Food Sefety o R ==
CERTIFICAT Jod T
s Rkt ;
BIO ., (‘Tf’
SUISSE “,
o1 SN IFS
350 80,000 135
¥ Cosrce Agri Team Farming families Farming
SRP SAFETY £QUALITY ) . P
CERTFED RYBERCREIb Strength association Group (ICS)
Regenevalive
RAO) orgors C j\.
@&%’& KRAV

Figures in ¥ crores unless specified
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https://humansoforganic.com/
https://leevorganics.com/

ORGANIC FOODS & INGREDIENTS
@ LT FOODS

NURTURING GOODNESS

Pioneers of Indian Organic exports

We are the Leaders in most of
the food categories we deal in

.
. . ! ’ ™ Netherlandsx.‘ -
g 25 oz +12% :
e 'ﬁl‘ s ]
Countries which Share in India’s .
form our partner exports of organic V
- (]

base food
- India
+78% ﬁ +85%
Share in India’s Share in India’s .
exports of organic exports of organic
rice flour
L]
e  +52% : -
= -r‘ig *21% @ Regions We Export to sourcing ] Our

Share in India's Share in India’s Partners Offices
ex;l)orts&olfozg_:fanlc exports of organic # Canada # Germany + India +# USA
prises & fentil oil seeds N i:traalgce * Issor:gT America # East Coast Africa # Netherlands

] i , . . .

% Australia # Eastern Europe # Thailand # India

United States

2%

+ New Zealand

Figures in ¥ crores unless specified
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Organic Business | Update £3) LTFOODS

NURTURING GOODNESS

O Our Organic Foods & Ingredients business delivered
9% YoY growth in FY26 and remains well positioned to
benefit from the increasing global shift towards
health-conscious and sustainable food consumption.

O FY26 performance was impacted by certain long term
investments and one-time factors, including:

= Capacity expansion and infrastructure build in Europe

= Initial investments towards scaling the CPG business

= Legal and related costs pertaining to the CVD matter

O The business continues to maintain strong underlying
demand fundamentals, with no structural decline in
organic revenues, and performance is expected to
normalize over the coming quarters.

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26
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NURTURING GOODNESS

REVENUE (INR IN CRS)

FY21 FY26




READY-TO-EAT

RiCE CRACKER
PEANUT MiX NiX

SALT PEPPER E 2 CHILLI GARLIC

88 T arI-kARK Yl | karikaR : ; .
Hel | KARFK&ARI KARIFKARI
RO4STED [»] "

ROASTED

SESAME SOV
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NURTURING GOODNESS

READY-TO-HEAT

R

AUTHENTIC

I Basmaiti Rice

R

18
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NURTURING GOODNESS

BIRYANI KIT

== DAAWAT
1
DAAWAT B L
%0
KOLKATA

THAI GREEN CURRY RICE CUPPARICE

(o]
DAAWAT

THAI GREEN
CURRY RICE KIT

WITH THE FINEST JASMINE RICE
S oKs

o]

2

Y STepg m§

BRING OUT YOuR
FINEST

ROYAL

Hyderabadi 2 Lucknowi
Biryani Kit Birya

Sy
:

ROYAL
SLECHUAN RICE

ROYAL
DUM BIRYANI

= o
il
N B
Aok 5ty
. Y AR N

P

ROYAL
AIMA CHAWAL

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26 19



Krispy Hopu

RICE CRACKERS

KARIFKARI

No palm oil « Vegan *
Gluten free * Non GMO
* Not fried

Organic Range

BASMATI & SONA MASOORI
o]
_DAAWAT
~— I'm
7 — ORGANIC
—BASMATI RICE— '%SONA MASOOR

Certified organic
variants catering to
health-first consumers

i i A S |
8%ING OUT vOuR FINEST | __BRING ouT vour fincsT__|

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26

Jasmine Thai Rice

Premium

GLOBAL GOURMET

S ———
JASMINE

THAI RICE

Premium Thai Hom Mali
jasmine rice for the global

gourmet consumer GL&/BAL
—-GOURMET:-

Thai Green Curry Kit

Convenience

MEAL KITS

(o]
DAAWAT

THAI GREEN -
CURRY RICE KIT

All-in-one 20-min kit with
finest jasmine rice — 3
easy steps

BRING OUT YOUuR
FINEST

£~
2 LT FOODS

NURTURING GOODNESS

Cuban Black Beans & Rice

Convenience

SEASONED BASMATI

Ready-to-cook seasoned
basmati — authentic
Cuban-inspired flavour

Saffron Basmati Rice

Premium

PREMIUM GIFTING

O]

DAAWAT

Saffron_

BASMATI RICE

1/
|9

Handcrafted saffron-
infused basmati for

gifting & festive occasions *"w';{e’w"‘
o ¥
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NURTURING GOODNESS

QUICK COOKING QUICK COOKING
BlRYANll-l %Sﬁﬁhﬁ PASTE BLACK RICE RED RICE

AUTHENTIC PASTE WITH 14 SPICES SUPER FOOD SUPER FOOD

&NO PACK INCLUDES

ADDED BIRYANI PASTE
PRESERVATIVES BURANI RAITA SEASONING

-

R

‘.‘g ‘
ZERO £ ‘
TRANS FAT . N ‘m \ “ HIGH FIBRE
s . o o ‘
s " ZER

JNCETR o\ : 0
SN 2 Sesy ANTIOXIDANTS CHOLESTEROL
o RN g N v 3

JUSTADD [ ~ » Q{t r 5 ' HIGH IN *. CONTAINS

100G RICE B =79 g‘ TN PROTEIN PHYTONUTRIENTS

RICH IN

& 200G ‘YQJ

& . * }
PROTEIN | AU K‘HiL;\ TiC f\[(_‘[/)[ Mok BRING OUT YOuR gRING OUT YOug
s FINEST FINEST

Authentic Biryani, now made effortless- Now in a convenient 500g pack | Bring variety to your meals with
bringing restaurant style biryani home wholesome, fibre-rich and antioxidant-packed rice

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26



== DAAWAT

!
VTR RIANIKIT

:ﬁ30]

® et
RiCE CRACKER
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NURTURING GOODNESS

O RTH & RTC portfolio continues to witness strong

consumer traction, driven by rising demand for
convenience-led and global food solutions.

Business has grown ~2.5x over FY21-FY26, supported by
innovation across meal kits, seasoned rice and ready
meal categories.

Demand momentum during FY26 remained strong
across key markets; however, certain growth
opportunities could not be fully serviced due to capacity
constraints in the Ready-to-Heat platform . Enhanced
capacities are expected to become operational from
second quarter.

Continued focus on distribution expansion and consumer
trials to scale the convenience foods platform.

Category remains a key long-term growth lever in LT
Foods' value-added FMCG portfolio strategy.
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CONSUMER & BRAND
INVESTMENTS

12M & Q4 FY2026




INDIA | Expanding Consumer Reach Across India 360° Thematic Campaigns to strengthen brand equity @ LT FOODS

NURTURING GOODNESS

DAAWAT

BRING OUT
=YOUR=

FINEST joss
Ty

DAAWAT Bring out your finest
BRING OUT
630 M+ Impressions —YOUR— Rozana \:a. ‘
| FINEST _— e
- grain rice
310 M+ Views DAAWAT
Rozana
90 M+ Reach

Orderon \ blinkit

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26



India | Leveraging Health & Wellness Trends to Drive Consumer Adoption &) LTFOODs

NURTURING GOODNESS

FULLDAY.
OF EATING

50+ e G E hProtem )
: on Brown rlce
o o i ' g Protein
Creators =
QUICK COOKING = 0

BASMATI RICE
WHOLEGRAIN GOODNESS

26m+

18 = y
¢ # .
ZERO CHOLESTEROI iy - VI eWS
VITAMINS & MINERALS Z -y t

GOOD SOURCE OF ]

norsit

S ‘ What Is Healthy Diet ? ! P
I > / 3 S
40 O k J ‘t‘ o h '
steady energy! [

"""ﬁtﬂv‘ ¢/"\\ -

Engagement

gRING OUT YOuR
FINEST
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INDIA | Building Relevance Through Occasion-led Campaigns &) LTFOODS

NURTURING GOODNESS

Biryani kit trial and awareness program Influencer led festive Campaign tap on cultural relevance

| DAAWAT) . T - [y 5! ;L ’~‘ ‘ 3
Biryani Kit e | 37 4 o . T2 109 3 P ’ ' j' \ J a Lo ,‘ ) v -
Asli Biryani i : =), T e P -\ 30 - P 4 - PPY Utiarayan .
Ka Swad 94 % G g ) —— 2 - : - > ] J =
Ghar Pe!

04 _g"
HAPPY MAKAR SANKRA!Tﬁ

Dawaat Super
é"mt Basmati Rice

10 Rice HacRs !

' 100 M+ Views }
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NURTURING GOODNESS

~
INDIA | Building Trust Through Transparency and Traceability 2 LT.rOoDS

4 Premium Organic Segment

Taps into high-growth organic
food market; premiumisation of
DAAWAT brand

& Dual Certification

USDA Organic, OneCert & India
Organic — strengthens export
credentials

¢ Digital Traceability (KYC)

QR-code driven 'Know Your Rice'
campaign builds consumer trust &
loyalty

AN

A

\
A

f {1 /)
|\ @iEE
) \‘}' i
T > N
\ (8
%ﬁ%b@ i
| [EE¥EER ADITI

* EXPORT QUALITY * * EXPORT QUALITY *

g, | o \ In%a -

KNOW WHAT YOU EAT, SCAN TO CHECK TRACEABILITY

True - Tested - Traceable
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USA | High Impact Media campaigns to support the ROYAL® Brand relaunch &) LTFOODs

NURTURING GOODNESS

Times Square: An Iconic Bag meets an Iconic Billboard

Royal brand video featured on a high-visibility digital billboard in
Times Square, NYC, generating 11M+ Impressions with

over 2000 spots from Mar 23rd-Mar 29th

#1 BASMATI IN THE USA'

Video Highlights:

« Our new Jute Bag design

* Royal as the #1 Basmati rice brand in the USA | S
» Rich, appetizing food visuals that bring the product to life At

. _— | . Royal and Daawat TVC at Dhurandhar 2 movie
o . % screenings
KOYAL = ROYAL Campaign Duration: March 19 - April 2, 2026

Total Spots: 3K+

‘ : ‘ No of theatres: 27 locations targeting South Asian
#1 BASMATI IN THE USA® —r Diaspora

*Based-on-sales volume-i the-Basmati- Category for the v 3 oer . y A 7  Ry { Y \‘ Tota I esti matEd i m p reSSionS: ~500 K

fast:52 weeks ending 879/2025 per AC-Nielsen
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USA | Strengthening Growth Momentum in the US Market &5 LTFOODS

NURTURING GOODNESS

INFLUENCERS GIVEAWAY © -
I AAWAT

Gweaway Alert!
Celebrate Eid with exciting prizes

The ft box includes

INFLUENCERS GIVEAWAY

aawat samples | Gift card (up to $150)°

75 entries | 3 winners
1.5K engagements| 10K imps

g 1]
Pardah Pulao Chicken Mandi 455 entries
@cookingwithlamees @cookingwithlamees 3 winners DAAWAT
35.6 video views 21.7 video views S
694 engagements RETETEN
0, 0, o . H
9.14% engagement rate 11.9% engagement rate 2k impressions Kolkata Biryani Chicken Pulao Rareem
@sham_glam @ﬂavoromas
1.8M video views | 37K likes 410K video views | 1K likes

‘?ﬁ
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https://www.instagram.com/cookingwithlamees/
https://www.instagram.com/cookingwithlamees/
https://www.instagram.com/reel/DUx7qtzDsZR/?hl=en
https://www.instagram.com/reel/DUbBiT5AH3x/?hl=en

USA | ROYAL & DAAWAT®: High visibility Linear Media & Digital Cricket Campaign @ LT FOODS

Linear Media campaign on Willow TV (Core South Asian audience focused)
« No of spots: 650 spots (15 second TVC) - Royal & Daawat
« ROYAL delivered 11.6M Impressions, DAAWAT delivered 3.5M Impressions
« Key focus on India matches (such as India vs Pak) & Finals which draw higher
impressions and viewership

Daawat TVC

Royal Willow TV Vignette

Royal Aston Band

% ROYAL #1 Basmatl in the USA®

volume in the Basmati Category for the last 52 weeks ending 8/9/2025 per AC Nielsen

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26

NURTURING GOODNESS

Cricbuzz Campaign

DAAWAT®: Delivered 1.5M impressions
and over 3K clicks

DAAWAT

WHAT IS YOUR
PICK FOR TODAY?

WHAT ISYOUR
PICK FOR TODAY?

Hit it out of the park with
the finest flavors

IN STORES NEAR YOU




EUROPE | Expanding Consumer Reach Across High-growth Markets

Still Cooking with
Ordinary Rice?

1

Step up to
DAAWAT

3 WINNER
Gy
o PRODUCT OF THE YEAR'

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26

DAAWAT® Extra Long
Basmati recognised as
‘Product of the Year
2026'in the U.K

£~
2 LT FOODS

NURTURING GOODNESS

LT Foods UK was one of
the proud exhibitors at

the IFE-International
Food & Drink Event

2026, showcasing the
Daawat brand




FAR EAST |Building Consumer Preference Through Multi-channel Engagement £ LTFoODs

NURTURING GOODNESS

Celebrity Led Communication ! Digital Heavy Media | Outdoor Visibility

& daawatofficialaustralia  Follow

SRK as global brand L Digital Filmg
ambassador will help break , = Influencervideos

the clutter and reach new to drive , 100 + strategic

- sites through
wide audience : relevance : the year g
, |
, |
, |
, ;
, i
, |
Impact properties ! Consumer Sampling ! In Store Visibility + Trade Inputs
! I
!+ Top Fares/ Religious Congregations ! _
'« Wholesale Sampling Activation i Lucrative Trade
[ i Promos and
! . Visibilities

| DAAWAT A B{zmc ouryour FINEST

¥ 1
A

I 500+ Stores
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Middle East | Deepening Consumer Penetration Across Strategic Markets

New Launch of Daawat Thai Curry Kit in
SRK Packs UAE

Rolled out in Middle East

s daawatarabia

Authentic Thai-Style Rice, -
Ready in Just 20 Minutes

? a
I ’ DAAWAT
L

Saudi Arabia | Successful Launch of Daawat Mazza Basmati Rice Through
Influencer-led Consumer Campaigns

™ ' o chefaalbarakati @ + Follow
| %D ameastcat 8z - Ao s

ey Sar

0 chefaalbarakati @  # pasll Slgcs sy Al iio
. dovwetrice, sou

pall alus
elo wiyj « Jald vl . ygaS oSS

a misho_baeshen @ m
- in.324

Pl FE 13 ) M e e A g gl Ay

55 3 e a3 3 e 2] 236 o 3 Ml 2 3 4 MoTE
See transtation

2

) S
T ale le 3yg i« JAS . pgi

£ original sound - et i
P Daawat Rice Saudi reposted  t
)9
8yl dbluall
Jasiall pgi g alo g iy g 8)1)S ablab . Jals

@ 2K @ wo R M QOO0 »

https:/fwwwtiktok com/@misho_basshen/video/76207..  Copy link
e nesmaelgoharyofficial @ & & &
2hkes Reply

Comments (160)

ﬁ youseff3 © & © oy vliysy alui
- Reply

@

gl e e
adl jeidala Iyl ;i o plia

Qe v

198 likes

e
@.
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NURTURING GOODNESS

Qatar| Strengthening In-store Visibility
and Consumer Engagement Across
Modern Trade Channels



Middle East | Leveraging Festive Occasions to Drive Consumer Engagement &5 LTFOODS

NURTURING GOODNESS

encer led festive Campaign tap on cultural relevance

[>'4137

caawar SFRADITIONAL
WA WHITE

= WORKS
s Z8 wiY' &
= 0
* Sape:
Evary layer atays
St

%\:’ DO YOU MEASURE RICE? REFERENGES AND
i hoemor, festyle, tips

THOUGHT

A relatable humor-led reel built around the many ways
ﬁeople measure rice at home, ending with the more
elpful truth: different variants need different
instr;‘xclions, and the pack already tells you how to get
it right.

VISUAL IDEA

A short reel that moves through different “rice
measuring personalities”:

« the measuring cup person

o the ﬁn%’ermark person

« the eyeballing expert

o the “I've made this forever” person

.
Then cut to:

the Daawat Eack, ﬂipﬂing to the I:ack, anfl ) Ho»\_/l_ go you i‘nealsure your rice?
king the cooking instructions for ¢ The cup loyalist
that specific variant.  The finger-mark expert
. » The eyeballing specialist
End on pack and cooked rice result. VISUAI. uNEs « The “I just know” person

For the best result, check the pack by variant.

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY26



2~
<2 LT FOODS

MNURTURING GOODMNESS

OTHER STRATEGIC
UPDATES




The preliminary determination under the Countervailing Duty (CVD) investigation concerning
Ecopure Specialities Limited (a fellow subsidiary of LT Foods Limited) was received earlier,
pursuant to which both the Petitioners (local industry body) and the Respondent (Ecopure
Specialities Limited) submitted their respective case briefs and rebuttals.

Subsequently, the U.S. Department of Commerce, through its Final Order dated February 23,
2026, significantly revised the CVD rate applicable to Ecopure’s exports of organic soyabean
meal to the United States from 340.27% to 75.48%.

The Company continues to pursue appropriate legal remedies and has filed an appeal against
the final order in CIT.
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Building a Future-ready Global Organisation

o~
9 SE29R:

@ L1.Fooos
GIObaI Manpower TWICE RECOGNIZED FOR
EXCELLENCE!

2,800+ employee o
strength globally Great

Place

To

Work.
Talent Magnet Certified

INDiA ™

58% millennials & -
Thlsxstooerufyt.hatLTFOODS LIMITED has

successfully spleted the d dby
Gen Z Great Place To Work®, India, and is certfied as a great workplace.
(blend of ambition &

experience) This certficate is valid from February 2026 all February 2027.

. Y P 70w 2004 | © The Aot Mewoenr D = R INDIAN
Inclusion p " RESTAURANT
Equal Opportunity G o o CON GRESS E1 AW/\RDS 2021’
Employer = wm FRANGHISE

INDIA IN
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<2 LT FOODS

MNURTURING GOODMNESS

GROWTH DRIVERS &
STRATEGIC PRIORITIES




Continuing On The High-growth Global FMCG Business £3) LTFOODS

NURTURING GOODNESS

MARGIN EXPANSION

= Building Economies of Scale
» Adding efficiencies across the value chain

» Driving premiumisation I ‘

&

GROWTH

» Further solidifying the CORE business

» Widening distribution channel

» Expanding product portfolio and entering
newer geographies

» Explore inorganic opportunities

CAPABILITY BUILDING

« Digital Transformation
= Focus on building People skills
and talent pool

BEING RESPONSIBLE

« Embedding ESG in the culture of the
organisation
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Opportunity Landscape For Our Basmati And Specialty Rice Business [ yhfzelelst

NURTURING GOODNESS

Basmati and Specialty Rice Market

(est.) (INR in crs.) 50,000+ 35,000+ 7,500+ 40,000+
Expected Industry CAGR 10-12% 10-12% 6-8% 9-10%
Sources of Growth ~
1 Indian FMCG market is estimated at
~$105bns, with an expected growth
WAL C @) Demographics and new age Channels CAGR of 11%, driven by:

rice and speciality rice « increased per capita consumption;

categories : ;
+ Growing South Asian e Preferences ] ]
. Consumers’ movement diaspora fuels Western  increased household penetration
from lower to higher price market demand . Growth of Ethnic cuisine (fueled by improving retail reach)
[PEIriEs T AT +  Quick Commerce & E-com and increasing popularity of
are expanding biryani, globally
\_ /
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Investing Behind Brands, Innovation and Distribution &3 LTFOODs

Strengthening Brand Equity Consumer Engagement For Trials

- Improve market share in India « Increase revenue mix of NPD
* Further strengthen consumer reach and penetration

v AR O S e Tapping Emergent and Big Opportunities

Conversational Contextual Conventional Super Foods Reqgional Specialities Global Specialities

DMWAT

Portfolio Expansion & NPDs Digitally-enabled Distribution Across Verticals

Mass Medlia + Digital Presence + Activations War Room Resolving . _
Plan Central - Bottlenecks Virtual Calling
2 nts-of- to reduce costs
FO—OQI ' CaEEr o Enable Local at points-of-sale
Expressions & Festive Packs Promotion. Activations
Recipes Sededn ‘ Auto Credit financing to
Replenishment distributors
for efficient- cost optimisation
serving

General MT & e-
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NURTURING GOODNESS

Build a Smart & Intelligent Enterprise’ which can drive 1.5X ~ 2X BUSINESS VALUE &) LTFOODS

Enhance Customer Experience

=

Leadership which enable Growth

- Margin Expansion for better

<

L]

Key
Objectives

‘ ' Transparency

Technology Profitability

Sustainable

- Real time visibility of Data for better

i

SN ESS

- Enhance Agility, Efficiency & //Q:i,'é
Productivity in operations
- Strong Controls & Compliances Q
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@ LT FOODS

RESPONSIBLE
GROWTH JOURNEY




Home  AboutRice v  Aboutus v  Howwework v  Takeaction Resources Membership v News v Events & Webinars v

Lo
\

\ I\ ‘ -

LT Foods Achleveslno\ustry Flrst

\xnth SRP-Verlfled Low-Carbon Rlce

ulF j§ dia. SRk Member, Story
(0

Read More About It Here

ecovadis

Sustainability Rating

APR 2025
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https://sustainablerice.org/lt-foods-completes-pilot-of-srp-verified-low-carbon-rice-a-milestone-for-climate-smart-agriculture/

ESG Initiatives: Nurturing Goodness £ LTFOODS

NURTURING GOODNESS

§LIRms L1 Foons Ll ro0ms Qi roees
LT Foods Limited £2 LTFOODS FUELING 3,000+ %
SustinoityRepor 202425 8B oo YOUNG MINDS WITH GENDER EQUALITY . PURE WATER EMPOWERING THE FUTURE
4 3 ) Yie're promating digital sducrtion by sstabliching
HEALTHY MEAI.S STARTS WITH EDUCATION ". BRIGHTER .Lutﬂxp;glul labis .J(rvd.d)uhg:lud Susthirc s :huul‘:
ils Through
Usyayan are, nsuring a Srighter Future , FUTURES FOR
v 30,000+ LIVES

Resilience that Sustains, -
Vision that Inspires

)
& é | " ‘\m Y
e 2 't‘“ - d

N Y

Through its mid-dey meal programs, we nsure

3,000~ chlldren recedve vital nourlshment
require for a healthier life,

Our viater sanitation initiative
makes clean water a reality for many

£ LTFODD5 £ L1 FoDes £ L1 Fo00S

LT FOODS W wo.cixnme
TR T ARTSHERE . COME RAIN OR CHANGE BEGINS WITH A e o ot
5 2 H enhance sustainability efforts.
We empovier women with menstrual health L% MORE RAIN, y

Lighting 323 communities

A
o~ I", WE LL BE READY! with solar power
.1 We recycle 15,000+ KL of water

7 with rainveater harvesting.

education & safe sanitation practices

2nd Sustainability
Report
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https://ltfoods.com/ltfoodscms/uploads/investors/annualreports/annualreports_1740135117.pdf

Shareholding Information & LTFOODS

HURTURING GODDMESE

. Promoters

Shareholder Information

A2,
j Mutual Funds S as on 31 March 2026
y FPIs / FIIs (Others) B2 EE SR
NSE Symbol LTFOODS
FIIs (SALIC)
Bloomberg LTFOODS:IN
Others R
Market Capitalisation (¥ Crs)* 12,612
Free - Float share % 40.0%
Free Float Market Cap (ZCrs) 5,045
Shares Outstanding (# in Crs) 34.7
Industry Consumer Foods

Promoter Shares are Unencumbered

*Share price as on 315t Mar 2026 (Closing Price BSE: INR 363.2)
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Safe Harbour @ LT FOODS

NURTURING GOODNESS

This presentation and the accompanying slides (the ‘Presentation’), which have been prepared by LT Foods
Limited

(the “Company”), have been prepared solely for information purposes and do not constitute any offer,
recommendation

or invitation to purchase or subscribe for any securities and shall not form the basis or be relied on in
connection with any contractor binding commitment whatsoever. No offering of securities of the Company will
be made except by means of a statutory offering document containing detailed information about the
Company.

This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of, or any omission from,
this Presentation is expressly excluded.

This presentation contains certain forward-looking statements concerning the Company's
future business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward-looking
statements. The risks and uncertainties relating to these statements include, but are not limited
to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,
competition (both domestic and international), economic growth in India and abroad,

Ability to attract and retain highly skilled professionals, time and cost over runs on

contracts, our ability to manage our international operations, government policies

and actions regulations, interest and other fiscal costs generally prevailing in the

economy. The Company does not undertake to make any announcement in case

any of these forward-looking statements become materially incorrect in future

or update any forward-looking statements made from time to time by or on behalf

of the Company.
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LET'S BUILD RESILIENCE.
LET'S GROW SUSTAINABLY.

@ LT FOODS

MURTURING GOODMWESS

Ms. Monika Chawla Jaggia

(Chief Corporate Development Officer)

E-mail: monika.Jaggia@Itgroup.in
Phone: +91 124-3055101
Website: https://Itfoods.com/

LT FOODS LTD.

(CIN: L74899DL1990PLC041790)

Registered Office Address:
Unit-134, 1st Floor, Rectangle-1, Saket District Centre,
Saket, New Delhi-110017

Corporate Office Address:
4th Floor, MVL I Park,
Sector - 15 Gurugram - 122001


https://www.linkedin.com/company/lt-foods/
https://www.linkedin.com/company/lt-foods/
https://www.facebook.com/LTFoodsOfficial
https://www.facebook.com/LTFoodsOfficial
https://x.com/ltfoods?lang=en
https://x.com/ltfoods?lang=en
https://www.instagram.com/ltfoods_official/
https://www.instagram.com/ltfoods_official/
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