\4

5" November, 2026

:

FOOD

1

S LTD.

fennd) 1he o

Exchange Plaza,
Bandra Kurla Complex,
Bandra (East),

Mumbai - 400 051.

Symbol: ADFFOODS

National Stock Exchange of India Limited,

BSE Limited,

Department of Corporate Services,
Phiroze Jeejeebhoy Towers,

Dalal Street,

Mumbeai - 400 001.

Scrip Code: 519183

Sub: Investor Presentation of Q2 & H1 FY 2026-27.

Dear Sir/Madam,

Please find enclosed herewith the Investor Presentation of the Company for the Quarter ended

30" September, 2026.

The aforementioned Presentation has been uploaded on the Company’s website at

www.adf-foods.com.

You are requested to take the above on your records.

Thanking You,

Yours faithfully,
For ADF Foods Limited
SHALAKA Digitally signed by

SHALAKA SWAPNIL

SWAPNIL  ovALEkAR
Date: 2026.11.05

OVALEKAR  21:17:44 10530
Shalaka Ovalekar
Company Secretary & General Counsel

Encl: As Above

Regd Off: 83/86, G.I.D.C Industrial Estate, Nadiad - 387 001, India. Tel.: +91 268 2551381/82 Fax: +91 268 2565068
Email: nadiadfactory@adf-foods.com CIN: L15400GJ1990PLC014265

E‘ Corp. Off: Marathon Innova, B2, GO1, Ground Floor, G. K. Road, Lower Parel, Mumbai 400 013. INDIA.
VN Tel: +91 22 6141 5555, Fax: +91 22 6141 5577, Email: info@adf-foods.com, Web: www.adf-foods.com


mailto:nadiadfactory@adf-foods.com
mailto:info@adf-foods.com
http://www.adf-foods.com/

ADi

FOODS LTD.
Teeding the warld..

ADF Foods Limited

Investor Presentation Q2FY27

November 2026

Q0 0@e6
TRULY INDIAN

g : VALUI
PACK

PUNJABI NAAN k¢ iy
CHOLEY | === A

,..]Irﬁ_‘\.: '",“'I Sm

DELHI DAL > SN - 4 -
MAKHANI SrLs . { e =T

i
i
B
i



Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by ADF FOODS LTD
(the “Company”), have been prepared solely for information purposes and do not constitute any offer,
recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on
in connection with any contract or binding commitment whatsoever. No offering of securities of the Company will be
made except by means of a statutory offering document containing detailed information about the Company. This
Presentation has been prepared by the Company based on information and data which the Company considers
reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall
be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This
Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded. Certain matters
discussed in this Presentation may contain statements regarding the Company’'s market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not
guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that
are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian
economy and of the economies of various international markets, the performance of the industry in India and world -
wide, competition, the company’s ability to successfully implement its strategy, the Company’s future levels of growth
and expansion, technological implementation, changes and advancements, changes in revenue, income or cashflows,
the Company’'s market preferences and its exposure to market risks, as well as other risks. The Company’s actual
results, levels of activity, performance or achievements could differ materially and adversely from results expressed in
or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this
Presentation are not adopted by the Company and the Company is not responsible for such third-party statements
and projections. All Maps used in the presentation are not to scale. All data, information, and maps are provided “as is”
without warranty or any representation of accuracy, timeliness or completeness.
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ADF Snapshot

Leading Manufacturer of
Prepared Ethnic Food

9-decade Vintage with origins dating back to 1932

Leading Manufacturer & Supplier of prepared
ethnic food, specializing in Frozen Foods, Ready-
to-eat (RTE), Ready-to-cook (RTC) items & meal
accompaniments

Wide Presence in
60+ Countries

Global Presence across North America, UK, EU,
Middle East & Asia Pacific

Steered by an Experienced
Leadership & Management

Leveraging extensive experience, deep domain
knowledge & multi-generational understanding
along with seasoned food industry professionals

Nadiad
Gujarat

~38,000
MT

o

R

Cutting-edge Manufacturing
& Extensive Distribution

Cutting-edge
Manufacturing Facilities

Nashik Surat
Maharashtra Gujarat

Annual Food processing
Capacity

Strong global distributor
network, warehouses & cold
storages ensure a strong
presence across the value chain

Distribution
warehouses in USA

=3 A Culinary Powerhouse
] with Diverse Products

600+ Product SKUs

5 Prominent Brands
with significant brand loyalty

(ASHOKkg; TRULY INDIAN S@UL

—

&

AEROPLANE

Key Customer Segments

* South Asian Diaspora (Worldwide)
* Mainstream Consumers (USA, Germany)
°* Domestic Consumers (India)

FOODS LTD.

Feeding the warld.



Our Legacy

2016« 2023«——
Truly Indian brand Expanded
launched in Germany manufacturing
—>1996 mainstream market. capacity at the Moving towards
Products included RTE Nadiad plant to 1,000 Crore
1960+« 1992« Set up a new foods, chutneys and meet rising S

manufacturing
facility in Nashik,

sauces global demand

Acquired the Camel Listed on BSE as a

brand, marking public limited Maharashtra,

entry into the company, expandmg .
processed foods enhancing production capacity
business transparency

and the Middle East and.access to

market capital

1932«

Established as
American Dry Fruits
Stores in Mumbai,
focusing on
specialty dried

)

2026<«—
fruits AP
2021 Launched Truly ig;\aééﬁsdlzf
00ds , to move Operational in
1980 2001 2010 up the value chain to market and Mgrch 2026

Launched Ashoka,
which became the

Introduced frozen Indian market

Food Specialties to mile distribution to

food manufacturing

i i ; . strengthen retailers in the
(o NIV RIE emaona
uUs
food products presence

FOODS LTD.
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BIRYANI

Bombay-style Vegetable Biryani

Business Overview




What's our Right to Win?
Building Scale, Profitability & Value

Structural Category
Tailwinds

Rising global demand for convenient, authentic
RTE / RTC Indian food, driven by lifestyle shifts &
widening acceptance of ethnic Indian cuisine

Strong preference for shelf-stable and frozen
food, enabling scale across geographies

Sustained Margin

Expansion

Healthy High-teens EBITDA margins, supported
by ongoing investments in brands, marketing
and capabilities, fueled by enhancements in
product mix and increased scale

Scalable Growth Engines

Ashoka anchors South Asian diaspora-led growth

Truly Indian scaling rapidly across US & Germany
(3,500+ stores)

Strong double-digit growth with flagship brand
delivering ~20%+ revenue CAGR (5 years), driven
by deeper market penetration, multi-channel &
geographic expansion

Best in class Profitability

PAT grew at a strong ~20% CAGR over 4 years
backed by strong earnings visibility driven by
brand penetration, distribution expansion,
innovation and capacity ramp-up

Capacity Expansion

for Scale

Surat greenfield (Phase 1) that commenced
operations in Q1 is now steadily progressing
towards achieving targeted operational
performance

Best-in-class manufacturing footprint supported
by brownfield expansions & debottlenecking in
existing plants at Nadiad & Nashik

Strong Balance Sheet &
Cash Surplus

Continuous investments in capacity expansion
(R145+ Cr) over the past two & half years, fully
funded through internal accruals

Strong balance sheet supporting ongoing capital
investments, strategic growth initiatives and long-
term shareholder value creation

ADI

FOODS LTD.
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Q2 FY27 Executive Summary

Macro Environment Update Truly Indian ADF SOUL
* Elevated ocean freight & container

availability constraints persisted through FEULYf 3,500+ stores S@UL

Q2, partly absorbed through pricing & cost Ashoka continues to deliver 'JNJ@IJHJNJ i in the U.S
. . . i ] °
optimisation. st'rong growth, driven by robust J ] New Product Launch:
) ; ) ) diaspora demand and deeper . .

* West Asia conflict-related route disruptions N I n—— Sustained strong momentum through A2 Gir Cow Danedar Ghee
an.d vessel scarcity continued to affect international markets expan.de.d presence ac'ross U.S., with Made from indigenous Gir
shipment schedules to the GCC & other key new listings secured in marquee stores cow milk using the traditional
markets, with demand remaining resilient. such as Kroger, Meijer, Sprouts Bilona-churned method

. o T Consecutive quarters of strong - .
Surat greenfield facilit Perf Highligh 2 FY27 . .
u g [ 1114 erformance Highlights Q double digit YoY revenue growth Credit Rating

INR 200.9 Cr

Revenue from Operations 29.5% Crisil A+/Stable
O 23,79 25.9% 23,69 Upgraded from ‘Crisil
19.4% \._O/' —." A/Positive’

EBITDA Margin

Crisil
Steady progress towards achieving —

. (o) a company of S&P Global
targeted operational performance, 12.6 %
posm.omng the Company to capitalize on PAT Margin
growing demand and drive scalable
growth in the coming quarters
° ADIE

FOODS LTD.
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Q2 & H1 FY27 Consolidated Financial Performance

Q2 FY27 Record Quarterly Revenue Crossing INR 200 Crore for the First Time

Revenue from Operations (INR Cr.) EBITDA (INR Cr.) & EBITDA Margin (%) PAT (INR Cr.) & PAT Margin (%) Q2 FY27 Key Highlights

162.6 167.3 * Revenue grew 23.6% YoY to INR 200.9 crore,

marking the Company’'s highest-ever quarterly

35.8 39.0
29.7 26.4 25.3 revenue and reflecting healthy momentum
I I I 17.3 I across the business
, : : , . : : L : . : , * Growth remained strong despite elevated ocean
Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27 freight, container availability constraints and

: : - shipment  disruptions, demonstrating the
H1 FY27 Sustained Growth Momentum Across Revenue and Profitability recifanes sl diviesifiestion 6 e BuEhess

Revenue from Operations (INR Cr.) EBITDA (INR Cr.) & EBITDA Margin (%) PAT (INR Cr.) & PAT Margin (%)

° EBITDA increased 9.0% YoY to INR 39.0 crore,

368.2 supported by strong revenue growth and
20.1% 18.6% 14.1% 11.6%
295.5 - - - - disciplined operating execution
68.6

59.3 * EBITDA margin stood at 19.4%, with profitability
41.6 remaining healthy inspite of higher freight and
logistics costs  partly mitigated through

operational efficiencies and cost optimisation

H1 FY26 H1 FY27 H1 FY26 H1 FY27

H1 FY26 H1 FY27

10 ADE
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Q2 & H1 FY27 Standalone Financial Performance

Q2 FY27 Strong Revenue Growth Despite Elevated Freight and Logistics Pressures
Revenue from Operations (INR Cr.) EBITDA (INR Cr.) & EBITDA Margin (%) PAT (INR Cr.) & PAT Margin (%) Q2 FY27 Key Highlights
140.1 163.3 37.7 °* Revenue grew 16.6% YoY to INR 163.3 crore,

120.9 reflecting healthy underlying demand and

31.0
27.5 29.7
continued execution across key markets
21.6
18.3
. l Growth remained resilient despite elevated ocean
. . . , : : , , : : , freight, container availability constraints and

Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27 conflict-related shipping disruptions, which

: affected shipment schedules during the quarter
H1 FY27 Strong Revenue Growth Despite Near-Term Cost Pressures

* EBITDA stood at INR 31.0 crore, with profitability
impacted by elevated freight and logistics costs

Revenue from Operations (INR Cr.) EBITDA (INR Cr.) & EBITDA Margin (%) PAT (INR Cr.) & PAT Margin (%)

* EBITDA margin stood at 19.0%, amid higher
freight costs during the quarter.

60.2
240.4 58.5 46.7 39.9
H1EY26 H1 EY27 H1 FY26 H1 FY27 H1 FY26 H1 FY27

m ADE
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Segment Performance

‘ Processed Foods ‘ Distribution

Revenue from Operations (INR Cr.) Revenue from Operations (INR Cr.)

163.4 375
293

133.3 144.0

23.2

Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27
EBITDA (INR Cr.) & EBITDA Margin (%) EBITDA (INR Cr.) & EBITDA Margin (%)
29.3% 21.6% 2520 18.0% 1n.5% 14.1%

53 53
391 412
312 2.7
Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY26 Q1 FY27 Q2 FY27

12 ADE
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Strong Balance Sheet Supporting Continued Investments for Growth

l Net Surplus (INR crores) l Capex (INR crores)
118.0
97.4 82.8
78.2
41.2
23.2

FY25 FY26 H1 FY27 FY25 FY26 H1 FY27

Crisil A+/Stable INR 145+ Crores Capex spent in last 2.5 years

(Upgraded from ‘Crisil A/Positive’)

13 ADE
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Business Segments

e—— Business comprises core manufacturing i.e., processed foods business and agency distribution business —

2 Core Segments J

|
.

-
[ Processed Foods ] [ ]

Distribution

One of the largest Indian exporters of processed foods Strong presence in US and UK

* Agency distribution business for leading FMCG
* Own product portfolio of leading processed s v <

companies
foods brands for South Asian diaspora, P

mainstream & domestic customers

* Nationwide presence in USA, spanning both
West and East Coasts, and also in the UK
B Processed Foods W Distribution

FY26 Revenue breakdown

14 A/!:T\) i
Teeding the warld..




Product Portfolio

Key Products ]
u@\| Ready-to-eat & it Food = .
Frozen Products @ . Spices & Others
I Ready-to-cook W Accompaniments &’?.\,\ P
* Snacks & Samosas * Curries — Regular & Vegan * Pickles * Spices
* Indian Breads * Cooked Rice * Chutneys * Tamarind
* Curries * Cooking & Condiment Pastes * Murabba * Indo Chinese Range
* Fruits & Vegetables * Dipping Sauces * Canned - Sweets, Mango Pulp,
(Cut & Whole) * Cooking Sauces Soya Chaap
* Sweets
* Puffs
* Rolls Poiata"s
TRULY INDIAN
—— [N . _INAAN ‘ ,-,‘ ”" )
_________ : g ’:@ ‘ ;qu
 MAKHAN "BIRYANI D
—— Hara Bhara
}fcbub
15 ADIE
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Strategic Growth Pillars

/& Pillar1
¢ .@, 5 Brands, 5 Stories

Pillar 2
Strong Marketing & Strengthened Distribution

o
E
P by

Aligning Brand
Strength with
Scalable Execution

¢ ‘I, Pillar 3
i['_' Manufacturing Excellence

7.| Pillar 4
Strategic Innovation

.m Pillar5
®

People & Capabilities: Strengthened Teams

1 ADE
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Key Growth Drivers

[ Strong Momentum upwards of INR 900 crores revenue in FY27 ] ‘ Continuous & Strategic Brand Investments

(INR crores)

900+

FY25 FY26 FY27E

{ Capacities Available

Brownfield & Debottlenecking
INR 180 — 200 crores at current capacities

Greenfield expansion
INR 250 - 275 crores

Distribution business & Outsourcing

INR ~100 crores through scale up in Distribution business &
outsourcing opportunities

18

Strengthening market presence through deeper penetration and enhanced

Annual Growth Rate
% 20-25% cAcr

Flagship brand already well-
established in core markets

Positioned to propel further
growth with a consistent
annual growth rate of 20-25%

shelf space across all brands
TRULY
INDIAN
Growing Store Presence
Non-linear Growth
New listings & presence in
marquee chains across 3,500+
stores in USA
Well positioned to replicate

Germany’s success in the USA
market

SGUL

Strategic Expansion
Significant Growth potential
Growth strategy aimed at
broadening reach through

expansion in new retail channels

Focus on expanding via
E-commerce and Modern trade

Enhanced Distribution &
Warehousing

Enhanced supply chain
capabilities through the
establishment of cold storage
facilities within the plants

Established global distribution
network with multiple
warehouses in key markets &
Direct distribution in USA

Harnessing Innovation
for Organic & Inorganic
Growth

Prospects in private label
business bolstered by
enhanced manufacturing
capabilities

Inorganic growth
opportunities

Sustaining Robust
EBITDA Margins

Maintaining net debt-free
status while successfully
sustaining EBITDA margins in
high teens



T

L

FOODS LTD.
?u?diug the wald..

5 Brands, 5 Stories




5 Brands, 5 Stories

Bold Flavours Made with Traditional Recipes,

Affordable Indian Kitchen Staples for
Everyday Use

Target: Budget conscious South Asian Diaspora
Middle East

Traditional Taste Profiles Catering to

Middle Eastern Households

Target: Arab Consumer
Middle East

20

using Authentic Ingredients

Target: South Asian Diaspora
USA, Canada, UK, Europe, APAC, Middle East

—

TRULY
AEROPLANE 'JJNJDIJBJJNJ H

FOODS LTD.
Teeding the warld..

Convenient, Ready-to-eat Solutions for
Globally Curious Consumers

Target: Mainstream Consumer
USA, Germany

Delicious, “Better-for-you” Packaged

Food Products with an Urban Appeal

Target: Modern Indian Consumers
India

ADI

FOODS LTD.
Foeding the warld.



Ashoka: ADF Foods' Flagship Brand

@ Target Audience

Born in 1980, Ashoka is ADF Foods' flagship brand catering to South Asian
diaspora families and working professionals seeking convenient,
authentic Indian dishes

Product Features

Celebrating our proud Desi heritage, we deliver bold, vibrant Indian
flavours to a global audience

Our ready-to-eat products blend tradition with convenience, catering to
South Asian taste preferences

HOK{ 3L
ASHOKA
JUMBO

PUNJABI

[} SAMOSA
Product Range F =

Ambient Pickles, Chutney, Pastes, Pulp, Sauces, RTE Curries & Rice
Range

Frozen Indian breads, Snacks, Kathi Rolls, Wraps, Vegetables & Sweets
Range
s Global Presence
Q AT HEART

Ashoka products are enjoyed in 60+ countries worldwide

Primary markets: USA, Canada, UK, APAC, Middle East and EU

21

3 corianper |

b‘f’? Sales & Distribution Channels

Ashoka Brand Sales (INR Cr.)

FY21 FY22 FY23 FY24 FY25 FY26

- J

In the last 5 years, Ashoka has grown by CAGR of 20%+,
showcasing brand's strength & acceptance amongst the
diaspora consumers

Distribution Channels: Ethnic stores, Mainstream Retail &
E-commerce channels

‘ Outlook

Ashoka will continue to lead as the flagship brand, driving
strong growth across core & emerging markets through
focused market engagement, new product introductions, &
deeper market penetration, supported by strengthened

ADE
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Truly Indian: Unlocking Global Markets With Authentic Indian Flavours

o Bridging Cultures with Authentic Indian Taste °

@ Target Audience Presence

Targeted at the global mainstream population, specifically non-Indian
audiences seeking to try authentic Indian flavours

Strong presence across Germany, now growing strong in USA

Sales & Distribution Channels

Sold through mainstream / modern trade stores, bolstering its presence
across large supermarkets, club stores, and food service markets

Product Features TRULY INDIAN

Delivers the REAL taste of India with fresh, shelf-stable ready-to-heat
foods, offering vegan & vegetarian options

Retail Expansion to 3,500+ Outlets with a growing presence on Amazon
A\ Albertsons | -
% Kaleys  SAFEWAY €9 : me Ijel‘

amazon

Wide product range includes ready-to-eat meals, pastes and sauces, meal
accompaniments, carefully crafted for a milder palate

acnss M +
M gianteagle (s Kroger
1§ |
Product Range @ o0 e
e ' SPROUTS |

[ ] 0
$s1oPasHOP o |

Existing Range: Regular Meal Assortments FARMERS MARKET

—_ — — — — — — —
Frozen Breads Poppadum Boxes
Frozen Snacks Condiment Pastes m Outlook
F W Cooking S . . .
rozen viraps O0KINgG >auces \ ‘ Expanded range and new offerings to drive deeper penetration and
RTE Curries & Rice Chutneys 4 enhance shelf space

22 ADE
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Truly Indian... Award-Winning, Industry-Recognized

Say Hello to a Industry-Endorsed Recognition in USA FE@LYf
WINNER! INDIAN

At the biggest award ceremony in the industry and
out of 1000s of products, Truly Indian Tikka Masala
Naan took home the NEXTY for Best Breads and
Bakery Product, 1 of only 37 winners! &

0BG
TRULY INDIAN

Botd TLAVORE - Gienjolis INEREDIENTS - Il WITH LOVE

2026 Expo West

\\‘/‘

E NEXTY.
I' \\ AWARDS

Natural
Produc(s

AND followed it up with an Editor's Pick for Best
New Products of 2026 by Progressive Grocer!

\\\\\

Progressive Grocer Names the Best
New Products of 2026

BREADS AND BAKERY I WINNER ThlS.y.C'dI‘ s Editors’ Picks tap into convenience, global flavors, functional
nutrition and more

By Progressive Grocer Staff 4/8/2026

Winner among 1,000+ product entries

15878 fusnd-shobshod FLAT BREAD BAKED IN N TRADITYONIL
rich,

EAY 0N EINIGHED WITH rich, spisc] TIRKA MASALA GAUCE 0080@E Tru |y Indian Tikka Masala Vegan
5 TRULY inDiaN

HETWIT 10,607 (300y)  NEEP FROZEN

Naan

$6.99 per 10.6-ounce package

Truly Indian’s first-of-its-kind vegan, Non-GMO,
certified low-glycemic frozen naan offers restaurant-
quality authenticity without the dairy traditionally found
in the Indian flatbread. The product meets growing
demand for culturally rooted plant-based options while

New 2026 launch Tikka Masala Naan EDIORS’
filling a gap in the frozen bakery aisle for global flavors

in the spotlight: Award-Winning.
Industry-Recognized! PICKS
made with clean, recognizable ingredients. Further, in a category dominated by neutral

B E S T N E W P R O D U C T flatbreads, the bold tikka masala flavor offers a totally new entry point for adventurous

home cooks and brings bold flavors to the frozen bread section.

Third-party endorsements reinforce Truly Indian’s premium positioning & innovation credibility with modern consumers & retailers

23
|onns 1|n
eeding the L.



Truly Indian... Award-Winning, Industry-Recognized

Staple Award-Winning Heroes!

National availability frozen and pantry must-haves!

Simply Recipes The 2026 Freezies Awards AllRecipes Golden Cart Awards

s Ol '
& Simply WINNER

RECIres

WINNER

TRULY FREEZIES

INDIAN

Tandoori Garlic Naan

The Freezies Awards recognize the best frozen
products currently available nationwide in store
freezers

Best New
Dinner New Side
Staple Dish

Selected from hundreds of products, this award
highlights those that stand out as the best tasting
and most delicious

+ Out of 1,000+ new grocery products reviewed, Truly
Indian earned 2 Golden Cart Awards - a rare double

. . Best Frozen Bread win for a single brand!

J udges cited its ha ndcrafted, clay—oven Truly Indian Tandoori Garlic Naan ($5.49)

authenticity and superior texture as what set it After Testing Over 400 New Frozen Foods, Here « Chosen by AllRecipes' editors and community as
apart from every other frozen naan on the market. Are the 26 We Love (And You Will, Too)

products "every home cook should buy," validating
The Main Attraction Truly Indian as the go-to Indian food brand for
From kid-approved nuggets to plant-based picks and dumplings worth building eve ryd ay America n kitChenS!

a meal around, these are the frozen entrées that earned a spot on the main stage.

24
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ADF Soul: Delicious, “better-for-you” packaged food products

° For modern Indian urban consumers J
z
@ Target Audience 5‘“&-.’? Sales & Distribution Channels
Urban audience, residing in metropolitan cities Oown website: https://soul-foods.in/
Consumers seeking products that balance flavour, health, and convenience Leading E- Key Modern Quick Commerce
Commerce Trade Chains Platforms

a Product Features SeUL

ADF Soul products are created with “better-for-you” ingredients or cooking methods that Presence on Amazon, Zepto, Big Basket, Flipkart, Swiggy & Instamart
enables consumers to make better choices when it comes to choosing food products

We cover the top Indian cities through our company website

Available in key modern trade outlets in Mumbai, Pune & Bangalore
We offer India’s first range of Pickles and Chutneys that are prepared using 100% extra-virgin Olive Oil

Recently added Mini Punjabi Samosa’s, Hara bara Kabab, Masala naan & Aloo Pyaaz paratha in

AL
frozen range ::&e) Outlook
Product Range
HANDMADE - .
Driving an aggressive growth
22 SKUs of pickles (in Olive Oil & Sunflower Oil) and chutneys WITH i e e el

strategy to expand reach via
enhanced E-commerce &
modern trade channels

LOVE
7 SKUs of frozen breads 5 SKUs of frozen snacks

" " lalapeiio Cheese:
Mini Samosas

New Product Launch: ADF SOUL Danedar GHEE ['{

25 ADE
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ADF Soul A2 Gir Cow Ghee (Danedar Ghee)

NEW PRODUCT LAUNCH

Expanding the “Better-for-You" Portfolio

01 Indigenous sourcing

Made using milk from indigenous Gir pure Ghee

cows. made from

A2 cow Milk

A versatile
kitchen staple

@ cooking

© A2Gircow Milk No Added Preservatives
02 Traditional Bilona process @ Bilona Method pliciod Sotoms

and Flavours

@ spread on rotis

. : . Enhancing everyday meals
Prepared using the time-honoured
Bilona churned method. BUY NOW &=

e

Homely taste with a granular texture
in every spoon.
03 No Preservatives

Free from preservatives, artificial
colours and flavours.

Pure ingredients - Traditional process - Everyday versatility

26
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Camel & Aeroplane: Our Other Esteemed Brands

Ga Offering Affordable Solutions to

Delighting Arabic
oz Budget Conscious Consumers

Consumers for 100+ years

C ‘«.J;-;‘_’ L%?H

Value for money brand targeted at quality -

Premium brand serving Tradition-Preserved @)» .
Recipes for Arab audiences an Target Audience conscious expat consumers in Middle East

Strong consumer base across Middle Eastern - Enjoys patronage across all major Middle Eastern
Presence

markets

markets

) .
8 OopL A Frozen Indian breads and

Pickles, Condiments, Pastes,
oo E 3 Snacks, Pickles, Pastes,

Sauces, Marinades, Curry
powder, Tamarind,
Essences, Food flavours

Product Range

LEMON PICKLE
b Chutneys, Curry powders

o

-

Ethnic Grocery Retail, Cooperatives and s o . .

! Y " P v Channel mix Ethnic Grocery Retail and Supermarkets

Supermarkets
\_

FOODS LTD.
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Ashoka: A New Film Campaign to Deepen Consumer Connection

‘ Three films. Five markets. One coordinated brand moment across digital, live cricket and retail.

FILM 1 OFFICE ROMANCE FILM 2 HALF-TIME TALK FILM3 DESI DANCE

THE CAMPAIGN . . .
Everyday consumption Cultural connection Cross-generational relevance

Familiar Indian taste
shows up in unexpected
everyday moments

Build distinctive recall through culturally Build affinity among the next generation
while reinforcing product recognition at the

point of purchase.

Position Ashoka within everyday meal
occasions through authentic taste and relevant humour and demonstrate

Dlg!tal pIatforms ’ L'Ye (_:r'Cket ’ emotional familiarity. relevance beyond at-home consumption.
Social sharing - Retail discovery

WATCH FILM

WATCH FILM

\siior § A, | B

‘ ~ g Py | } PR 2 e et St PUNJABI
g ' SAMOSA

29


https://youtu.be/QZS4HyJDMYY?si=_y_caARaHaSu2DNy
https://youtu.be/QZS4HyJDMYY?si=_y_caARaHaSu2DNy
https://youtu.be/_k3G4c_NuxI?si=YpnpGCMrcz4oeX7r
https://www.youtube.com/watch?v=h4W94lcnyNg
https://youtu.be/_k3G4c_NuxI?si=YpnpGCMrcz4oeX7r
https://youtu.be/_k3G4c_NuxI?si=YpnpGCMrcz4oeX7r

Ashoka: Marketing Initiatives

Branding and on-ground activation of our flagship brand Ashoka

€nce the Best of Ashoka

ER YOUR FavoRites
DUR VARIETY PACKab,

=1

i SAM@S;@ il S - s il o
Driving Brand Visibility u l§ 1 gg%gs g P v T T 0 A 2 e Building Consumer
On-ground activations SAME : } Engagement .
creating direct consumer EEE 1 SAMC o’ ‘ sty s Gl . =9f ‘ - ¥ . Sampling, mt.era.ctlve
e : A | | e ] b : SN B =8 James &retail displays

touchpoints . i
=1 driving product discovery
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Ashoka: Marketing Initiatives

Increased Presence on Social Media

Presence on Digital Media ‘@l ﬁ

... ADF Ashoka ... ADF Ashoka

o Sponsored Sponsored

JCRISEWOUTSIDERSPICED]INSIDES

Pt Smaan g st
i s e ok et s &

THAT "KUCH CHATPATA,
KUCH SPICY” MOOD?

FOUND IT.

A’sArjoka P.L‘Jril':ablrSarj\Aosa? Shop Now F:af.eet “fké, ASamos.a' Shop Now
Avallabi = Ashoka Products
. ADF Ashoka . ADF Ashoka aliable on Wees/ s Diwali sale At
Sponsored = Sponsored
CRUNCHY
EVENING SNACKS
WHEN SAMOSA CRAVINGS
HIT. KEEP ASHOKA CLOSE
Paneer Schezwan |
Kathi Roll
Jumha PunMPI Sn.mos:l 01'1 Wiee..‘v Shop Now CIL:H.CVTY \{l.fgve.labﬂ‘l‘ (‘:\J.I!EL'- Shcp Now
SHUBHO PU.'OD
ADF Ashok: Every pandal tastes
ADF Ashoka o, A0t Ashoka botter with Ashoka!
Sponsored Sponsored 0.,TOPLUATE IN . 1
NEW LAUNCHES E 8|xSE]CONDS - 5 49 !
'SOMETHING DESI NG L R S
IS|LOADING ;
—
> 3 4 R4
Shop now > 3] .
\SiloR4 : o~ ¥ g 0 pAu—

Ashok ! T Lilva Kach : _ -
15.7 é\s nuw‘al‘ wa mart Shop Now oum:’ ilva 'ac o Shop Now 7 TR :  me > Found it .. £

: ‘ hat "huch hatpate, kh sicy” oot Found . _ADF
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Truly Indian: Marketing Initiatives

‘ Branding and on-ground activation for Truly Indian

Major Retail Campaigns
Albertson’s Diwali Event, Sproutscon, Whole Foods launches!

Mega giveaway with ‘Veg News’ for
vegan naan launch @ Whole Foods
driving > 25k views

Oct 2026 In-Store Diwali Events at ABSCO
with a footfall of 600+ across 3 stores

@ and trulyindianf L]

-
wi 3 Neko Fuzz - It's Getting Hot (Instrumental)
p—

i

4% 25.3K - View insights

Qs Q88 10 163 [N

e-! Liked by rasatkumar and others

vegnews GIVEAWAY TIME! @ Five VegNews readers are
going to EACH receive a delivery of the most soft, fluffy,
clay oven-baked naan we've ever had. We're... more

32

Trade Marketing & Industry recognition

Whole Foods Market 2027 Food Trend Predictions & organic coverage for Vegan Naans

4. Dish Reinvention

Truly Indian Vegan “Butter Chik’n”
Naan selected for ‘Dish reinvention’
category Whole Foods Market 2027

Food Trend prediction report

Organic coverage for our Vegan Naans launch across multiple publications

Tikka masala sauce is the
game-changer for this naan

Samantha Maxwell/Tasting Table

FUTURE FOOD QUICK BITES  ALT PROTEIN FUTURE FOODS

€ =/ Anay Mridul Published on Sep 16, 2026

L pdated Sep 28, 2026

00006 @
TRULY INDIAN

¥ JHATPAT B

9
PROTEIN

FOODS LTD
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Truly Indian: Marketing Initiatives

‘Online Platform Growth Driven By Marketing Initiatives To Drive Awareness and Consideration for the brand

Giveaways to drive engagement Influencer marketing to drive awareness Retail marketing to drive in-store sales Recipes to drive engagement

New Tikka Masala

Naans at Whole Foods! '

Make this
space you... Truly Indian

WRULY . 344 6,390 629
IJNJD'JHNI posts followers following
[+

Bold Flavors - Simple Ingredients - Handmade with
Love

Authentic Indian meals for every table @

Vegan - Kosher - Halal @ ... more

(2 linktr.ee/trulyindian

156k - +227% 6400 - +31%
Viewers Follower growth

Last 90 days data
Growth vs previous 90 days
Source: Instagram dashboard

33
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Truly Indian: Marketing Initiatives

{ Digital Marketing Development ]

‘ Reaching shoppers through retail media, shoppable ads, and geo-targeted displays at point of purchase.

H-E-B
@ 4 Delivery by 6:00pm«6.2 mi Cpmoint Centjal Market .
Prepared Meals - Groceries - Organic i 4 4 Delivery by 5:30pm- 4.0 mi
Specialty - Prepared Meals - Groceries
Local

~— /’- mtel li |gence

Truly Indian Truly Indian

6-Pack Spiced Lentil & Bean Chili (Dal  Tikka Masala Rice 6-Pack | Long-

Makhani) Authentic Traditional Ready ~ Grain, Aged Basmati Rice | Authentic

to Eat Indian food 100z - Made Fre...  Traditional Indian Food, Rice Dishes... $349 $349 {

49%kkkkyv (32 499 ddrkdrw (32) sp@ﬂd szo save 35
* s $30% (s0.50/fuid ounce) $28% (s4.67/count) T Paneer $372 $372
L prime Two-Day prime Twe-Day "
FREE delivery Sat, May 9 FREE delivery Sat, May 9 \ Truly Indian Bombay Truly Indian Tikka
Only 9 left in stock - order soon. 5.29 oz Biryani, Vegan Masala Rice, Vegan
Amar 10 0z 10 oz
LRI See eligible items > See eligible items >

Social Nature — Trial Program

Consumer sampling program driving verified reviews
. 5,700"‘ 1 ,500"‘ 825 and brand awareness through targeted trial.
SOCla]. Activations Product Trials Verified Reviews

nature
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ADF Soul: Marketing Initiatives

[ Creative showcase across channels ]

@ WhatsApp / Email )

YOU'LL ASK FOR IT RN T
'A 100 MORE TIMES
i Gl i b (4 W AF S

OraftedIn
O&tm rgin
@ive Ol

R's tima to reordert @ Your festie
faverines it wateg Swpe el

il 8
- ﬂ\
n 7 i \ e
YAgar party hai toh Maka ¥our Snack Bresk TASTE ="
3 e on ETTER @ D
| Mixed |
- PICKLE
s maee L aE,
My ¥
LIFT-OFF? #q Octaber Ca's for Some Sed PRRR] £y Qusdty Pcican Oustreps, D1z 8 Moo
Fosd SO (52 ccus oocs. ®

K's tme to reordedt § Your festie
faveures 0 watng. Saped
e §

BNk

T
H 4 iy id: S0mB el >}
pl A

Continued presence on social media Referral & broadcast marketing Marketplace & quick commerce creatives

35
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ADF Soul’s Presence in Modern Trade

Active stores across 7
chains and others

=

“'SOUL PURE DESI

A2 GHEE
Nature's Basket Reliance
o Frozen / Ambient Frozen / Ambient
THE FESTIVITIES.
Society Stores Bombay Gourmet Store
Frozen Frozen / Ambient
MADE BER,
™ TASTES BETTER
Food Square Ratna Supermarket
Frozen / Ambient Frozen / Ambient
- - N | o~ D Mart & Others
EE - A OUR FLAVOURS N Ambient Frozen / Ambient

IN THE SPOTLIGHT. ' [g#¥/s8rncts:

A LITTLE MORE SOUL IN EVERY CELEBRATION
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Manufacturing Facilities

l Plant 1 Surat, Gujarat ‘ Plant 2 Nadiad, Gujarat l Plant 3 Nashik, Maharashtra

* Total Built up area - ~14,300 Sg.mt. * Total Built up area - ~26,000 Sg.mt. * Total Built up area - ~12,000 Sg.mt.
* Frozen foods (Snacks & Samosas, * Frozen foods (Snacks & Samosas, Indian ¢ RTE/RTC (Cooked Rice, curries and
Indian & Malaysian Breads) Breads, Curries, Fruits & Vegetables spices; Meal accompaniments (Pickles,
(Cut), etc); Meal accompaniments Chutneys); Spices

(Pickles, Chutneys); RTE/RTC (Cooking &
Condiment Pastes, Sauces)

~38,000 MT Annual food processing capacity

CAPEX Initiatives - Unlocking capacities in existing & new facilities vt S it )

Benefits
Surat Greenfield expansion (~INR 90 crores — Phase 1) in
Completed existing and new lines for frozen foods ; Operational Incremental revenue
P since Q4 FY26, Steady progress towards achieving INR 250 - 275 crores

targeted operational performance

Various Brownfield & debottlenecking efforts at
Completed existing plants in Nadiad & Nasik and a Cold Storage
upgrade in Nadiad

Incremental revenue
INR 180 - 200 crores

New brownfield initiative: Retort Expansion, along
Completed with additional brownfield projects & infrastructure
support

Enhanced operational
efficiency

38 ADE
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Warehousing Facilities

. Cold storage facility in New Jersey, USA ' Warehousing and Distribution Facilities

* Combined area of 100,000 sq. ft for warehousing and distributing
operations shared among two warehouses in Atlanta and New Jersey (NJ)

* Enhanced capabilities through the establishment of a new cold storage
facility to enhance the handling of our frozen product range, increasing
service levels and boosting margins

g 555 B A0S

New Jersey

New Jersey
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Shaping Products and Processes for a Changing Market

Driving innovation through practical solutions that balance consumer needs with scalability and quality.

New Product Development

Launch of combo packs — Royal
Indian meals (thali) and Desi
Delights (snacks)

Category Expansion

Introduction of health-forward
products under ADF Soul,
including pickles in olive ail,

Packaging Adaptation

Shelf-stable formats optimised for
durability, retail presence, and
international shelf-life standards

chutneys & condiments and
frozen Indian breads and snacks

Retort & Freezer Capacity Cold Chain Integration

Enhancements across facilities
to support extended shelf life
and demand for frozen meals

Upgraded cold storage infrastructure
in Nadiad; expanded freezer space at
US warehouses for improved
fulfilment

existing as well as new plants

é Manufacturing Automation
Continuous focus on investments
in automated machinery in

™
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Built on Quality, Compliance & Trade Excellence

Quality control certifications and processes ensure high standards and excellence in our industry

AEO-T3 certification (Q1 FY27)

GOVERNMENT OF INDIA

aiféigsa anffas Faers geoT-ast
AUTHORIZED ECONOMIC OPERATOR CERTIFICATE
(IMPORTER & EXPORTER)

(FE)AED

INDIAN CUSTOMS

/

v Faster customs clearance
v" Reduced inspections

v Improved export efficiency

Achieved highest AEO-T3 certification, from CBIC, further strengthening trade
excellence alongside the existing 3 Star Export House status

NON o L DA
eMe () RED A AE
rojec : : , ‘
VERIFIED  UKAS | Food Safety 3 ﬂﬂ?ﬁﬂiﬂmgﬁﬁ
nongmoproject.org cebRODUCT [ CERTIFICATED | INDIAN CUSTOMS
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Governed by experienced Board Of Directors

Bimal Thakkar

Chairman, Managing
Director and CEO

Deepa Harris

Independent Director

M. M. Srivastava
Independent Director

&

40+ years of experience in .
domestic and export food industry

D

30+ years of expertise in high end .
luxury hospitality category

Successfully driven India’'s luxury
brand The Taj Group of Hotels .

* Independent Director of reputed
listed entities such as PVR Ltd,
Jubilant Foodworks, Yatra Online
and TCPL Packaging.

A science graduate, master in physics
IAS (Retd) & MBA with 40+ years
administrative & corporate experience

Held positions such as Member (Fin) -
Gujarat Electricity Board, MD - Gujarat
Agro Industries, Secretary - Finance
Department, Commissioner of
Commercial Tax Department, Principal
Secretary - Energy Petrochemicals.

* Independent Director of Adani Power

* Instrumental role in developing .
brands and new products, tapping
new markets, international
acquisitions, setting up of
subsidiary companies in India and
abroad

~
Pheroze Mistry \ Viren Merchant ( \ Jay Mehta
Independent Director \ -/ Non-Executive Director \ -/ Non-Executive Director
* 40+ years of experience in business * 40+ years of experience and * 40+ years of rich industrial

administration.

He is associated with Pallonji Group
of companies dealing in logistics,
industrial coating and painting,
shipping, dredging, general and Life
Insurance, Investments Immovable
Property etc.

44

expertise in business management
and pharmaceutical and
healthcare industry

Currently CEO of Encore Healthcare
Pvt Ltd.

experience group and is the director
of Indian operations at Mehta
Group, that spans 4 continents and
has business interests in cement &
building materials, horticulture,
consultancy, etc.

Executive Chairman of Saurashtra
Cement Ltd.

@

Ameet Hariani
Independent Director

35+ years of experience in the field
of corporate and commercial laws,
merger and acquisition, real estate
and Finance transactions

Independent Director of various
entities such as Strides Pharma
Ltd., Mahindra Logistics Ltd,
Mahindra Life Space Developers
Ltd, Aptech Ltd.

\ Arjuun Guuha

Whole Time Director

A senior food industry professional,
with 30+ years of experience.

He has held several senior
management roles, including
Head of Operations & CEO
positions, both in India and
overseas, with leading Indian
Corporations and MNCs.

ADI
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Organisation Structure Across Key Business Functions

Sales, Strategy & Marketing Manufacturing Operations India Business Support Functions

President, USA Business Director Operations Business Head CFO
VP - Sales & Strategy Vice President Manufacturing Marketing Head CS and General Counsel
11 Country / Sales Managers Sales Head s
VP Intl. Ops. & Supply Chain
Canada:1 | USA:5 Supply Chain Head

Procurement Head
UK&EU:2 | GCC &APAC: 1

IT Head

Australia: 2
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ESG Metrics & Key Initiatives - FY26

Improving resource efficiency, strengthening compliance, and scaling community impact through focused CSR programs

Environmental - Performance Metrics & Initiatives

Better conservation of natural resources J

ZLD Renewable
. . ZLD r Roof lar s
commissioned ;;’%iided oo ;Sfafo a transition
‘ 7.17% YoY ‘ 23.85% YoY Nadiad ) Nadiad
Water withdrawal Water Consumption ZLD plant installed to Wa.ter'recycling Installing 950 KWp Started hybrid renewable
ensure no liquid capacity increased to solar plant to meet arrangement, expected
. . . ; . ~200,000 L/day ~46% of facilit to meet ~70% of plant
‘ 67% YoY Ambient air compliance effluent discharge; ! o orfacility :
P process water treated (from ~90,000 L/day) power needs povlver reguwery:jent,
o e owering gri
Dependence on PM, SOx, NOx within & recglce”(ithlthln dependence & carbon
third-party water statutory limits across plants Y footprint
CSR Initiatives
CSR Activities A, o e
m Quantitative Impact
> Education & School Infrastructure )
h R > ~4,000 students benefited
> Healthcare & Nutrition .
. Hunger Relief & Food Distribution CSR EXpendlture | > 240+ students supported through education and skill development initiatives.
> Women Empowerment FY26 : Rs.189.5 lakh > 7 school science labs equipped, benefiting ~5,000 students
> Poverty Alleviation & Financial Aid o » 27 Child Care Units supported with education and livelihood programs
> Senior Citizens support 18.53% YoY . . . . . .
o o » 1,700+ children with cancer supported through nutrition, counselling, & caregiver education
> Disability Care & Rehabilitation
»  ~9,000 girl students supported across 9 rural schools in Tamil Nadu

47
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Consolidated 5-year Financial Highlights

Particulars (INR crores unless stated) FY22 FY23 FY24 FY25 FY26

Profit & Loss Highlights

Revenue from Operations 4212 450.3 520.3 589.6 683.2
Gross Profit 215 2359 276.2 341.4 410.5
Gross Profit (%) 50.2% 52.4% 53.1% 57.9% 60.1%
EBITDA 66.6 80.6 104.9 98.4 130.7
EBITDA Margin (%) 15.8% 17.9% 20.2% 16.7% 19.1%
PAT 48.5 55.9 73.8 ©9.3 96.8 #
PAT Margin (%) 11.5% 12.4% 14.2% 1.7% 14.2%

Balance Sheet Highlights

Equity 345.6 421.6 442.0 492.7 571.9
Net Debt’ (101.3) (143.4) (144.5) (118.0) (78.2)
Tangible & Intangible Assets 160.3 181.6 187.4 204.6 285.0
ROCE™ 18.1% 18.1% 22.2% 20.2% 23.4%
ROE™ 14.0% 17.7% 17.1% 14.1% 16.9%
Working Capital 115.6 134.9 131.4 161.9 193.6

*Net Debt (Cash Surplus) = Long Term Borrowings + Short Term Borrowings — Cash & Cash Equivalents
#PAT excludes exceptional items of INR 6.8 crores due to labour code
"ROCE & ROE excludes exceptional items

o 1D i
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Consistent Shareholder Returns

Value creation for shareholders

Consistent shareholder value creation through dividend payouts and buyback of shares

INR 100+ Cr. returned to our shareholders since FY23

FY23 FY24 FY24 FY25 FY26 H1 FY27

@ Regular Dividend (INR Cr) @B Speccial Dividend (INR Cr)
\_ %

* Interim Dividend (Rs. 6.6 Cr).

50 ADE
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Thank You!

Ernst & Young LLP
Investor Relations Advisory

ADF Foods Limited
CIN: L15400GJ1990PLC014265

Srinivas Ayyagari, CFO Sumedh Desai Sukhin Naphade Vikash Verma
srinivas@adf-foods.com sumedh.desai@in.ey.com  sukhin.s.naphade@in.ey.com vikash.vermal@in.ey.com
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