
 
 
 
 
 

  

 

 

 
 

 
 
 
 

Date: May 28, 2026 
 
 
To, 
BSE Limited 
Department of Corporate Services, 
Phiroze Jejeebhoy Towers, 
Dalal Street, Fort, 
Mumbai - 400 001 
 
Ref: - Scrip Code: 542910   
ISIN: INE08RT01016 
 
Sub: - Intimation under Regulation 30 of SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015 ("SEBI Listing Regulations")  
 
Ref: SEBI Master Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated 
January 30, 2026 (as amended/updated from time to time). 
 
Dear Sir/ Madam, 
 
Pursuant to Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) 
Regulations, 2015, we wish to inform you that the Valencia Nutrition Limited has expanded its 
product portfolio by entering the packaged bakery segment, specifically focusing on the bakery 
and biscuit categories, through the launch of its new brand named ‘Valencia Bakery’. 
 
The details of the said product, as required under SEBI Master Circular No. 
HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026, are provided below: 
 

Particulars Details 
Name of the Product Biscuits (under the brand ‘Valencia Bakery’) 
Category of the product Snack and Bakery Foods (Bakery and 

Biscuits) 
Whether caters to domestic/ international 
market 

Domestic Market 

Name of the countries in which the product 
is launched (in case of international). 

Not Applicable 

Industry or Area to which new line of 
business or product belongs to: 

Food and Beverage Industry 

Expected Benefits Strategic Portfolio Expansion: Enables the 
Company's formal entry into the high-
volume, fast-moving consumer goods 
(FMCG) market through a dedicated biscuit 
brand, 'Valencia Bakery'. 

Distribution Synergy & Cost Efficiency: 
Capitalizes on the Company's established 
market network. The new Rs. 5 biscuit 
variants will share the exact same retail 
footprint and points of sale as the existing 



 
 
 
 
 

  

 

 

 
 

 
 
 
 

Rs. 10 beverage lines, significantly reducing 
incremental logistics and distribution 
overheads. 

Incremental Revenue Growth: Leverages 
immediate, strong distributor demand and 
deep market penetration to drive immediate 
sales velocity and maximize channel 
margins. 

Brand Leverage: Strengthens the 'Valencia 
Bakery' brand equity by providing 
affordable, high-quality, and fortified biscuit 
variants (starting with Osmania Biscuits) to 
the mass consumer market. 

Estimated Amount to be invested Rs. 4 Crore over 2 Years 
Nature of Product The Company has introduced a premium 

range of fortified biscuits formulated for 
human consumption. These products are 
manufactured using superior-quality 
ingredients and are fortified with essential 
vitamins and minerals to align with the 
Company's core focus on health and 
nutrition. 

 
 
Yours Truly, 
For Valencia Nutrition Limited 
 
 
 
 
Jay Shah 
Whole-Time Director & CFO 
(DIN: 09072405) 
(PAN: BJPPS6293E) 
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