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Disclaimer

This presentation contains statements that contain “forward looking statements” including,
but without limitation, statements relating to the implementation of strategic initiatives,
and other statements relating to United Foodbrands Limited (the Company) future business
developments and economic performance.

While these forward-looking statements indicate our assessment and future expectations
concerning the development of our business, a number of risks, uncertainties and other
unknown factors could cause actual developments and results to differ materially from our
expectations.

These factors include, but are not Ilimited to, general market, macro-economic,
governmental and regulatory trends, movements in currency exchange and interest rates,
competitive pressures, technological developments, changes in the financial conditions of
third parties dealing with us, legislative developments, and other key factors that could
affect our business and financial performance. The Company undertakes no obligation to
publicly revise any forward-looking statements to reflect future / likely events or
circumstances.

All the numbers are on consolidated basis and without adjustment for the minority interest
of Red Apple Kitchen Consultancy, Blue Planet Foods and Willow Gourmet unless otherwise
mentioned. All margin calculation are on Revenue from operations, unless otherwise
mentioned.




Q2 FY27 - Key highlights ©

S
s;;‘éng Q2 consolidated SSSG at +24.5%

revenue = Q2 FY27 revenue of X 4,293 million; Y-o-Y growth of +40.9% BA\REE-[WE
growth " Y-0-Y revenue growth of +41.4% in BBQ India; +59.0% in BBQ International and +28.5% in Premium CDR —NATION——

Driven by Consolidated dine-in volumes grew +56.2% with strong growth across all business segments e
transaction Y-0-Y dine-in volume growth of 60.8% in BBQ India; 64.1% in International and 25.1% in Premium CDR
growth >65% BBQ India dine-in transaction routed through own digital channels I i
| L3
'"CreaS:Ed Y-0-Y growth of +129.6% in Pre INDAS restaurant operating profit (marginat 13.4%) S 2
operating Pre Ind AS restaurant operating margin of 14.7% in the matured portfolio (+510bps vs. 9.6% last year) m'l"‘m“”seh;hn

profit Adjusted operating EBIDTA* grew ~8x Y-o0-Y in Q2FY27; margin expanded from 1.1% to0 6.1%

New store Launched 9 new restaurants in Q2 FY27; 7 in BBQ India and 2 in BBQ International
expansion Total network of 274 restaurants; 19 restaurants under construction
gojtes = On track to reach 300+ restaurants by FY27 and plan to achieve 425-450 restaurants by FY30

United Foodbrands
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#Adjusted Operating EBITDA is calculated without the impact of IND AS 116, excludes interest income and noncash ESOP provisions



Robust operating performance driven by volume growth

Q2 FY27 (Y-0-Y)

Same store sales growth +24.5%
Dine-in volume growth +56.2%
Delivery revenue growth +47.4%
Restaurant count (#) 274

(9 new restaurants added in Q2FY27)

Operating Revenue

Gross Profit

Restaurant Operating Profit
(Pre IND AS)

Adjusted Operating EBITDA"
(Pre IND AS)

*Adjusted Operating EBITDA is calculated without the impact of IND AS 116, excludes interest income and noncash ESOP provisions

Q2 FY27
(X Mn)

4,293

2,812

574

262

Y-o-Y

+40.9% 1

+39.3% 1

+129.6%1

+698.3%1

United Foodbrands



Strong performance across segments

Q1 FY26 (Y-0-Y growth) BBQ India International
Same store sales growth +27.8% +26.5%
Operating revenue +41.4% +59.0%
Dine-in volume growth +60.8% +64.1%

& ahe > TFEIN!
Premium CDR
+7.8%
+28.5%
+25.1%

United Foodbrands

Consolidated
+24.5%
+40.9%

+56.2%

United Foodbrands



Consolidated

Strong growth across dine-in & delivery

Dine-in £

C——

+39.8% YoY +40.1% YoY

2,566 3,542 5,091 7,147

Q2 FY26 Q1 FY27 Q2 FY27 H1 FY26 H1 FY27

Share of business (IN %)

= Y-0-Y dine in revenue growth of 39.8% in Q2 FY27; Driven by 56.2% y-
o-y dine in volume growth

+47.4% YoY +54.5% YoY

462 717 681 905 1,398

Q2 FY26 Ql FY27 Q2 FY27 H1 FY26 H1 FY27

Share of business (IN %)

= Y-0-Y delivery revenue growth of 47.4% in Q2 FY27

= Strong delivery growth across all brands

United Foodbrands



Network expansion: 9 new restaurants opened in Q2 FY27

Expansion of Restaurant Network Restaurant Composition

274

Restaurants

16
216 BEON 42
BBQN India International Premium
CDR
185 216 217 230 262 274
FY22 FY23 FY24 FY25 FY26 Q1 Q2 YTD FY27
= 14 new restaurants opened YTD FY27.
= 19 restaurants currently under construction; to be operational PRESENCE M':‘(F:;ZG 822'626
. METROS & TIER |
in Q3/Q4 FY27
TIER Il & 111 CITIES 55 58
= On track to reach 300+ restaurants by FY27 and plan to achieve TOTAL NETWORK 262 274

425-450 restaurants by FY30
United Foodbrands



Consolidated Barbeque Nation India Barbeque Nation International Premium CDR

Creating memorable guest experiences through modern, vibrant spaces
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Consolidated

Consolidated quarterly performance

Network (n #)

Q2 FY26 Q1 FY27

Q2 FY27
Annualized Revenue/Outlet (INZ M

65
Gross Profit an zmny

+39.3% YoY

Q2 FY26 Q1 FY27

Q2 FY27

Gross margin (IN %)

65.5%

H1FY26 H1 FY27

n)

65

+39.3% YoY

5,614

H1 FY26

H1 FY27

65.6%

Revenue from Operations (n zmn)

Q2 FY26

+40.9% YoY

Q1 FY27

SSSG (IN %)

Pre IND-AS Restaurant Operating Margin (n zmn)

Q2 FY26
ROM (IN %)

+129.6% YoY

Q1 FY27

4,293

Q2 FY27

+24.5%

574

Q2 FY27

13.4%

+42.1% YoVY

H1FY26

8,552

H1 FY27

+26.1%

+102.2% YoY

H1 FY26

1,195

H1 FY27

14.0%

9 new restaurants opened in Q2; 1
closed

Consolidated revenue grew 40.9%
YoY; led by growth across channels
& segments

SSSG at 24.5% driven by robust
transaction growth

Gross profit grew 39.3% YoY

Pre Ind- AS restaurant operating
profit grew 129.6% YoY; Margin
expanded YoY by ~520 bps

Matured restaurants delivered
14.7% ROM (vs. 9.6% last year)

United Foodbrands



Consolidated

Mature portfolio delivered strong unit economics

Average Annual Revenue/Restaurant (X Mn) and Pre IND-AS Restaurant Operating Margin (%)

Matured New Consolidated

16.2% i 14.6%
o : 6.1% ! o !
. 11.4% °® [ 1 10.2%
9 ! I I
9.6% | () i 8.2% ! ()
. | 1 1
! I e I
! (2.1)% . .
: : | |
56 71 . 56 70 42 50 ! 54 66 | 54
Q2FY26 Q1FY27 Q2FY27 ' HLFY26 H1FY27 Q2FY26 Q1FY27 Q2FY27 | HLFY26 H1FY27 Q2FY26 Q1FY27 Q2FY27 ' H1FY26 H1FY27
= Matured restaurants generated annualized * |mproved new-store margin profile is = Strong portfolio economics, with average
revenue of 68 million per restaurant with accelerating payback annualized revenue of X65 million per
14.7% operating margins restaurant and consolidated operating
margins of 13.4%
United Foodbrands
Note: Revenues are annualized basis the respective quarterly revenue; Restaurants with operations of more than 2 years are considered as “Matured” E § E E N EEEE.



Barbeque Nation India

Barbeque Nation India quarterly performance

Network gn # Revenue from Operations (n zmn) = 7 new restaurants opened in Q2; 1

closure

+41.4% YoY +42.4% YoY

= Revenue grew 41.4% YoY; led by

! p— l 6,536 - )
: ’ I growth across dine-in & delivery
| I = SSSG at 27.8% driven by robust
! : transaction growth
Q2 FY26 Q1 FY27 Q2 FY27 1+ H1FY26 H1 FY27 Q2 FY26 Q1 FY27 Q2 FY27 H1 FY26 H1 FY27
Annualized Revenue/Outlet (IN 2 Mn) SSSG (IN %) = Gross profit increased by 40.2%
63 64 +27.8% +30.2% YoY
Gross Profit (n zmn) Pre IND-AS Restaurant Operating Margin (n zun) o Pre Ind- AS restaurant operating
1 o,
+40.2% YoY . +39.6% YoY +207.7% YoY . +152.4% YoY profit grew 207.7% YoY
I 4177 ! = Margins expanded to 13.3% from
I e 6.1% in Q2FY26 driven by strong
I ! operating leverage
Q2 FY26 Q1 FY27 Q2 Fy27 i H1 FY26 H1 FY27 Q2 FY26 Q1 FY27 Q2FY27 , HI1FY26 H1 FY27
Gross margin (IN %) ROM (IN %)

63.8% 63.9% 13.3% 13.9% United Foodbrands
| |



Barbeque Nation India

Strong captive digital ecosystem driving growth

> 8 Cumulative App Downloads Dine-in Transactions — Own Digital Channels
1n26 | | il ® @ (IN ¥ MN) (IN %)
o Indirana., v \

Bangalore

65.3%

FOR YOU

¢ +,
DINE IN Some celek
1 Smile coin = 21 needalong

| Get smile coins! % Calltoplan Ml
| g

Get Started

[ —— Q2FY26  Q3FY26 Q4FY26  QI1FY27 Q2 FY27 Q2Fy26  Q3FY26  Q4FY26  QTFY27  Q2FY27

filling fast

9 Today 2 Lunch

TN = Strong digital engagement with ~2.3 Mn monthly active users across owned platforms (Y-o-Y

- growth of 132.5%)

= ~3X YoY increase in adoption of loyalty program, driving increased share of repeat business

Your Celebration = >80% of dine-in transactions is pre-reserved, largely through our own digital channels

Starts Here . . .. . . .
= Captive channels drive >90% of dine-in transactions - deepening guest engagement, enhancing

economics and strengthening brand loyalty

i Buy Voucher Catering al
y . 3 2 b R o - — AA{E[

— e Umted Foodbrands




Barbeque Nation India

Continued food themed events to enhance guest engagement

BEQUE ™ IBEQUE Y
BES BARbs:i 8ES BAR:d

NATION

Suvai Yathirai™ AN ORQE TO

The Royal Bengal Table

T —y C// : [LAVOUNPS st e
//// - J)\Q p )//// /// ttarakhand's kitchens
| " jpes of Awadh perfects Thapa
: y the art of Dum Pukht ) =y 20%-26* July, 2026
. Chef Nithya 22"-26" July. 202 Kokl Hrdeasbod
sanklyn T Nagar, Chennai z :
sterChef Tamil Noo Chef Dania Farooqui

finlist Expert in Awadhi Cuisine

22 - 26™ July, 2026
Indiranagar, Bongaluru

| 31*July - 9" August | Rajarhat, Kolkata

Y S

IBEQUE y
- g
BES BARB:(

IBEQUE ¥
3 |
8eS BAhe

The Taste of

Monseon

hef SumithraRajesh
lasterChef Tamil S) Finalist
" - 18" August

S
hef Sadik Mullani

ke
lpert in Marathi Cuisine - 21 - 27" July, 202

Deccan Mall, Pun ’he.l N"‘"‘.’."f"“:m"

[Chef Abhishek Uchil

‘adapalani, Chenrial

12* - 16* August 7™ - 22% August

Fiza Mall,
Mangalore
*

India's rainy day [avouriles

United Foodbrands



Consolidated Barbeque Nation India Barbeque Nation International Premium CDR

Driving value through customized offers

™ X" , ;
mﬂEOUE with g NATION— A AN L 2% W
Thoda aur fun with — WIS o 5 " # Kurachukoodi Aghoshikyam #

Onam Special INDEPENDENGE DAY

—OFFER=

Unlimited buffet for

2026

onwards

080 6902 6720

NG [EERS
ANS%IBNMBLE
e seeciAlpeal JY

P

A BigBuffet ‘

30+ Unlimited Dishes | Special Menu

- -

UNLIMITED BUFFET FOR
4@2599 L
ONWARDS

\, 08069026720

e
CC
FIESTA-BLR-VEGA CITY 080 6902 6720

& i By B =2 \
W = ‘
[o]] 1 w4 SRR headl’ 7 ey A, 080 6405 805 13 0 I A
— 4 burposes only
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Strong performance despite macro headwinds

Network (n #

Q2 FY26 Q1 FY27 Q2 FY27
Annualized Revenue/Outlet (IN 2 MN)

H1 FY26 H1 FY27

126 122

Gross Profit an zmny
+53.7% YoY +47.1% YoY

573

Q2 FY26 Q1 FY27 Q2 FY27 H1 FY26 H1 FY27

Gross margin (IN %)

69.5% 69.5%

Barbeque Nation International

Revenue from Operations (n zun)

Q2 FY26

+59.0% YoY

Q1 FY27

SSSG (IN %)

Pre IND-AS Restaurant Operating Margin (n zmn)

Q2 FY26
ROM (IN %)

+48.6% YoY

Q1 FY27

439

Q2 FY27

+26.5%

73

Q2 FY27

16.6%

+52.9% YoY

H1FY26

824

H1 FY27

+17.1%

+34.2% YoY

H1 FY26

H1 FY27

17.1%

BARBEQUE
— NATION™—

2 new restaurants opened in Q2;
1in Dubai & 1 in Bangkok

Revenue grew by 59.0%;
supported by network expansion
& SSSG

Overall transaction growth of
64.1%

Gross profit grew 53.7% YoY

Delivered robust Pre-Ind AS
restaurant operating margins of
16.6%

United Foodbrands



Barbeque Nation International

Driving value through customized offers

\ Jalla Pyuff t

Wi il
BARBEQUE g BARBEQUE
Leading Indian Restaurant Chain

" Sedap Buffet NOW OPEN AT

rrm BUKIT BINTANG

Macha puf fet

LUNCH

Chef Kenneth 6 m[mmlh \

MoserChel mda 2025 20"-26" July, 2026y

. Al Barsha Dubai, UAE
4

@ +9474 4110322
‘ oS e —r

(e ke & 1)
Bighe - wefe MJJJ)E ""g.’z;-f,

J.F —~ S 5z

CELEBRATE YOUR . — NATION——
YOUR UNLIMITED

B thda < Feast Starts Here

™ FREE MEAL! NN I et 309+

GOOD FOOD TAST

LT

Unlted Foodbrands



Premium CDR

Premium CDR: Strong and consistent performance

Network n # Revenue from Operations (n zmn)

Fss A
SN |

) anl
<TOSCAND »

3

+28.5% YoY +32.2% YoY

Wine Bar | Reslauranl | Pizzeria

INDIAN RESTAURANT

1 1
1 1
1 1
! l
l . 1,194
1
608 " Revenue grew by 28.5%
1 1
1 1
| | = Q2 SSSG of 7.8%, on top of 5.3%
| | .
Q2 FY26 Q1 Fy27 Q2FY27 | HIFY26  H1FY27 Q2 FY26 Q1 Fy27 Q2FY27 1+ HIFY26  H1FY27 in Q2FY26
Annualized Revenue/Outlet (IN 2 Mn) SSSG (IN %) .
= Gross profit up 28.5%; stable
59 59 +7.8% +10.3% .
’ ’ gross margin of ~73%
Gross Profit n zun) Pre IND-AS Restaurant Operating Margin (n zvn) _
= Delivered Pre-Ind AS restaurant
+28.5% YoY | +32.1% YoY +5.6% YoY , +4.0% YoY operating margins of 10.6%
! 1
1 1
! .
! — | 128 = Matured restaurants continue to
! 64 .
! i deliver stronger Pre-IND AS
1 . .
! restaurant operating margin of
1
! ~18%
Q2 FY26 Q1 FY27 Q2 FY27 i H1 FY26 H1 FY27 Q2 FY26 Q1 FY27 Q2 FY27 : H1 FY26 H1 FY27
Gross margin (IN %) ROM (IN %)
72.8% 73.2% 10.6% 10.8%

United Foodbrands



Guest engagement activity in Premium CDR

WEEKEND SPECIAL

() ((////1////

PURE ELEGANCE. REFINED FLAVOURS.

»

THE CHEF'S TABLE
Chef Rohit Tokhi

Reserve your table

TOSCANO

TOSCANO
SUNDAY BRUNCH
the ITALIAN way

An Afternoon Meant for Shating

TOSCAND LS,

Jiscover Mixology -
Discover Mixology , Specials
i FreshRich Falvourtu

Salmon & Lobster

TOSCANO

LIVE MUSIC

Live music, good food, and
conversations that feel easy.

Salt, Shantiniketan | Kammanahalli
Kalyani Nagar, B City | Hitec City

Premium CDR

A celebration of fresh,
vibrant flavors in every bite.

Unlted Foodbrands



Consolidated P&L

PARTICULARS (X Mn)

Q2 FY27

Q2 FY26

Y-0-Y Gr%

Q1 FY27

Q-0-Q Gr%

H1FY27

H1FY26

Q-0-Q Gr%

REVENUE FROM OPERATIONS 4,293
COST OF FOOD AND BEVERAGES CONSUMED 1,481
EMPLOYEE RELATED EXPENSES 944
OCCUPANCY AND OTHER EXPENSES 1,268
OPERATING EBITDA 600
OPERATING EBITDA % 14.0%
OTHER INCOME 45
FINANCE COST 236
DEPRECIATION AND AMORTISATION 490
PROFIT BEFORE TAX (81)
TAX EXPENSE (17)
PROFIT/(LOSS) AFTER TAX (64)
PROFIT/(LOSS) AFTER TAX % (1.6)%

ADJUSTED PROFITABILIY®

ADJUSTED OPERATING EBITDA 262
ADJUSTED OPERATING EBITDA% 6.1%
Adjusted PAT 16

Adjusted PAT% 0.3%

“*Adjusted Profitability is calculated without the impact of IND AS 116, excludes noncash ESOP provisions. Adjusted Operating EBITDA also excludes interest income

3,048
1,029
761
880
377
12.4%
81
207
483
(232)
(7)
(225)
(7.4)%

33
1.1%
(212)

(7.0)%

40.9%
44.0%
24.0%
44.1%
58.9%

(44.1)%
14.2%
1.4%

A 151 mn

A 160 mn

+698.3%

A 228 mn

4,259
1,457
870
1,234
699
16.4%
12
229
457
24

23
0.5%

343
8.1%
87
2.0%

0.8%
1.7%
8.5%
2.8%
(14.2)%

265.0%
3.0%
7.1%

V¥ 105 mn

VY 87 mn

(23.7)%

(82.1)%

8,552
2,938
1,814
2,502
1,298
15.2%
58
466
947
(57)
(16)
(41)
(0.5)%

606
7.1%
103
1.1%

6,017
1,988
1,490
1,701
838
13.9%
100
407
932
(401)
(10)
(392)
(6.5)%

169
2.8%
(340)

(5.6)%

42.1%
47.8%
21.7%
47.1%
55.0%

(42.5)%
14.4%
1.6%

A 345 mn

A 351 mn

+257.9%

A 443 mn

United Foodbrands



Strategic focus areas

Drive dine-in growth through a volume-led strategy

Expand network to 300+ restaurants by FY27; 425-450 by FY30

Unlted Foodbrands

Strengthen portfolio of scalable, high-potential brands

Sustain industry-leading margins and robust cash flow generation

Building India’s Leading Dining Platform

BARBEQUE

— NATION™—

Scale brand through network expansion
& volume driven SSSG growth;

Penetrate Premium CDR brands in newer
markets

wmsern  -USE@- | 2

lllllll

Grow delivery brands

Unlted Foodbrands



Unlted Foodbrands

For further information, please contact:

Bijay Sharma
Head of Investor Relations
Investors@ufbl.in

() MUFG

Sumeet Khaitan
sumeet.khaitan@in.mpms.mufg.com

Meeting Request


https://www.miraqle.com/in/meeting-request/
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