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Ref: SEC/SE/2026-27 
Date: May 07, 2026 

To, 
Corporate Relations Department 
BSE Ltd. 
Phiroze Jeejeebhoy Towers 
Dalal Street, 
Mumbai- 400001 

BSE Scrip Code: 500096 

Dear Sir/Madam, 

1)a!Jur 

Listing Department 
National Stock Exchange of India Ltd. 
Exchange Plaza, 5th Floor 

India ltd. 

Plot No. C/1, G Block, Sandra Kurla Complex 
Bandra (E), Mumbai - 400051 

NSE Scrip Symbol: DABUR 

Sub: Press Release 

In compliance with SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, we are 
pleased to enclose a copy of Press Release being issued by the Company today i.e. Thursday, May 
07, 2026, post declaration of Financial Results of the Company for the quarter and financial year ended 
on March 31, 2026. 

This is for your information and records. 

Thanking You, 

Yours faithfully, 
For Dabur India Limited 

r Jai~) 
any Secretary and Chief Compliance Officer 

Encl: as above 
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1)Qh/J.r 
Dabur Q4 2025-26 Net Profit Surges 16% at Rs 362 Cr; 

Revenue Up 7.3% at Rs 3,038 Cr; India FMCG Biz Grows 9.5o/o 

New Delhi, May 7, 2026: India's leading FMCG major Dabur India Ltd today announced 

a 16% surge in Consolidated Net Profit for the fourth quarter of 2025-26 at Rs 362 

Crore, up from Rs 312. 7 Crore a year earlier. Consolidated Revenue for the quarter 

marked a 7.3% jump to Rs 3,038 Crore from Rs 2,830 Crore a year ago. The India FMCG 

Business posted a growth of 9.5% during the quarter. 

The Board of Directors of Dabur met here today to consider the audited financial results 

of the company tor the quarter and full year ended March 31, 2026. 

Dabur India Limited Global Chief Executive Officer Mr. Mohit Malhotra said: 

"Amid heightened geopolitical tensions in the Middle East that drove inflation, elevated 

freight costs, and impacted consumer demand in select markets, Dabur demonstrated 

agility in navigating the operating environment. We delivered a resilient performance 

during the fourth quarter of 2025-26 on the back of proactive supply chain diversification 

by way of opening alternative supply routes to key geographies, disciplined cost controls, 

and calibrated price increases, combined with strong brand-led consumer engagement." 

India FMCG Business Operating Profit rose 12.5% during the quarter, reflecting 

strong execution in the domestic FMCG business and healthy underlying volume 

growth of 6%. 

Revenue for the full year 2025-26 marked a 5% growth at Rs 13, 193 Crore, while Net Profit 

for the year reported a 7.4% growth at Rs 1,869 Crore. 

In the fourth quarter, rural markets continued to outpace urban consumption with rural 

demand growing ahead of urban India by 350bps. "That said, the gap between rural and 

urban growth has narrowed significantly compared to December 2025, reflecting a more 

balanced consumption recovery. We expect this convergence to continue. Within Urban 

India, e-commerce and Modern Trade have been driving demand, growing by 49% and 

19% respectively. Quick Commerce is driving the online business, posting a growth of 

54%. This channel was a major contributor to our Foods business, which grew by 30% in 

Q4. We will continue to double down on emerging channels, which serve as the 

incubators for Dabur's innovation and premium products. As part of this initiative, we 

have launched SIENS, Dabur's first online only Direct-to-Consumer nutraceutical brand, 

which is showing great consumer traction. We continue to invest heavily behind this 

brand," Mr. Mohit Malhox a added. 
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Category Growths 

Dabur's Hair Care portfolio grew by about 27% during the quarter, led by the Hair Oils 

business which reported a 28% growth. The Home Care business posted an over 24% 

growth, while the Digestives business ended the quarter with around a 15% gain. Dabur's 

Skin & Salon business grew by over 12% while the toothpaste category was up by over 

7%. The OTC & Ethicals business also ended Q4 with around a 7% jump. The Badshah 

portfolio recorded 12% growth during the quarter. 

"Despite inflationary pressures, Dabur leveraged its strong brand superiority to deliver 

healthy growth across the key and highly competitive Home & Personal Care and 

Healthcare categories. The Company's business fundamentals remain robust, with 

brands across Honey, Health Juices, Digestives, Oral Care, Hair Care, Healthcare, Air 

Fresheners, and Foods reporting strong gains during the quarter," Mr. Malhotra said. 

Dabur reported market share gains across 95% of its portfolio. The company posted a 

154bps gain in Hair Oils market share. Dabur's share of the Digestives market rose 

233bps. We also gained 250bps market share in the Fruit Nectars category and 136bps 

in the 100% juices category. Air-freshener market share posted a gain of 166bps. 

International Business 

Despite facing headwinds in Middle East, Dabur's International Business grew by 2.5% 

during the quarter, led by Sub-Saharan Africa (20%), UK & EU {10%); Namaste US (6.2%) 

and Bangladesh (22%). 

Dividend 

The Board of Directors today recommended a Final Dividend of 550%, taking the Total 

Dividend for 2025-26 to 825%. "In line with our payout policy, the Board has proposed a 

dividend of Rs 5.50 per share, aggregating to Rs. 975.50 Crore," Dabur India Ltd Group 

Director Mr. P. D. Narang said. 

About Dabur India Ltd 

Dabur India Limited is one of India's leading FMCG Companies. With a 141-year legacy of quality 

and trust, Dabur products today reach 8 out of 1 O Indian households, an enduring testament 

to the faith generations have placed in us. Our portfolio today includes three Rs 1,000 crore 

brands, alongside three Rs 500 crore brands and 16 brands in the Rs 100-500 crore range. Dabur 

India's FMCG portfolio today includes eight distinct Power Brands: Dabur Chyawanprash, Dabur 

Honey, Honitus, PudinHara and Dabur Lal Tail in the Healthcare space; Dabur Am la and Dabur 

Red Paste in the Personal Care category; and Real in the Food & Beverages space. 

For further information, please contact: 

Byas Anand 

Head-Corporate Communications, Dabur India Limited 
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