
NOVUS 
Loyalty 

INVESTOR 
PRESENTATION 



SAFE HARBOUR 

This presentation and the accompanying slides (the “Presentation”), which have been prepared by the Company solely for information purposes 

and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities and shall not form the basis or be relied 

on in connection with any contract or binding commitment what so ever. No offering of securities of the Company will be made except by means 

of a statutory offering document containing detailed information about the Company. This Presentation has been prepared by the Company 

based on information and data which the Company considers reliable, but the Company makes no representation or warranty, express or 

implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this 

Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability in 

respect of the contents of, or any omission from, this Presentation is expressly excluded. Certain matters discussed in this Presentation may contain 

statements regarding the Company’s market opportunity and business prospects that are individually and collectively forward-looking statements. 

Such forward-looking statements are not guarantee of future performance and are subject to known and unknown risks, uncertainties and 

assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy 

and of the economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s 

ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and 

advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well as other 

risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from results expressed 

in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation. 

Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and the 

Company is not responsible for such third-party statements and projections 
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BUILDING THE FUTURE OF INTELLIGENT LOYALTY & ENGAGEMENT 

Novus Loyalty is an Al-powered loyalty, rewards, and customer engagement technology company enabling enterprises to build 

scalable retention ecosystems through intelligent engagement infrastructure. 

e E— . . @) Key Platform Strengths Key Highlights 

Al-powered engagement automation Enterprise Loyalty Technology Platform 

Omnichannel loyalty ecosystems Presence Across Banking, Retail, Hospitality & Fintech 

API-first infrastructure Scalable Al Engagement Ecosystem 

Enterprise rewards commerce Cloud-Native & API-Driven Architecture 

Gamified customer engagement Multi-Industry Enterprise Deployments 
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Key Highlights 

100+ Enterprise 

Customers 

Trusted by leading brands and 

institutions across industries. 

77+ Employees 

Experienced technology, loyalty, 

operations, and support teams. 
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Presence Across 

India 

Strong operational and partner 

network with expanding international 

footprint. 

40+ Crore Transactions 

Per Month 

High-scale transaction processing 

capability with robust infrastructure. 

4+ Crore Consumers 

on Platform 

Serving a rapidly growing digital consumer 

ecosystem. 

Large Enterprise Client 

Portfolio 

Serving banks, enterprises, retailers, and 

large-scale organizations. 
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10+ Years of Innovation, Trust & Growth 

THE NOVUS LOYALTY JOURNEY 
A DECADE OF INNOVATION, TRANSFORMATION & ENTERPRISE GROWTH 

Foundation & Incorporation 

’ Novus Loyalty was incorporated as a private limited 

company, beginning its journey as a technology-driven 

digital solutions provider focused on enterprise innovation. 

Early Loyalty Innovation 

Developed a franchise-based loyalty platform designed ‘ 

for marketing agencies, laying the foundation for scalable 

customer engagement and rewards ecosystems. 

Enterprise Parthership Expansion 

} Partnered with leading enterprise loyalty platforms to 

deliver customer loyalty solutions integrated with retail 

and banking ecosystems. 

Building a Proprietary Loyalty Platform 

After identifying critical gaps in the Indian BFSI loyalty 

landscape, Novus Loyalty initiated the development of its ‘ 

own enterprise-grade loyalty and engagement platform. 

NOVUS 
Loyalty www.novus-loyalty.com



Scaling Trusted Banking Partnerships 

Expanded enterprise operations by onboarding five 

leading banking institutions, accelerating growth 

across financial services and customer 

engagement ecosystems. 

Global Expansion & Industry Recognition 

Marked a pivotal year of international growth with the 

onboarding of multiple fintech and global enterprise 

clients across new markets. 

Key Achievements: 

® Excellence in Finance Award at FiNext 2024 

® Loyalty Solutions Excellence Award for Banking, 

E-commerce & Retail at FiNext Conference 

® Expansion across fintech and international 

engagement ecosystems 

www.novus-loyalty.com 

Enterprise Momentum & Banking Growth 

Achieved strong business momentum with the successful 

onboarding of leading banking clients, strengthening the 

company’s presence in the BFSI sector. 

Recognition for Al & Loyalty Innovation 

Received industry recognition for innovation in loyalty and marketing 

technology, including: 

® Best Use of Al in Marketing Technology 

® Excellence in Loyalty Marketing Innovation 
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IPO Launch & Next Phase of Growth 

Novus Loyalty launched its IPO on the BSE SME platform, 

marking a major milestone in the company’s growth 

journey and strengthening its position as a leading 

loyalty and engagement technology company. 

Strategic Highlights: 

® |PO Issue Size of ¥60.15 Crore Supporting Future Growth Initiatives 

@ Successful IPO launch and public listing 

® Strengthened investor confidence and market presence 

® Accelerated investments in Al, loyalty infrastructure, 

and enterprise scalability 

® Expanded focus on global growth and intelligent 

engagement ecosystems 

www.novus-loyalty.com 

Corporate Transformation & Market Recognition 

The company was rebranded from Clavax Technologies Private 

Limited to Novus Loyalty Private Limited, reflecting its evolution 

into a dedicated loyalty and engagement technology company. 

Major Milestones: 

® Conversion from Private Limited to Public Limited Company 

® Recognized as a Major Aspirant in Everest Group’s Loyalty Platform 

PEAK Matrix® Assessment 2025 

® Awarded Al-Powered Loyalty Transformation Award at Loyalty 

Bharat Confex & Awards 2025 

® Awarded BFSI & FinTech Loyalty Excellence Award at Loyalty 

Bharat Confex & Awards 2025 
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Deepak Tomar 

4 

Board Members 

Sweta Singh Vibhore Rastogi 
(CEO at Novus Loyalty) (Whole-Time Director) 

£ 

(CFO) 
Rajesh Surekha 
(Independent Director) 

Sushma Samarth 
(Indepentent director) 

Mukesh Makkar 

(Company Secretary) 

Pooja Kansal 
(Indepentent director) 
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Satyam Kumar 
(Product Head) 

Our Leaders 

Ranjan Sharma 
(VP Sales) 

Neeraj Solanki 
(Marketing Head) 
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End-to-End Loyalty & Engagement Ecosystem 

Novus Loyalty provides integrated loyalty technology solutions The company combines Al-driven engagement, digital rewards 

designed to help enterprises acquire, engage, reward, and retain infrastructure, merchant partnerships, and omnichannel deployment 

customers, employees, and channel partners. capabilities to create scalable loyalty ecosystems for enterprises. 

Loyalty Program Management Employee Recognition Solutions 

Rewards & Redemption Marketplace Al-Powered Customer Engagement 

Digital Voucher Infrastructure Gamification & Personalization 

Merchant Promotions & Offers Omnichannel Engagement Platforms 

www.novus-loyalty.com 



Deployment Model 

On-Premise Deployment 

¢ Dedicated enterprise infrastructure 

* Customized integrations and workflows 

* Enhanced data control and security 

¢ Suitable for banks and large enterprises 

www.novus-loyalty.com 

SaaS Deployment 

® Faster go-live and implementation 

e Scalable cloud-based infrastructure 

¢ Lower operational complexity 

® Flexible subscription-based model 

Key Benefits 

e Quick deployment 

e APl-based integrations 

¢ Omnichannel compatibility 

e High scalability and uptime 
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TYPES OF PRODUCTS 
Comprehensive Loyalty Ecosystem 

* Point-Based Rewards Programs 

Enable customers to earn and redeem points across 

transactions and engagement activities. 

* Tier-Based Loyalty Programs 

Drive long-term retention through Silver, Gold, 

Platinum, and premium membership structures. 

« Cashback & Discount Programs 

Increase transaction frequency through instant 

savings and cashback benefits. 

- Referral Rewards Programs 

Encourage customer acquisition through referral 

driven engagement models. 

www.novus-loyalty.com 

- Coalition Loyalty Programs 

Build multi-brand ecosystems with shared rewards and 

partner engagement. 

- Gamified Loyalty Solutions 

Enhance engagement through missions, streaks, badges, 

and interactive experiences. 

- Employee Recognition Programs 

Reward employee performance, engagement, and 

workplace participation. 
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Business Verticals 

www.novus-loyalty.com 

Technology Solutions 

Enterprise-grade loyalty and engagement 

platform with Al-driven personalization, 

analytics, and omnichannel deployment 

capabilities. 

Redemption Ecosystem 

Large-scale rewards marketplace enabling 

redemption through gift cards, travel, 

merchandise, experiences, and partner 

networks. 

Merchant Promotions 

Merchant-funded campaigns and offer 

management solutions driving customer 

acquisition and repeat transactions. 

Digital Voucher Solutions 

Digital gift cards, prepaid instruments, and voucher 

distribution infrastructure for enterprises and 

partners. 
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GEOGRAPHICAL PRESENCE 

Domestic Presence 

Strong operational and client presence across major Indian markets, including 

banking, retail, hospitality, healthcare, and enterprise sectors. 

International Expansion 

Growing international footprint through partnerships and enterprise 

deployments across global markets. 

Global Growth Focus 

Africa 

GCC (Gulf Cooperation Council) 

Asia-Pacific 

Australia 

MENA (Middle East and North Africa) 

www.novus-loyalty.com 



CERTIFICATIONS & COMPLIANCE 
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Certification of Registration 
This is to certifly that the Management System of: 

NOVUS LOYALTY LIMITED 

727, UDYOG VIHAR PHASE 5, GURUGRAM, HARYANA, 122016, INDLA 

Certificate of Compliance 
This is to eertify that the Management System of: 

NOVUS LOYALTY LIMITED 

727, UDYOG VIHAR PHASE 5, GURUGRAM, GURLIGRAM, HARYANA, 122016, INDIA 
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has beem fomnid im compliance with requirement of 

CMMI Maturity Level - 3 
(Based on Standard CMMI Appraisal Method for Process Improvement 

wver. 1.3 This Certificate is valid for the following Scope:) 

has been found in compliance with requirement of 

ISO 27001:2022 
(Information Security Management Systems) 
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Certificative Scope; 

= 

- 
- 

- 

- For the follawing scope: 

PROVIDING PROFESSIONAL TECTINOLOGY-LED LOYALTY AND 
MARKETING SOLUTIONS, INCLUDING EXD-TO-EXD LOYALTY 

PROGEAM MANAGEMENT, REWARDS ORCHESTRATION, CUSTOMER 
ENGAGEMENT PLATFORMS, APL INTEGRATIONS, ANAIYTICS-DRIVEN 

PERSONALIZATION, AND SOFTWARE DEVELOPMENT SERVICES FOR 
ENTERPRISES ACROSS MULTIPLE INDUSTRIES. 

PROVDING IT AND MARKETING SERVICES 
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Corilfication Cabelar 
Cernficsts Na 1 INGIAN-2S6T4/1 296411228 
Heghtered sm: FRT ELE I 

z i 2 Nullbrld Sigaabiony Cortification Calend ar Iwwed on: s Ir 12-2028 
Cortifieste No : INCVMMLAN2UE 71270828 Trenad an: 1 21-88-2015 

Fapres en: : 1T Registered on: ¢ 21-88-2025 Fpires B 2020 i & 2 L : 

. @ W] 
United Kingdom Accreditation Forum Certification 

Al 3t i e, Cstlege M, 17 iing Echmardh s, Bulss, Lodon, Uites £ ngdom, =ad Tal (L) 
A L United Accreditation Management Licensing Services 

! e G o, College Mo, 17 Hing imcaris oo S, Londion, niid Kingdom, b4 74 |13 
Ut et b I s i g b s Lot s e o S 

ISO/IEC 27001:2022 CMMI Maturity Level 3 

Strong information security management standards. Structured and optimized process maturity 

framework. 
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S TATTVA 
Certificate - 

Relererce no. | MISOX24.01 

PCIDSS Compliance N D 

NOVUS LOYALTY LIMITED 

(Loyalty platform) 

*)ownAsp 

OWASP Security Guidelines 

Application security is aligned with globally 

recognized standards. 

727, Udyog Vihar Phase V Gurugram- 122016, Haryana, India 

Has been validated for Payment Card Industry Data Security Standard (PCI D55) 4.0.1 Level 1 

by Five Tattva Cyberhub Security LLP on 23" February 2025 based on completion of information Security Assessment 

The PO Data Securty Standard is used Dy all major card brands as the common seCurity 

standard for their compliance programs. Brands and programs include:- 

VISA USA - (CISP - Cardholder Information Security Program) 

WVISA Istematonal - (AIS - Account Information Security) 

MasterCard Wordwide - (S0P Ste Data Pratection] 

Amercan Express - (DSOP -Data Security Operating Poboy) 

Discover Network - (DISC - Discover [ nformation Security and Compliance) . 

JCB - Fully suppots the POl DSS mandate - “"“‘-“!:"" « 
s 

= 
s 

= 
= 

PCI DSS Compliance 

Secure payment and transaction processing capabilities. 
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MAJOR CLIENTS & 

INDUSTRIES SERVED 

Industries Served Key Value Delivered 

* Banking & Financial Services * Customer Retention 

* Retail & E-commerce * Increased Transactions 

* Hospitality & Travel * Higher Engagement 

* Healthcare * Personalized Experiences 

* Fintech * Revenue Growth 

* Insurance 

* Telecom 

* Enterprise & Corporates 

www.novus-loyalty.com 
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RECENT UPDATES & MARQUEE WINS 

New Strategic Wins 

doge e 3w B 

Central Bank of India 

911 A dvods g "o CENTRAL"™ TO YOU SINCE 1911 

Central Bank of India 

Awarded an ¥88 Crore loyalty and customer 

engagement mandate, significantly strengthening 

Novus Loyalty's presence in the banking and 

financial services sector. 

The engagement also creates strong long-term 

recurring revenue opportunities through ongoing 

campaign management, customer engagement 

programs, and platform-led loyalty operations. 

ANLNTE 0% h 
Bank of Abyssinia 

Bank of Abyssinia — Addis Ababa, Ethiopia 

Expanded international footprint through a strategic 

loyalty and enterprise engagement partnership with 

a purchase order valued at approximately 

4 Crore. 

The engagement includes a technology mandate along 

with strong long-term recurring revenue through 

ongoing campaign execution 

¢ Continued expansion in banking and financial services 

Growth Highlights P < Increasing international business opportunities 

¢ Strengthening enterprise technology capabilities 

www.novus-loyalty.com 
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CASE STUDIES 

Explore how leading financial institutions and digital ecosystems leveraged innovative loyalty, 

rewards, and engagement strategies to drive customer retention, increase transaction activity, 

and build scalable, future-ready customer experiences. 

NOVUS 
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Problem 

As India’s digital payment ecosystem expanded rapidly, 

NF‘ I’ NPCI faced the challenge of managing large-scale 

customer engagement across multiple banking and 
ARy st T [ 

MNATIONAL PAYMENTS CORPORATION OF INDIA 
payment touchpoints. Traditional reward mechanisms 

lacked personalization, scalability, and real-time 

engagement capabilities. 

Solution 

A centralized loyalty and rewards ecosystem was introduced to support high-volume 
Impact 

digital engagement initiatives. The solution focused on: P 

NPCI needed a system that could: 

» Increase user adoption of digital payment platforms 

» Encourage repeat transaction behaviour 

» Create a seamless rewards experience across banking channels 

» Handle massive transaction volumes securely and efficiently 

» Deliver engagement campaigns without operational complexity 

* Increased digital transaction engagement by 30%+ 

e Real-time reward processing for digital payment transactions 
* Improved repeat transaction behaviour by 25%+ 

& Al-driven customer segmentation and campaign targeting 
» Enabled scalable campaign execution across millions of users 

® Instant cashback, vouchers, and milestone-based rewards 
® Reduced campaign deployment timelines by 40% 

L Gamified engagement journeys to improve transaction frequency 
“ Enhanced customer participation through real-time rewards and gamification 

® Omnichannel accessibility across apps, wallets, and banking platforms 
» Strengthened partner ecosystem engagement across banks and merchants 

L] Secure and scalable infrastructure capable of supporting millions of users 

The platform also enabled banks and payment partners to launch customized campaigns quickly while maintaining a unified customer experience. 

www.novus-loyalty.com 
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Problem Key challenges included: 

The bank wanted to modernize its customer » Low customer engagement beyond standard banking services 

Hog d'e e e i 
Contval Bank of india engagement strategy and improve loyalty among » Limited differentiation in a competitive banking market 

retail banking customers. Traditional banking 

relationships were becoming increasingly transactional, * Declining usage frequency of banking products 

while customer expectations for personalized digital » Lack of targeted rewards and retention strategies 

experiences continued to rise. 
* Difficulty in engaging younger, digitally active customers 

Solution 

A comprehensive banking loyalty and rewards platform was implemented to create 
Impact 

stronger customer relationships and improve product engagement. The solution included: E 

* Improved customer engagement across banking channels by 35%+ 

[ 
] Personalized reward programs linked to banking transactions 

* Increased debit and credit card usage by 20%+ 

& Debit and credit card-based loyalty campaigns 
* Enhanced digital banking adoption among retail customers 

& Merchant offers and voucher integrations 
® Improved customer retention and repeat engagement 

® Customer lifecycle engagement journeys 
¢ Enabled personalized campaigns with faster execution capabilities 

@ Al-powered analytics for customer behaviour tracking 
» Strengthened customer lifecycle engagement through digital rewards 

[ 
] Digital-first redemption experiences through mobile channels 

ecosystem 

The program was designed to reward everyday banking behaviour while increasing product stickiness and customer satisfaction. 

NOVUS 
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Problem The primary challenges were: 

Sparkle wanted to expand customer engagement » Limited awareness of gift card and loyalty ecosystems 

mb and bulld a broader digital rewards ecosystem In Lack of integrated merchant engagement infrastructure 
Nigeria’s emerging fintech and merchant landscape. 

The market had strong digital growth potential, * Need for quick deployment with minimal IT dependency 

but structured loyalty and gift card ecosystems » Requirement for scalable customer retention strategies 

were still underdeveloped. 
* Difficulty in building repeat engagement across merchants and consumers 

Solution 

A partnership-led loyalty and gift card ecosystem strategy was introduced to help Sparkle 
Impact 

rapidly scale customer engagement initiatives. The approach focused on: P 

» Accelerated merchant onboarding across multiple business categories 

Gift card-led customer acquisition and engagement 
* Improved customer repeat engagement by 20%+ 

» WhatsApp-first loyalty experiences for simplified accessibility 
Enabled rapid deployment with minimal integration dependency 

QR-code and receipt-scan based customer participation 
* Increased ecosystem participation through WhatsApp-first engagement 

» Wallet-based rewards integration with minimal operational complexity 
journeys 

Merchant onboarding across hospitality, restaurants, fuel stations, gyms, and retail 
© Strengthened merchant retention and repeat transaction behavior 

Fast deployment models with low integration dependency 
' Expanded digital rewards ecosystem scalability within Nigeria’s fintech 

landscape 

The ecosystem was designed to create a connected rewards network while enabling merchants to improve retention and repeat transactions. 

NOVUS 
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Problem Key challenges included: 

PRYPCO, a Dubai-based prop-tech platform, wanted » Need for a structured referral and rewards ecosystem 

to strengthen investor engagement and accelerate 
» Limited investor engagement beyond transactions 

customer acquisition through a structured referral 

ecosystem. The company needed a scalable loyalty * Requirement for tier-based incentives to drive participation 

solution that could incentivize referrals, encourage : : : 
9 ¢ Need for real-time tracking and transparent reward visibility 

repeat investor participation, and create long-term 

engagement within its growing real estate community.  * Requirement for fast deployment with scalable infrastructure 

Solution 

Novus Loyalty implemented a customized tier-based referral and engagement platform Impact 

designed specifically for the real estate investment ecosystem. The solution included: 

“ Successfully onboarded 2,517 referees through the referral ecosystem 

L Tier-based referral structure (Basic, Pro & Premium) 

» Generated investment contribution of over 25,18,700 through referral 

» Rewards linked to successful referrals and investment value s o 
participation 

» Real-time referral and rewards trackin 
3 » Increased active investor participation by 30%+ 

Personalized investor incentives and milestone-based engagement ) ) o ) 
* Achieved 20% improvement in investor retention rates 

A 

Al-powered analytics:and reporting. dashboards » 40% of earned reward points redeemed for vouchers, showcasing strong 

Scalable cloud-based infrastructure for seamless performance user engagement 

» Strengthened long-term investor loyalty through tier-based gamified Omnichannel engagement with transparent user experience 

engagement 

The loyalty ecosystem was successfully deployed within just two weeks, enabling PRYPCO to rapidly launch its investor engagement strategy. 

NOVUS 
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End-to-End Loyalty Ecosystem Strong Redemption Network 

Comprehensive platform covering rewards, Extensive merchant and rewards 

redemption, vouchers, engagement, and analytics. ecosystem. 

Scalable Technology Infrastructure Multi-Industry Expertise 

Enterprise-ready platform capable of handling large Experience across banking, retail, hospitality, healthcare, 

transaction volumes. and fintech. 

Al-Driven Personalization Flexible Deployment Models 

Advanced engagement and recommendation On-premise and SaaS-based deployment 

capabilities. capabilities. 

www.novus-loyalty.com 
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OUR IPO IS MORE THAN JUST 

ANOTHER FUNDRAISER 
In March 2026, Novus Loyalty launched its SME IPO on the BSE SME platform 

with an issue size of approximately ¥60.15 Cr. The IPO was aimed at accelerating 

product innovation, business expansion, and strengthening the company’s leadership 

in loyalty and engagement technology. 

The IPO opened on March 17, 2026, and the company was successfully 

listed on March 25, 2026. 

The IPO was launched to support: 

STRATEGIC e Product & technology enhancement 

|MPE &) AT IVE * Business expansion and market growth 

¢ Sales & marketing scale-up 

¢ Strategic growth opportunities 
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IPO DETAILS 

KEY HIGHLIGHTS 

IPO Size %60.15 Cr ISSUE PRICE 146 Per Share 

Price Band 3139 — 146 Per Share TOTAL ISSUE SIZE Y6015 Cr 

Listing Platform BSE SME POST IPO MARKET CAP X227+ Cr 

Listing Date 25 March 2026 

OUTCOME 

The IPO received strong investor participation and strengthened Novus Loyalty’s market presence, 

enabling faster growth and technology investments. 

NOVUS 
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NOVUS LOYALTY LIMITED | (Formerly Known As Novus Loyalty Private Limited) | CIN NO: U72900HR2011PLC127344 

Particulars 

Revenue from operations 

Other Operating Income 

Total Operating Income 

Other Income 

Total Income 

Total Expenses 

EBITDA 

EBITDA Margin 

Depreciation 

Interest Cost 

Exceptional Items 

PBT 

Tax 

PAT 

PAT Margin 

FY26 

12,741.95 

12,741.95 

30.77 

12,772.72 

11,508.88 

1,233.08 

9.68% 

21.57 

333 

1,230.94 

302.48 

928.46 

7.29% 

Statement of Profit and Loss for the Year Ended March 31, 2026 

FY25 

10,462.47 

10,462.47 

0.12 

10,462.59 

9,893.79 

568.68 

5.44% 

40.08 

22.69 

506.03 

132.42 

373.61 

3.57% 

Rs. In Lakhs 

FY24 

7,329.18 

7,329.18 

10.31 

7,339.49 

6,825.78 

503.40 

6.87% 

72.43 

35.75 

405.53 

104.65 

300.88 

4.11% 
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NOVUS LOYALTY LIMITED | (Formerly Known As Novus Loyalty Private Limited) | CIN NO: U72900HR2011PLC127344 

Balance Sheet As at March 31, 2026 

Rs. In Lakhs 

EQUITY AND LIABILITIES ASSETS 

Equity Non-Current Assets 

(a) Equity Share 1,555.02 1.02 (a) Property, Plant & Equipment 49.94 75.84 

(b) Other Equity 4,596.72 1,250.05 (b) Intangible Assets 0 0 

Total Equity 6,151.74 1,251.07 (c) Tax Assets 225.13 61.92 

Total Non-Current Assets 275.07 137.76 

Non-Current Liabilities 

(a) Deferred Tax 40.53 39.39 Current Assets 

(b) Provisions 36.74 21.08 (a) Inventories 349.01 92.91 

Total Non-Current Liabilities 77.28 60.48 (b) Trade Receivables 187.27 113.90 

(c) Investment 0.10 - 

Current Liabilities (d) Cash & Cash Equivalents 1,037.18 192.39 

(a) Trade Payables 17.69 8.25 (e) Bank Balances 5, 125.21 1.87 

(b) Other Current Liabilities 684.35 5348 (f) Loans - 436.30 

(c) Provisions 305.68 133.23  (g) Other Financial Assets 15.00 4.50 

Total Current Liabilities 1,007.72 194.95 (h) Other Current Assets 24791 526.87 

Total Current Assets 6,961.67 1,368.74 

TOTAL EQUITY AND LIABILITIES 7,236.74 1,506.50 TOTAL ASSETS 7,236.74 1,506.50 

NOVUS 
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NOVUS LOYALTY LIMITED | (Formerly Known As Novus Loyalty Private Limited) | CIN NO: U72900HR2011PLC127344 

Statement of Cash Flow For the Year Ended March 31, 2026 

Rs. In Lakhs 

Particulars 31/03/2026 31/03/2025 

A. Net Cash from / (used in) Operating Activities 1,957.93 328.75 

B. Net cash from / (used in) Investing Activities 28.99 -39.10 

C. Net cash from / (used in) Financing Activities 3,981.21 -104.59 

Net Increase / (Decrease) in Cash & Cash Equivalents (A+B+C) 5,968.12 185.06 

Cash and Cash Equivalents at the beginning of the year 194.26 9.202 

Cash and Cash Equivalents at the end of the period 6,162.38 194.26 

NOVUS 
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KEY PERFORMANCE INDICATORS 
Rs. In Lakhs 

Revenue from Operations EBITDA PAT 

12,741.95 

10,462.47 928.46 

7,32918 s 

373.61 

Fiscal 2024 Fiscal 2025 Fiscal 2026 Fiscal 2024 Fiscal 2025 Fiscal 2026 Fiscal 2024 Fiscal 2025 Fiscal 2026 

EBITDA Margin (%) PAT Margin (%) 

9.68 % 

7.29% 

6.87% A11% 

Fiscal 2024 Fiscal 2025 Fiscal 2026 Fiscal 2024 Fiscal 2025 Fiscal 2026 

*All financial figures mentioned are audited in all the financials slide n OVU S 
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INDUSTRY OVERVIEW - LOYALTY & REWARDS MANAGEMENT MARKET 
The global loyalty management industry is witnessing strong growth driven by digital transformation, Al-led personalization, omnichannel engagement, 

and increasing enterprise focus on customer retention and customer lifetime value. 

Market Opportunity 

Market Size & Growth Opportunity 

Global Loyalty Management Market Metric Suggested Figure 

T ’ TAM (Total Addressable Market) $15 Billion 
USD 15 Billion Market Size 

10%—15% CAGR Growth SAM (Serviceable Available Market) $4-5 Billion 

digital payments, and loyalty ecosystem expansion. 
Source: Grand View Research 

Opportunity Outlook 

The loyalty industry continues to evolve from traditional rewards programs into Al-driven engagement ecosystems focused 

on personalization, gamification, and omnichannel customer experiences. 
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SECTORS COMMANDING THE HIGHEST GROWTH 

Retail & E-commerce — 25% 

Strong adoption driven by: 

BFSI (Banking, Financial Services & Insurance) — 30% 

Largest contributor to the loyalty industry due to: 

Credit card rewards 

Cashback ecosystems 

Merchant-funded offers 

Digital banking engagement 

Payment-linked rewards 

Telecom - 10% 

Increasing investment in subscriber retention 

and app-led loyalty engagement. 

Fuel & Mobility — 5% 

Driven by fleet rewards, mobility ecosystems, 

and recurring transaction engagement. 
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Repeat purchase behavior 

Omnichannel commerce 

Membership ecosystems 

Personalized rewards 

QSR & Food Delivery — 8% 

Rapid growth through gamification, 

subscription models, and instant rewards. 

Healthcare & Wellness — 7% 

Emerging high-growth category focused on 

patient engagement and wellness rewards. 

Source: Grand View Research, Fortune Business Insights 

Travel & Hospitality — 15% 

Growth driven by: 

Airline and hotel loyalty programs 

Premium memberships 

Experience-led engagement 

Global Loyalty Industry Share by Sector 
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GROWTH 
STRATEGY 

Strategic Priorities for Next 2—-3 Years 

www.novus-loyalty.com 

A 
le} D 

L 

International Expansion 
Focus on emerging global markets and banking opportunities. 

Al-Powered Loyalty Innovation 
Enhancing predictive engagement and personalization capabilities. 

Enterprise Client Acquisition 
Expanding presence across large enterprise and banking sectors. 

Ecosystem Expansion 
Strengthening merchant, rewards, and partner network. 

SaaS Growth Acceleration 
Scaling cloud-based loyalty deployments for faster market adoption. 
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Thank you 
Novus Loyalty Limited, 727, Udyog Vihar, Phase 5, Gurugram, Haryana 122016, India 

investor@novus-loyalty.com 


