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Market Update

Consumption trend in Uneven wedding
line with last quarter calendar this quarter
Stable quarter with some No wedding dates in Jan

disruptions towards the end Dates in Feb—Mar more

Geopolitical factors at clustered vs last year
play

Growing preference for Accelerated adoption of

smart & versatile Tech and Al

dressing Integrating intelligence across the
Inclination towards comfort- operations and value chain
led, multi-occasion wear Hyperlocal fulfilment is a key focus :

Increasing influence of tech in
formal wear

>——< o — O — X > —— (N8

=4,



SIN31NOD

01

Market Update ... . . ...
- - 02

Q4 & 12M Highlights
_ 03

Performance of Key Portfolios ...
_ _ 04

Financials . ..







KEY Q4 HIGHLIGHTS

1490

Revenue Growth EBITDA Growth

429%0

reported normalized*
PAT Growth PAT Growth




Q4 HIGHLIGHTS

Second consecutive quarter
of double-digit growth...
ABLBL sales for Q4 up 12% vs LY
Lifestyle Brands grew 11% YoY
Emerging business up 18% vs LY
Overall retail LTL at 6% for ABLBL

...with sustained growth in
profits
EBITDA grew 14% vs LY
Lifestyle brands margin at 20.0%
Overall ABLBL margin at 17.2%
Emerging business up 420 bps
PAT* up 58% vs LY

E-com & wholesale sustains
momentum

Double digit YoY growth across
e-com & departmental store business

Sustained healthy secondary
sales driven by

Channel specific
merchandise & better
availability

Consistent brand refresh

Ongoing celebrity and sports led
associations reinforcing brand relevance

Larger store facades building dominant &
impressive brand presence in the market

Net addition of 33 stores

*PAT before statutory impact due to Labour Code implementation

04 FY26 ApitvA BIRlA LIFESTYLE BRAMBS LTD



FY26 HIGHLIGHTS

Strong underlying retail Consistent profitability
performance improvement
Retail LTL at 9% for ABLBL EBITDA grew 13% vs LY
FY26 overall sales up 7% vs LY Margin at 17.0%, up 80 bps YoY
Lifestyle Brands grew 8% YoY Emerging business up 370 bps
Lifestyle Brands at 19.6%
PAT* up 61% vs LY this year

Robust start to ABLBL as a standalone entity amidst market
volatility
Seamless demerger and GST transition with limited operational impact
Consistent retail execution drives amongst the highest industry L2L growth of 9%
Double-digit L2L for small town network
Other key channels E-com and Wholesale reclaim growth trajectory
Kick started aggressive expansion engine for medium term

300+ gross store additions in FY26

*PAT before statutory impact due to Labour Code implementation




HIGHLIGHTS | Q4

ABLBL Consolidated

(In Rs. Cr.) Growth

Revenue 1942 2174 12% Revenue up by 12% led by strong multi-
EBITDA 330 375 14% channel performance across brands
EBITDA Margin 17.0% 17.2% EBITDA grew 14% YoY
EBIT 141 164 PBT ormalized UP 50% YOY
PBT .. aiized 52 78 50% PAT ormalized UP 58% vs LY
Exceptional items* - -8
PBT cported 52 70
PAT corted 38 55
PAT . cived” 38 60 58%

*Exceptional in Q4 FY26 pertains to Statutory Impact of New Labour Codes towards additional gratuity and compensated absences, classified as past service cost, primarily due to the revised definition of wages under the Labour Codes
# PAT normalized has been calculated before the exceptional items and related tax impact



SEGMENTAL | Q4
| eewe  oown | mmoa | mowe

Consolidated Financials Vs

Lifestyle Brands1.2 1644 1829 11% 20.3% 20.0%
Emerging Business2 303 356 18% 0 15 0.0% 4.2%

Elimination -5 -10 -4 -6

ABLBL 1942 2174 129% 330 375 17.0% 17.2%

Lifestyle Brands : Broad-based channel performance driving growth, up 11% YoY
EBITDA margin at 20.0%

Emerging business : Overall revenue up 18% YoY led by strong retail performance

Q4 Retail LTL at 16%
Significant margin expansion (420 bps) at the back improved profitability across brands

1. Since Q2FY25 Lifestyle Brands Revenue and EBITDA have been restated for comparison. The change reflects the reclassification for transaction between Innerwear and Lifestyle Brands, which are now shown in Elimination row (erstwhile under Lifestyle Brands)
2. ABGL earlier classified under Emerging Businesses, will now be reported as part of Lifestyle Brands (net revenue & EBITDA), reflecting the integration of its manufacturing operations within the segment



HIGHLIGHTS | 12M

ABLBL Consolidated

(In Rs. Cr.) Growth

Revenue 7830 8396 7% Revenue up 7% YoY
EBITDA 1269 1429 13%
’ EBITDA grew 13% YoY
EBITDA Margin 16.2% 17.0% Margin up ~80 bps led by gross margin
EBIT 564 634 improvement
PBT —eq UP 48% YoY
PBT .oy 182 269 48% normalzed UP %C70
Exceptional items* -98 -49 PATnormaiized UP 61% Vs LY
PBT . orted 83 220
PAT . orted 60 171
PAT e 130 209 61%

*Exceptional in 12M FY26 pertains to Statutory Impact of New Labour Codes towards additional gratuity and compensated absences, classified as past service cost, primarily due to the revised definition of wages under the Labour Codes
*Exceptional in 12M FY25 pertains to restructuring of operations of a business unit
# PAT normalized has been calculated before the exceptional items and related tax impact



SEGMENTAL | 12M
| eewe  oown | mmoa | mowe

Consolidated Financials Vs

Lifestyle Brandsi.2 6599 7154 8% 1282 1401 19.4% 19.6%
Emerging Business? 1255 1282 2% 2 50 0.2% 3.9%
Elimination -24 -40 -15 -22

ABLBL 7830 8396 7% 1269 1429 16.2% 17.0%

Lifestyle Brands : Sustained growth momentum through the year

Retail LTL growth for FY26 stood at 8%
EBITDA margin at 19.6%

Emerging business : Drives profitable growth trajectory; Excluding Forever21 YoY growth was 8%

Retail LTL at 13%
Margin expansion (370 bps) at the back of F21 closure & improved profitability across other brands

1. Since Q2FY25 Lifestyle Brands Revenue and EBITDA have been restated for comparison. The change reflects the reclassification for transaction between Innerwear and Lifestyle Brands, which are now shown in Elimination row (erstwhile under Lifestyle Brands)
2. ABGL earlier classified under Emerging Businesses, will now be reported as part of Lifestyle Brands (net revenue & EBITDA), reflecting the integration of its manufacturing operations within the segment
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LIFESTYLE BRANDS

-

LOUIS PHILIPPE

VAN HEUSEN

ALLEN SOLLY

PETER ENGLAND

SIMON CARTER

LOMNDOM

Q4 FY26 apiTYA BIRLA LIFESTYLE BRANDS LTD
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Lifestyle Brands

Q4 Channel-wise Revenue (in Rs. Cr.)

Retail* 1091 1165 7%
Wholesale 373 405 8%
E-commerce* 104 131 26%
Others* 76 128 67%

FYZG Channel-wise Revenue (in Rs. Cr.)

Retail* 4287 4627 8%
Wholesale 1350 1466 9%
E-commerce* 717 733 2%
Others* 246 329 34%

Q4 FY26 Update

Revenue at Rs. 1829 Cr, growth of 11% YoY

Departmental store and E-com
business delivered double-digit growth

Retail LTL at 4%
EBITDA margin at 20.0%

FY26 Update

Revenue at Rs. 7154 Cr, up 8% YoY
Retail LTL at 8% vs LY

EBITDA at Rs. 1401 Cr with margin at
19.6%

Accelerated network expansion with 230+
gross store additions

* Previously, outlet store revenue was included under Others. It is now reported under Retail. Additionally, E-commerce has been further

split from erstwhile Others to be presented separately. These changes will be reflected going forward.



ALLEN SOLLY

Enhancing Retail Experience

Allen Solly *Madagascar Trails Key Product Innovations 75+ NSOs & 45 renovations in FY26
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SUITS THAT KEEP YOU FtﬂATING '

Crafted with :
+ Premium Modal Blends

&
"+ Superfine Blended Wool ﬁ

,t%" ‘ ULTRA LIGHTWEIGHT

WRINKLE RESISTANT

LIQUID TOUCH

o . i
WATER REPELLANT

|

Gentlemen Re-defined with
dressed up formals




LOUIS PHILIPPE

Enhancing Retail Experience
Key Stories Key Product Innovations 55+ NSOs & 45+ renovations in FY26
/'\
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LOUIS PHILIPPE
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LOUIS PHILIPPE

7/ LOUIS PHILIPPE
LEISURE

PREMIUM 100% LINEN
NATURALLY ANTI-BACTERIAL
DURABLE AND SOFT HANDFEEL NYLON BLEND WASH & WEAR NON- IRON 4- WAY STRETCH




: : . Enhancing Retail Experience
Key Stories , Key Production Pipeline 50 NSOs & 35+ renovations in FY26

FEATHER

1st FLOOR
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Peter England 'Superpress

PETER ENGLAND

SUPERPRESS

MUST-HAVES




VAN HEUSEN

Key Production Innovations

Enhancing Retail Experience
55+ NSOs & 45+ renovations in FY26

Key Stories

VAN HEUSEN
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EMERGING

AMERICAN EAGLE
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Reebok



~30% YoY growth in Q4
Double digit retail LTL growth
for the quarter and full year

Reebok now available at 210+
stores
50+ gross additions in FY26

Olympic gold medalist Manu
Bhaker onboarded as new brand
ambassador

[Reecbok

Key Production Innovations

INTRODUCING

multiceurt

one for all

Small Town Expansion
6 Stores Launched |n Reebok Pro format
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VAN HEUSEN"

—— INNERWEAR ——

_ Retail Growth
Launch of VH Innerwear in Shoppers Stop Complete destination for Men’s & Women'’s innerwear

’ — =
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LAY n DAL HALARDAAA

| ,,,AM
growth

5th consecutive quarter of double-
digit retail LTL

30% LTL in FY26

On path to breakeven

Present across ~38000 trade outlets - el ————
and 100+ exclusive stores N 220 48 A B 5. 7 VAN HEUSEN
Added ~1500 counters in FY26 ¢ | iy




AMERICAN EAGLE

Brand continues to grow profitably

THE

Presence across 70+ stores and Loose
270+ shop-in-shops in leading

departmental stores & MBO formats

The fit you need - relaxed
through the thigh with a

The ‘Great Jeans for Everyone’
campaign, featuring Ananya Panday
and Lakshya resonated strongly with
consumers

Flannel Shirts BAGGY JEANS PLEATED BAGGY

BRANDS LTD
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P&L Statement

Revenue from Operations 1942 2174 7830 8396
Other Income 21 22 78 85
Total Income 1963 2197 7908 8481
EXPENSES
Cost of Materials Consumed 260 266 1010 1078
Purchases of Stock-in-Trade 578 578 2121 2532
Changes in Inventories -35 36 140 -210
Employee Benefits Expenses 231 240 918 941
Finance Costs 89 86 382 364
Depreciation & Amortisation Expense 188 210 706 795
Rent Expenses 191 186 765 754
Other Expenses 409 515 1683 1957
Total Expenses 1911 2118 7726 8212
Profit before exceptional items & Tax 52 78 182 269
Exceptional items - -8 -98 -49
Profit before Tax 52 70 83 220
Tax Expenses 14 16 24 49
Net Profit after Tax 38 55 60 171

2

Q4 FY.26 ApiTvA BIRLA LIFESTYLE BRANDS LTD



ABLBL | Balance Sheet

Consolidated (Rs. Cr.)

Net worth 1277 1412
Net Debt 781 726
Lease Liability 1980 2184
Capital Employed 4038 4322
Net Block (incl. CWIP) 1141 1252
Goodwill 628 628
Right to Use Assets 1524 1775
Deferred Tax Assets 130 103
Net Working Capital 615 565

Capital Employed 4038 4322




Disclaimer

Certain statements made in this presentation may not be based on historical information or facts and may be “forward looking statements” indluding, but not limited to, those relating to general
business plans strategy of Aditya Birla Lifestyle Brands Limited (* ABLBL"), its future outlook growth prospects, future developments in its businesses, its competitive regulatory environment and
management's current views assumptions which may not remain constant due to risks and uncertainties. Actual results may differ materially from these forward-looking statements due to a number of
factors, induding future changes or developments in ABLBL's business, its competitive environment, its ability to implement its strategies and initiatives and respond to technological changes and
political, economic, regulatory and social conditions in the countries in which ABLBL conducts business. Important factors that could make a difference to ABLBL's operations indude global and Indian
demand supply conditions, finished goods prices, feed stock availability and prices, cydical demand and pricing in ABLBL's principal markets, changes in Government regulations, tax regimes,
competitor’s actions, economic developments within India and the countries within which ABLBL conducts business and other factors such as litigation and labour negotiations.

This presentation does not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares and should not be considered as a recommendation that any investor
should subscribe for or purchase any of ABLBL's shares. Neither this presentation nor any other documentation or information (or any part thereof) delivered or supplied under or in relation to the
shares shall be deemed to constitute an offer of or an invitation by or on behalf of ABLBL.

ABLBL, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the faimess, accuracy, completeness or correctness of any
information or opinions contained herein The information contained in this presentation, unless otherwise specified is only current as of the date of this presentation ABLBL assumes no responsibility to
publidy amend, modify or revise any forward looking statements on the basis of any subsequent developments, information or events or otherwise Unless otherwise stated in this document, the
information contained herein is based on management information and estimates The information contained herein is subject to change without notice and past performance is not indicative of future
results ABLBL may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such revision or changes. This presentation may not be
copied and disseminated in any manner

INFORMATION PRESENTED HERE IS NOT AN OFFER FOR SALE OF ANY EQUITY SHARES OR ANY OTHER SECURITY OF ABLBL
This presentation is not for publication or distribution, directly or indirectly, in or into the United States, Canada or Japan. These materials are not an offer of securities for sale in or into the United
States, Canada or Japan.

Aditya Birla Lifestyle Brands Limited | CIN L46410MH2024PLC423195
Registered Office Piramal Agastya Corporate Park, Building 'A', 4th and 5th Floor, Unit No. 401, 403, 501, 502, L.B.S. Road, Kurla, Mumbai- 400 070
Website www.ablbl.in

Q4 FY26 ApITYA BIRLA LIFESTYLE BRANDS LTD



https://www.ablbl.in/
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