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Key Business Parameters (1/2)
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LIFE INSURANCE CORPORATION OF INDIA

(USD mn) Pre-IPO listing / (FY22) FY24 FY25 FY26
Total Premium Income 45,156 50,190 51,572 56,625
Distribution Mix % (Individual New
Business — by Premium)

Agency 96.3% 96.0% 93.9% 91.8%
Bancassurance, Alternates & Others 3.7% 4.0% 6.17% 8.2%
Product Mix % (Individual New Business —
by Premium)
Non-Participating 29.6% 42.0% 53.3% 60.8%
Participating 70.4% 58.0% 46.7% 39.2%
PAT 427 4,297 5,087 6,066
Overall Expense Ratio % 14.5% 15.6% 12.4% 11.9%

Source: Corporation data; Figures may not add up to total due to rounding off; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026



Key Business Parameters (2/2)
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LIFE INSURANCE CORPORATION OF INDIA

Pre-IPO listing / (FY22)

IEV 57,207 76,842 82,075 83,376
Total APE 5,324 6,019 6,004 7,074

Net VNB 805 1,012 1,058 1,498

Net VNB Margin % 15.1% 16.8% 17.6% 21.2%
Solvency % 185.0% 198.0% 211.0% 235.0%
Net Worth 1,100 8,657 13,331 18,526
AUM 431,553 541,115 576,022 605,297

Source: Corporation data; Figures may not add up to total due to rounding off; VNB: Value of New Business; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026



LIC — Life Insurance Leader with Strong Competitive Advantages
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LIFE INSURANCE CORPORATION OF INDIA

&
India’s largest life o
insurance company(®

driving operational
performance

Technology enabled
customer experience / l

Note: 1. As per First Year Premium data as of March 2026 (published by IRDAI)

Pan-India distribution
franchise

Long term value creation

Robust product suite
with focus on margins

Continuous emphasis on
corporate governance
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LIFE INSURANCE CORPORATION OF INDIA

01 India’s Largest Life Insurance Company

y/

Distribution &
Customer

Market leadership

~18.4 Mn ~1.5 Mn
FY26 Individual policies sold Agents (Mar-26)
. _ 8.3x 5.2x
Largest Life Largest public sector Co. World 39 strongest of 279 Jargest life insurer® of 2" largest life insurer®
Insurer in India’ in India by Market Cap? Insurance Brand®
~ USD 385 44.3%
\ FY26 Average ticket size y \Mkt. share by agents (Mar-26) ) )
A /" "\ /\
= Y — &
~— 009
~ USD 27,530 Mn 12.5
FY26 NBP Policies sold per agent for
7
IPO ever in India Years of Market 6.1x FY26
(as of May’22); Globally Leadership ; e
6th largest! of 274 |argest life insurer® 7.9
56.7% policies sold per agent for
\ FY26 Market share ) \ the 279 largest life insurer® y

Sustained leadership position with 69+ years of presence in Indian life insurance sector

Source: Corporation data and Life Insurance Council data; Standalone data for FY26 unless otherwise mentioned; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026; Note: 1. As per First Year Premium data as of March
2026 (published by IRDAI); 2. As per moneycontrol.com as on 15.06.2026; 3. As per Brand Finance Global 500 2025 Report; 4. 6" largest globally in CY22, Evalueserve Global IPO 2022 Market Update 5. Relative to the 2nd largest life insurer by
FY26 NBP, AUM; 6. Relative to the 2™ largest life insurer by number of individual agents as of 31 March 2026; 7. For Agency channel 5



Pan-India Distribution Franchise — Omni-channel Network and
Increasing Share of Bancassurance
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LIFE INSURANCE CORPORATION OF INDIA

Branch and
37636 satellite offices*
92 Bancassurance

partnerships

Snapshot of LIC’s Distribution Capabilities

39,1312

Premium
Collection points
(2,487 MICRO
Insurance
Premium Points)

167

36 Covering 92%
1.5 | Agents exclusive districts vs 82%
Mn. | toLIC States & | combined for

UTs | sector (ex-LIC)3
1 | Corporate Brok
176 Agents 308 | Brokers

Insurance
Marketing Firms

Pre-IPO listing / (FY22)

96.3%
9%

2.
0.8%

Individual New Business Premium Breakdown

Agency

m Bancassurance &

Alternates

Digital & Others

FY25

93.9%
\)

Agency

m Bancassurance &
Alternates

Digital & Others

FY26

91.8%

\E‘A

Agency

m Bancassurance &
Alternates

Digital & Others

Agency-led Pan India Distribution Network

Source: Corporation data as of 315t March 2026; Note 1.Including banks; 2. Out of 1.5 Mn agents; 3. As of March 31, 2025 as per the IRDAI Annual Report 2024-2025. 4. Including four SSS units (not included P&GS units)




a Pan-India Distribution Franchise — Robust Agency Force
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LIFE INSURANCE CORPORATION OF INDIA

Largest agency force in India Agency network with a mix of youth and experienced professionals

48.0%

1.3

I

FY22

Rural proportion

Mix of agents by age group

0,
1% 18%

52.9%

20%
13%
13%
25%
18-30 yrs = 31-35 yrs = 36-40 yrs 41-50 yrs 51-60 yrs = Above 60 yrs

Mix of agents by tenure

52.6%
47.4%
B No. of Agents (in Mn) Up to 5 years >3 years

LIC has industry leading dominant agency force

Source: Corporation data as on 31.03.2026



e Robust Product Suite with Focus on Margins

Individual New Business Breakdown — by Premium

Pre-IPO listing / (FY22) FY25 FY26

Par Par

= Non-Par 39.2%

Par
70.4%

\/

m Non-Par m Non-Par

46.7%

.

Individual New Business Breakdown — by Policies

Pre-IPO listing / (FY22) FY25 FY26

80.1%

94.1% Par Par

87.9%

Par
m Non-Par

m Non-Par m Non-Par

\) N 4 N

Source: Corporation data 8



e Robust Product Suite with Focus on Margins — Cross Cyclical
and Comprehensive Life Insurance Solutions SRS 35

Comprehensive suite of products
(as on 315t March 2026)

Product portfolio designed to suit customer life-cycle’

Participating Products

12 25 14 . cwy
1 &= SN 17w J LIC’s ues A" "A -——/ LiC’s
BACHAT] AR seevantaBll {5
L LS :
Participating Non-Par products Group products Ridere 4 SE% = =
products (incl. 4 annuity) (incl. 1 credit life)
WG G e ﬁ [ g s
© JEEVAN P
JEEVAN LAKSHYA U M ANG ree)

Individual products available for sale Non-Participating Products

1 Protection Plans

2 Savings Plans 20 2 PN L R LICs N
g . Gigay, AmAA RN s
3 Plans specific to Children )7 (out of 20 savings plans) ‘ S ‘
4 Annuity Plans 04 g ;
INDEX ™ . SIc
5 ULIP Plans D5 PLUS i
6 Plans specific to Women )" (out of 20 savings plans)

Source: Corporation data as on 315t March 2026, Note: 1. Product list indicative and not exhaustive.



0 Technology Enabled Customer Experience Driving Operational
¥ Performance SR e, e

? Digitally streamlined experience for customers

S Sales intermediaries empowered with best-in-class enablers

Accelerating LIC’s
digital transformation Iii Processes transformed from paper-heavy, manual to paperless, digitally executed at branches

journey
& Next gen Data Lake

oo MarTech — Hyper personalisation of communication, campaigns and responses

MY LIC App Rated 4.5 / 5 on App Store MY LIC S_U per Sales Rated 4.1/ 5 on App Store S‘f‘;'c_,r
Sathi App =
Harnessing cutting-edge technology to deliver Agent’s Mobile application for to monitor and
Key Achievements exceptional customer experiences and manage their performance and customers
: optimise operational efficiency
since 2025 o = _
= (2)¢ PO v Track & monitor v’ Track total customers &
é;}i v" Accelerate digital engagement v' Operational efficiency () o commissions policies served
& v’ Self-service adoption v’ Service accessibility A
_ _ _ gent & Customer v Check & eligibili i [
S progress & eligibility v Monitor customer polic
Designed to Enhancing customer convenience management for bonus payments T s p‘a)youi/s, ot
' LIC is embarking on a digital transformation journey to become the most valued life insurer globally '
- Digital Transformation Vision — Data Lake
Vision for Next-Gen Personalized Responsive, Dynamic and
Technology Stack for To meet this bold vision, LIC will become a technology driven life insurer supported by: Communication Always-on Campaigns
LIC
Next gen Data i imi i ifi i-
g g -UD‘ Analytics and Bl Optimized Char_mel_, Time of Unified Mul_tl_ <_:hanne|
Lake Communication Capabilities

Source: Corporation data; App store rating date: 16.06.2026
10



Continuous Emphasis on Corporate Governance — ©

pid

LIC

Highly Experienced & Distinguished BOD and KMPs EEEEEE R

l.'-
L

e S — Q Dominant leader for 69+ years

LIFE INSURANCE CORPORATION OF INDIA

%‘Lﬁ] L I c 0 Brand synonymous with Life Insurance in India
.

Eminent Board with extensive experience in the life insurance i Cycle-tested and experienced management team
industry, leading to a strong governance framework ' with a proven track record
G Sanjal\)l, I_OhlyaD Prof. Anil Kumar Chief E ) Dorz:fwan;yM Sunil Agrawal Apgi?fzef!:ngzgf;'ZZi?Laﬁve
overnment Nominee Director . ief Executive Officer anaging hief Fi ial Officer(’)
(Secretary, DFS) Independent Director Director Chief Financial Office Director (Actuarial)
| Arindam Das Gupta Shatmanyu Shrivastava
Mahalingam G Dr. V S Parthasarathy Dinesh Pant Executive Director (Investment — , y .
, ) ) _ Front office) & Chief | tment Executive Director (ERM)
Independent Director Independent Director Managing Director ront office) _ ler Investmen & Chief Risk Officer
y Officer
) Jayasimhan TMM .
Ratnakar Patnaik Executive Director (Board & Anshul Kumar Singh
_ _ Secretarial/Regulatory Company Secretary &
Managing Director Compliance) & Chief Compliance Compliance Officer
y Officer
N
Ramakrishnan Chander
) ) Managing Director
== Board of Directors Key Managerial Personnels

Source: Corporation data; Note: 1. Sunil Agrawal (CFO) has resigned vide letter dated June 24, 2026, resignation will be effective from the close of business hours of July 14, 2026 11



Our Strategy — Key Focus Areas

Focus on digital and agency transformation project

Consolidate gain achieved in enhancing share of Non Par within the individual businesses

Consolidate the distribution gains achieved via Bancassurance and Alternate Channels

Market share with focus on profitability

Focus on investment yield maximization while balancing risk

Human Resource strategy to effectively align with new skills and emerging market demands

12



IEV and VNB Walk

LIC
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LIFE INSURANCE CORPORATION OF INDIA

IEV Walk — March 2025 to March 2026

USD Mn

1,498 7,897

Opening VNB
IEV (FY25)

Unwinding

568
(176) ]
(7,685) (802)
Operating Change in Economic Dividend Closing IEV
Experience Operating Assumptions payout March 26
Variance Assumptions Change & Variance

VNB Walk FY25 to FY26

3.0%
17.6%

Opening VNB margin as at 31.03.2025 Impact of Business Mix

3.4%
— 21.2%
(2.8%)

Impact of Economic Assumption Impact of Operating Assumptions VNB margin as at 31.03.2026

Increase m Decrease u Total

Source: Corporation data; VNB: Value of New Business; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026 13
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Life Insurance: An Underpenetrated Industry in Growing Economy

LIC
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LIFE INSURANCE CORPORATION OF INDIA

Indian market underinsured vs. major economies Significant potential for India

Life Insurance penetration’ Life insurance density (in US$)?
5,923

9.6% 9:2% 4,827

6.5% 6.5% 6.4%

3,011

Tt T 1 Tt T 1
4.2% 3.8% 1 ! 2,048 1 !
| 27% 1 27% 1,501 ! |
1 ! . 1
1 605 !
HH] im. . - -

1 1
- ‘\‘"I@I | I @%.I@: [ @I‘\‘V‘I"I = N ‘ - I
s W ‘ ' ® @, =  w i = 2 ® +®s % = e

Indian insurance industry by premium? Gross financial savings (as % of GDP)*
By Total New Business Premium
2.9
USD 27,517 Mn 2.4 2.3 29
43.3% Private Sector 18 1.9 2.0 2.0 \7

m Public Sector (LIC)

' Group NB Premium

29.9% Private Sector

Individual NB Premium ’

105 12.0 . 11.6

UsD
7,137 Mn BN/ Private Sector

63.4% m Public Sector (LIC) usb \ m Public Sector (LIC) FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

\/4 20,381 Mn

Source: Life Council Data for FY 2026. Figures may not add up to total due to rounding; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026
Note: 1. From IRDAI handbook 2024-25, Calculated as premium as a % of GDP as of FY24; 2. From IRDAI handbook 2024-25, Premium per capita in USD as of FY24; 3. Life Council Data for FY26; 4. ICRA Report Nov’25

mmmm Gross financial savings % Insurance Funds %

15



Committed to ESG Initiatives

LIC
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LIFE INSL!

LIC has integrated the SDGs with key areas of their business operations. LIC initiatives have ensured a positive contribution to at

least 14 of the 17 SDGs

J

LIC of India achieved a “CareEdge-ESG 1” rating" with an ESG score of 74.0 reflecting leadership in governance, transparency
and sustainable business practices

1 0,499 KW rooftop solar capacity installed

~53% agents in India reside in rural areas

@ 3,567 medical camps and 6,066 cleaning activities organized in FY26 under the “Swastha Bharat” initiative

24.1% women in workforce, 39.9% female agents and 38.6% female policyholders

@ Scholarships offered to 41,776 deserving students worth USD 11.1 Mn by LIC GJF to students from EW for higher education

Source: Corporation data as of 31.03.2026; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026; Note: 1. Care Edge ESG Rating dated 14.05.2026

16
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LIFE INSURANCE CORPORATION OF INDIA

Bima Sakhi Yojana — Women Empowerment

Bima Sakhi Yojana launched by Hon’ble Prime Minister on 9" December 2024

LIC’s Bima Sakhi Yojana — Mahila Career Agent (MCA) Scheme
=, \\ 4

[e] O,

Stipendiary scheme
based on achievement of
specified norms

Leveraging growing Stipendiary scheme for
influence of women three years

Performance Highlights (up to 315t March 2026)

e
MAHILA
' No. of MCAs appointed 0.35mn
No. of Policies sold 219 mn
Total NBP procured (USD Mn) 300.9

| COME, GROW WITH LIC

61.16% of policies and 57.72% of premium procured by Bima Sakhis from Rural areas

SWAWLAMBI Hﬁﬂl, KHUSHHAL|I HAMARI Bima Sakhis recruited in 100.0% Gram Panchayats in Kerala

Out of 2,44,876 Gram Panchayats, 59% Gram Panchayats covered by recruiting Bima Sakhis in 1,43,924 Gram Panchayats

Source: Corporation data; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026 17



Proven Track Record of Long-term Value Creation
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ORPORATION OF INDIA

Death Claim Settlement Ratio Assets Under Management Individual Policies Sold

-

FY26 99.44%

FY25 99.41%

+0.03%
(Absolute)

j

FY26 4.55%

FY25 5.18%

l

-0.63%
(Absolute)

FY26 USD 605,297 Mn

FY25 USD 576,022 Mn

+5.1%

FY26 11.91%

FY25 12.42%

4

-0.5%
(Absolute)

j

Maturity Claims Paid Death Claim Paid Gross NPA Ratio'

\_

FY26 USD 29,576 Mn t

FY25 USD 25,072 Mn

+18.0%

)

\_

FY26 USD 2,629 Mn

FY25 USD 2,580 Mn

L]

+1.9%

)

FY26 1,84,41,175

FY251,77,82,975

+3.7%

FY26 2.35

FY25 2.11

+0.24
(Absolute)

\_

FY26 1.21%

FY25 1.46 %

4

-0.25%
(Absolute)

)

Source: Corporation data; % arrows represent change over FY26 to FY25 unless stated otherwise; Exchange rate: USD / INR: 94.6543 — RBI Reference Rate as of 30.03.2026; Note: 1. For Policyholders fund

18




Extensive Domestic Distribution Network

JLIC
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LIFE INSURANCE CORPORATION OF INDIA

Assam——
Jammu & Kashmir; Arunachal
Ladakh Pradesh
At Meghalaya
Pl_ll_‘ljab Himachal Pradesh
Chandigarh Uttarakhand Tripura .
Haryana Delhi Sikkim :
Uttar Pradesh "
Rajasthan . At
Bihar =
~ .. :Madhya Pradesh dhapevang '
Gujarat West Benga
Daman & Diu .~ Rerassi .~ Chhattisgarh
Dadra & Maharashtra Odisha Mizoram
Nagarhaveli , ” .
Manipur
Telangana Nagaland——
Goa Andhra Pradesh
Karnataka
Puducherry Andaman &
N : Nicobar
Kerala Tamil Nadu
Lakshadweep

{ Offices cover 92% of districts in India, as compared to 82% for the combined

private sector?

Presence in 36 States and UTs

Breakup of New Business Premium - State wise

FY26

Madhya Pradesh Telangana

3.93% 3.09% Maharashtra
Odisha | 11.97%
3.86%

Bihar
4.59%

Andhra Pradesh

o Uttar Pradesh
4.06% 11.64%
Kerala
3.42%
Rajasthan
5.25%
West Bengal
9.95%

Guijarat
6.09%
Tamil Nadu Karnataka

6.24% 6.22%

Source Corporation data as on 31.03.2026. Figures may not add up to total due to rounding off. Note: (1) Data as of March 31, 2025 as per the IRDAI Annual Report 2024-2025 19



LIC — Overview of Group Structure

‘ﬂ'RTﬁTr
LIFE INSURANCE conpon.mun DF INDIA

Country Entity Country Entity Stake held (%) Country Entity Stake held (%)
(" T T N [T ~ T ~
| e | \
| Fiji Branch | | R | o |
|\ @ J /: : ,@F m LIC Pension Fund Ltd. 100.00% : : \ @ : w"; I_Ic H FI_ 45.24%° :
(ZIZIZZZ_‘:::::::_‘:::::::_‘:::::::_‘::::\ e ) | e sinG rinance LTo !
M - N e -
| . Mauritius Branch N | T N
l‘_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—:} l @ |Q 100.00% | = N |
/ — ~ - CHRDS | | :' @ : LICHFL Asset Management o/3 |
| Ak, . . : e T ) [ Company Limited 5.38% |
- < United Kingdom Branch . | - )
- _ /I ( \l S e
____________________________________ 2 |

T -1 (P KELLE 99.66%2 | o \
| Gift City Branch | l et A [ |
L~ J T (@ @ IDBIBANK  49.24% |
\ )

—_—_———— e —

(, 7. p
@ U o
|

|
|
|
FEINA AR COTRUMNIN BRI PIE LTS |
)

Country Entity Stake held (%) L :/ _,é;j\_ m IDBI \:
________________________________________________________________________ < @ r 29.84%*
lf =l \I '( Y : :\ | IDBI Trusteesh s use ’ :
L i steeship Services
| 3 jr' 14.46% | | 97.22% | R gl e !
. KENINDIA ) l ety (ks ) L -
e R —— L ) }
| I Y~ < ' Lo : 49.87% |
I I § LIC MUTUAL FUND

@ w® s98% | | v WLIC 55.00% | | = J
N 2 L _____ b T
o ooooooooooooooooo- L - e N
1 X% - Shareholding purchased using shareholders’ funds i I/ } : = »  LIC Mutual Fund :
' Y% - Shareholding purchased using policyholders’ funds | 6 n L I c 83.33% | L@ Trustee Company Pvt. Ltd 49.00%
e e e e e | e D Y - | | -_— - I
( TTC Rangladesh Trd ) \\ )

Source: Corporation data; Note: All data as at 31st March, 2026; 1 Foreign branches were set up by the Corporation and are not separate legal entities; 2 The Corporation’s 99.66% shareholding in Life Insurance Corporation (International) B.S.C. Bahrain was purchased using a combination of shareholders’
(94.40%) and policyholders’ funds (5.60%); 3 LIC Housing Finance holds a 94.62% stake in LIC HFL Asset Management Company; 4 IDBI Bank holds a 54.70% stake in IDBI Bank Trusteeship Services, 5 Due to non viability in its business operations, WAFA is considering financial reorganization as per local laws. 20
Accordingly, the provisions for permanent diminution in value of investment has been made in the Corporation’s books of accounts hence excluded from consolidation.



Abbreviation

HT Sirg= drar =

I.IFI: IN‘:IJFH!NCE CORPORATION OF INDIA

NBP

APE

AUM

Banca

ULIP

ESG

PAR

NON PAR

SDGs

Opex

Gross Written Premium

New Business Premium

Annualized Premium Equivalent

Assets Under Management

Bancassurance

Unit Linked Insurance Plan

Environmental, Social, and Governance

Participating

Non-Participating

Sustainable Development Goals

Operating Expenses (excluding commission)

CAGR

GDP

INR (Rs.)

SSS

Traditional
Segment

Traditional Channel

VNB

VNB Margin

usD

Compounded Annual Growth Rate

Gross Domestic Product

Indian Rupees

Salary Saving Scheme

Other than Unit Linked Insurance Plan

Bancassurance + Agency

Value of New Business

Value of New Business Margin

United States Dollar

21
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Disclaimer

This presentation has been prepared for general information purposes in respect of Life Insurance Corporation of India (“Corporation”) together with its subsidiaries (collectively, the “Group”) only, without regard to any specific objectives, suitability, financial situations and needs of any
particular person and does not constitute any recommendation or form part of any offer or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Corporation in any jurisdiction, nor shall it or
any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment therefor. This presentation does not solicit any action based on the material contained herein. Nothing in this presentation is intended by the Group to be construed as
legal, accounting or tax advice.

This presentation has not been approved and will not or may not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchange in India.

This presentation contains certain forward-looking statements relating to the business, financial performance, strategy and results of the Group and/ or the industry in which it operates. Forward-looking statements are statements concerning future circumstances and results, and any other
statements that are not historical facts, sometimes identified by the words including, without limitation “believes”, “expects”, “predicts”, “intends”, “projects”, “plans”, “estimates”, “aims”, “foresees”, “anticipates”, “targets”, and similar expressions. The forward-looking statements, including those
cited from third party sources, contained in this presentation are based on numerous assumptions and are uncertain and subject to risks. A multitude of factors including, but not limited to, changes in demand, competition and technology, can cause actual events, performance or results to
differ significantly from any anticipated development. Neither the Group nor its affiliates or advisors or representatives nor any of its or their parent or subsidiary undertakings or any such person's officers or employees guarantees that the assumptions underlying such forward-looking
statements are free from errors nor does either accept any responsibility for the future accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements speak only as of the date of this presentation
and are not guarantees of future performance. As a result, the Group expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this presentation as a result of any change in expectations or any change in events, conditions,
assumptions or circumstances on which these forward looking statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements. Certain numbers in these presentations and materials
have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede them.

The information contained in these presentations and materials are only current as of the dates specified herein and have not been independently verified. None of the Group, its directors, promoter or affiliates, nor any of its or their respective employees, advisers or representatives or any
other person accepts any responsibility or liability whatsoever, whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or damage suffered or incurred howsoever arising, directly or indirectly, from any use of this
presentation or its contents or otherwise in connection with this presentation, and makes no representation or warranty, express or implied, for the contents of this presentation including its accuracy, fairness, completeness or verification or for any other statement made or purported to be
made by any of them, or on behalf of them, and nothing in this presentation or at this presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. Past performance is not a guide for future performance. The information contained in this
presentation is current, and if not stated otherwise, made as of the date of this presentation. The Group undertakes no obligation to update or revise any information in this presentation as a result of new information, future events or otherwise.

Any person/ party intending to provide finance/ invest in the shares/ businesses of the Group shall do so after seeking their own professional advice and after carrying out their own due diligence procedure to ensure that they are making an informed decision.

This presentation includes certain industry data and projections that have been obtained from industry publications and surveys. Industry publications and surveys and forecasts generally state that the information contained therein has been obtained from sources believed to be reliable, but
there is no assurance that the information is accurate or complete. Neither the Corporation nor any of its advisors or representatives have independently verified any of the data from third-party sources or ascertained the underlying economic assumptions relied upon therein. All industry data
and projections contained in this presentation are based on data obtained from the sources cited and involve significant elements of subjective judgment and analysis, which may or may not be correct. For the reasons mentioned above, you should not rely in any way on any of the projections
contained in this presentation for any purpose.

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended, or any other applicable law
in India, nor does it form part of, and should not be construed as, any present or future invitation, recommendation or offer to purchase or sell securities of the Corporation or an inducement to enter into investment activity in any jurisdiction. No part of this presentation, nor the fact of its
distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever. If there is any subsequent offering of any security of the Corporation, it will be made pursuant to a separate and distinct offering documentation. Any
decision to purchase securities in the context of an offering of securities (if any) should be made solely on the basis of information contained in the offering documentation published in relation to such offering.

This presentation is strictly confidential and may not be copied or disseminated, reproduced, re-circulated, re-distributed, published or advertised in any media, website or otherwise, in whole or in part, and in any manner or for any purpose. Any unauthorized use, disclosure or public
dissemination of information contained herein is prohibited. No person is authorized to give any information or to make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be relied upon as having been
authorized by any person. Failure to comply with this restriction may constitute a violation of the applicable securities laws. Neither this document nor any part or copy of it may be distributed, directly or indirectly, in the United States. The distribution of this document in certain jurisdictions may
be restricted by law and persons in to whose possession this presentation comes should inform themselves about and observe any such restrictions. Accordingly, any persons in possession of the aforesaid should inform themselves about and observe any such restrictions. By reviewing this
presentation, you agree to be bound by the foregoing limitations. You may not repackage or sell the presentation.

Information contained in a presentation hosted or promoted by the Group is provided “as is” without warranty of any kind, either expressed or implied, including any warranty of fitness for a particular purpose.

This Presentation is not an offer to sell, or a solicitation of any offer to buy, the securities in the United States or in any other jurisdiction where such an offer or sale would be unlawful. This Presentation has been prepared for publication in India and is not for publication or distribution, directly
or indirectly, in or into the United States (including its territories and possessions, any state of the United States and the District of Columbia). Any securities referred to herein have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “U.S. Securities Act’)
or any state securities laws in the United States, and unless so registered may not be offered or sold within the United States, except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the U.S. Securities Act and applicable state securities laws.
There will be no public offering in the United States or any jurisdiction outside of India of any securities referred to herein.

The distribution of these materials in certain jurisdictions may be restricted by law and persons into whose possession these materials comes should inform themselves about and observe any such restrictions.

The Corporation may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such change or changes.

By accessing this presentation, you accept this disclaimer and any claims arising out of or in connection with this presentation shall be governed by the laws of India and only the courts in the concerned state in India and no other courts shall have jurisdiction over the same.

22



	PPT_Dis_06072026
	05.07.2026_Project Lupine_Corporate Presentation_vS (USD mn)
	Slide 1: July 2026
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12: Our Strategy – Key Focus Areas 
	Slide 13: IEV and VNB Walk
	Slide 14
	Slide 15
	Slide 16
	Slide 17: Bima Sakhi Yojana – Women Empowerment
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22


		2026-07-06T12:05:40+0530
	ANSHUL KUMAR SINGH




