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Q4 FY2026 Press Release

EaseMyTrip Unveils Vision 2030, Reports Robust Q4 FY26 Results

Q4 FY26 Performance Highlights:

e Annual Gross Booking Revenue of INR 8,376 Cr, supported by a quarterly GBR of INR 2,138 Cr
in Q4.

e Total Revenue from Operations for the quarter was INR 152 Cr, an increase of 8.9% YoY as
against INR 139.5 Cr in the same period last year.

e Quarterly hotel room night bookings rose from 2.83 lacs to 5.52 lacs, a 95.0% YoY increase,
averaging ~6,000 room nights booked daily; while Annual bookings rose from 9.35 lacs to 17.66
lacs, an 88.9% YoY increase.

e Dubai operations recorded Gross Booking Revenue of INR 453 Cr as against INR 232 Cr in the
same period last year, representing a year-on-year increase of 95.7%. During the full fiscal year
FY?26, FY26 GBR for Dubai stood at INR 1,531 Cr.

e Fueled by %500 crore fund raise approval, Vision 2030 roadmap includes expansion of Non-Air
Segments, strengthening international Growth & Dubai Expansion, Al integrated services, and
focus on emerging Travel Segments

New Delhi, 30 May 2026: EaseMyTrip, one of India’s leading online travel-tech platforms, announced its
financial results for Q4 FY26, reflecting continued momentum across key travel categories, growing
customer engagement and sustained progress across strategic growth initiatives. The company reported
annual Gross Booking Revenue (GBR) of INR 8,376 Cr for FY26, supported by a quarterly GBR of INR
2,138 Cr in Q4. Revenue from Operations for the quarter grew 8.9% YoY to INR 152 Cr from INR 139.5
Cr in Q4 FY25, reflecting healthy travel demand and increasing adoption across the company’s
expanding portfolio of travel services.

The quarter witnessed particularly strong traction across hotels, holidays and international operations.
EaseMyTrip’s Hotel and Packages segment revenue recorded a 148% YoY increase for the quarter. In
terms of volume, hotel room night bookings grew 95.0% YoY, averaging over 6000 room nights per day
during the quarter, highlighting deeper customer engagement across travel categories by launching
“‘Republic Day Travel Sale”, Valentine’s Week Bookings with “Swipe Right Travel Sale” and “Sunny
Getaway Sale” driving summer travel. International operations also continued to gain momentum, with
Dubai delivering a 95.7% YoY growth in Gross Booking Revenue for the quarter, reinforcing the
company’s growing relevance across key global travel markets. The company also partnered with
ProXpense and MSTC Ltd. to expand its institutional travel offerings.

As part of its Vision 2030, EaseMyTrip has outlined a strategic growth roadmap aimed at strengthening
its position as a diversified, technology-led travel ecosystem. The vision reflects the company’s long-term
commitment to building a scalable, resilient, and future-ready business that can capitalise on emerging
opportunities across the travel and tourism sector while creating sustainable value for customers,
partners, investors, and stakeholders.

To drive this next phase of growth, EaseMyTrip has identified five strategic growth pillars that will guide
its future trajectory. These pillars are designed to support business diversification, unlock new growth
opportunities, strengthen market leadership, and reinforce the company’s goal of becoming one of the
most comprehensive travel ecosystems in India and beyond.
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1. Funding Plans Fueling Growth: Empowered with Board approval for a 500 Crore Fund Raise to fuel
company’s ambitious growth plans. This will enable EaseMyTrip to focus on high-growth segments such
as Hotels, Holidays, Technology, and strategic opportunities.

2. Al-Powered Travel Innovation: Strengthening the company’s Al-led travel ecosystem through
ChatGPT integration and EVA (virtual chatbot) enhancements. This will enable EaseMyTrip to deliver
more intuitive, personalised, and seamless travel planning experiences while driving technology-led
growth.

3. Expanding Beyond Core Travel Bookings: Accelerating growth across Hotels, Holidays, Visa
Services, Airport Services, Duty Free, and Experiences. This will further strengthen EaseMyTrip’s
evolution into a diversified travel ecosystem with multiple growth drivers.

4. Strengthening Global Expansion: Leveraging Dubai as a strategic international hub to support cross-
border travel demand and unlock new global opportunities. This will further strengthen EaseMyTrip’s
international presence and long-term growth ambitions.

5. Capturing Emerging Travel Trends: Expanding company’s presence across high-growth segments
such as luxury travel, spiritual tourism, heritage tourism, and premium travel experiences. This will enable
EaseMyTrip to cater to evolving traveller preferences and build deeper engagement beyond traditional
travel bookings.

Commenting on the results, Nishant Pitti, Chairman & Founder of EaseMyTrip, said:

“FY26 marked an important year in EaseMyTrip’s journey as we continued to strengthen our position
across key travel categories while investing in future growth opportunities. During Q4, Revenue from
Operations grew 8.9% YoY to INR 152 Cr, while annual Gross Booking Revenue stood at INR 8,376 Cr,
reflecting sustained demand across our platform.

One of the standout highlights of the period is the strong momentum in our Hotels and Holidays business,
which recorded a 148% year-on-year segment revenue growth for the quarter. With bookings averaging
over 6,000 room nights daily, we are witnessing greater customer engagement across travel categories.
Our Dubai operations also delivered a 95.7% YoY growth in Gross Booking Revenue for the quarter,
underscoring the growing contribution of international markets and validating our expansion strategy.

As travel discovery continues to evolve, we remain focused on building future-ready experiences through
technology and innovation. By becoming India’s first listed travel company to integrate on the ChatGPT
marketplace, we have taken an important step towards enabling Al-powered and conversational travel
planning. Our Vision 2030 roadmap provides a clear framework for scaling these efforts across Al,
international markets, non-air businesses, and emerging travel opportunities. Strategic partnerships,
growth investments, and expansion across high-potential segments are strengthening our platform and
positioning us for the next phase of growth.

Supported by a trusted brand, a loyal customer base and a disciplined focus on building sustainable

growth drivers, we remain committed to delivering long-term value while strengthening EaseMyTrip’s
position as a leading travel platform for millions of travellers.”
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For further information, please contact:

Churchgate
EaseMyTrip Investor Relations
Kiran Sharma ) )
EaseMyTrip — Public Relations Neha Dingria / Soham Arora
+91 70422 54318 +91 99454 72589
kiran.sharma@easemytrip.com easemytrip@churchgatepartners.com

This press release may include statements of future expectations and other forward-looking statements based on
management's current expectations and beliefs concerning future developments and their potential effects upon Easy
Trip Planners and its subsidiaries/ associates. These forward-looking statements involve known or unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or
implied in such statements. Important factors that could cause actual results to differ materially from our expectations
include, amongst others: general economic and business conditions in India and overseas, our ability to successfully
implement our strategy, our research and development efforts, our growth and expansion plans and technological
changes, changes in the value of the Rupee and other currency changes, changes in the Indian and international
interest rates, change in laws and regulations that apply to the related industries, increasing competition in and the
conditions of the related industries, changes in political conditions in India and changes in the foreign exchange control
regulations in India. Neither Easy Trip Planners, nor our directors, or any of our subsidiaries/associates assume any
obligation to update any forward-looking statement contained in this release.
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EaseMyTrip: A trailblazer in the OTA space

Leading OTA

Founded in 2008, EaseMyTrip is a
Leading Online Travel Platform in
India

Growth Funded by Internal Accruals
Growth driven by internal

accruals, backed by strong cash =

flows and operational efficiency

Most Efficient OTA in India
Highest EBITDA margin in India
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Global Footprint

A~  Continues to strengthen its global
=2  network with offices in strategic
markets and new product verticals

EaseMyTrip,_,

—— Bharat ka Travel App ——

v Only Profitable OTA since inception
<« %ﬂ Consistently profitable, including
during COVID.

Y One Stop Travel Ecosystem

@JI 9 Offers flights, hotels, holiday
packages, rail, bus, cab, charter,
visa assistance & ancillary services
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