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(formerly known as Lucent Industries Limited)

Q4 & FY2026

A Global Al-Powered Advertising, Marketing & Consumer Growth Platform

Engineering Outcomes. Shaping Digital Growth.
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Disclaimer

This presentation has been prepared by Mobavenue Al Tech Limited (the “Company”) solely for information purposes and does not constitute any offer,
recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or
binding commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document containing
detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes
no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may
consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are
individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to
known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the
performance of the Indian economy and of the economies of various international markets, the performance of the industry in India and world-wide,
competition, the company’s ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market
risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this
Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and
the Company is not responsible for such third party statements and projections.
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What We Cover Today

Executive Summary
Our Outcome-led platform business is positioned for long-term value creation for Brands

FY2026 Financial Performance

Q4 Momentum + Annual Compounding — The Numbers That Matter

Growth Engine: Business Metrics, Al initiatives, Tech & Levers
Scaling a Profitable, Technology-Driven Platforms beyond India into Emerging and Developed Markets

Shaping the Future with Products, People & Purpose

Scaling Profitable, Technology-Driven Platforms Beyond India Into Emerging and Developed Markets

Case Studies

Driving Measurable Growth Through Our Platforms

Corporate Presentation
Al-Native, Scalable Technology Platforms for Outcome-Driven Growth
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EXECUTIVE
SUMMARY

Our Outcome-Led Platform Business is
Positioned for Long-Term Value
Creation for Brands
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Key Metrics- Quick Shapshot & Summary

Driving value across people, brands, and outcomes

Business
Metrics
(Annual)

Platform
Metrics

Growth &
Expansion

218.48 Cr

CONSOLIDATED REVENUE

~2.5 Billion

DEVICES REACHED
WORLDWIDE

200+

EMPLOYEES

42.72 Mn

TOTAL OUTCOMES

125Cr+

SIGNALS PROCESSED
(DAILY)

150+

BRANDS

Mobavenue

20.8%

CONSOLIDATED EBITDA%

<1bms

RESPONSE TIME

10

COUNTRIES SERVING

Al TECH
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Key Financial Highlights - Summary

Stellar performance over 12 months and Q4 FY 2026 period

Consolidated Revenue Insights Consolidated EBITDA Insights
INR 21,848 Lakhs in Full Year FY2026 INR 4,537 Lakhs in Full Year FY2026
INR 6,262 Lakhs in Q4 FY2026 INR 1,334 Lakhs in Q4 FY2026
Consolidated EBITDA Margin Insights Consolidated PAT Margin Insights
20.8% in Full Year FY2026 13.4% in Full Year FY2026
21.3% in Q4 FY2026 13.5% in Q4 FY2026

Consolidated Basic Earnings Per Share (EPS)
INR 19.49 for Full Year FY2026
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FY2026: A Year That Defined Mobavenue

A year of scale, transformation, and Al-led acceleration

?r?:rrl?s(.)f:)o:tne\qtion i) Subsidiary Acquisition Leadership Expansion

@] First Strategic Capital
Raise

Lucent Industries renamed to Completed 100% acquisition Successfully completed the Strengthened leadership

Mobavenue Al Tech Limited of Mobavenue Media Private first preferential capital raise, capabilities through strategic

under the new Al-led Limited, strengthening the marking an important appointments and continued

business transformation group’s integrated milestone in the company’s building a future-ready talent
. growth journey ineline

strategy Al-powered advertising and pipe

consumer growth ecosystem

Scaling the Al : @) " g>
. Awards & Recognition CSR
Intelligence Stack Sl ey ' 9 ’

Released neural network Expanded strategic business Recognised for excellence in Al Advanced environmental and

capabilities while enhancing presence across the UK and and AdTech innovation, social impact through the

PrsmX and strengthening the LATAM markets to strengthen including ‘Champions of Scale plantation of 15,000 trees,

Al Center of Excellence across global advertiser '25’ by Aerospike, and accolades projected to offset ~10,000

platform infrastructure relationships from ad:tech India for tonnes of carbon over 20 years,
Connected TV Advertising and while also supporting healthcare

Al-driven creative optimisation initiatives across India
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Dear Shareholders,

FY2026 has been a milestone year for Mobavenue Al Tech Limited — defined by strong execution,
profitable growth, and meaningful progress in our Al-led transformation.

We delivered consolidated revenue of ¥218.48 crore, EBITDA of ¥45.37 crore, and PAT of ¥29.35
crore, with overall EBITDA margin at 20.8% and PAT margin at 13.4%. Our Q4 performance further
reinforced this momentum, supported by strong demand from direct advertisers across high-growth
digital sectors.

During the year, we strengthened our outcome-led platform business, completed the integration of
Mobavenue Media Private Limited, expanded our presence across the UK and LATAM, and advanced
our proprietary Al stack across the A® framework — Awareness, Acquisition, and Activation. Our
platforms now process over 125 crore daily signals, reach approximately 2.5 billion devices
worldwide, and deliver decisions in under 15 milliseconds.

Beyond business performance, we continued to invest in leadership, talent, culture, and responsible
Ishank Joshi growth. Our CSR and sustainability initiatives, including the plantation of 15,000 trees and healthcare
support programs, reflect our commitment to building responsibly.

Founder,
MD & CEO

As we enter FY2027, our focus remains clear: to scale with discipline, deepen Al and data-led
innovation, expand our global market presence as part of mission 2030, and deliver sustainable
long-term value for our clients, employees, shareholders, and partners.
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Q4 Momentum + Annual Compounding -
The Numbers That Matter

SECTION 02



Q4 & FY2026: Key Consolidated Financial Highlights

Compounding at scale (in INR Lakhs unless otherwise specified)

6,262

Revenue

c21,848

Revenue

{ Consolidated Q4 FY2026 }

c1,334 21.3% ¢844
EBITDA EBITD'A PAT
Margin

[ Consolidated FY2026 J

4,537 20.8% 2,935

EBITDA EBITDA PAT
Margin

4 Mobavenue
| Al TECH

13.5%

PAT Margin

13.4%

PAT Margin



4 Mobavenue
i Al TECH

Key Financial & Growth Highlights for Q4 FY2026

(INR in Lakhs)
Q4 FY2025 vs Q4 FY2026

(Y-o-Y Comparison) 6,262 Y-o0-Y revenue growth was driven by strong

direct advertiser demand across structurally
expanding sectors, including Quick Commerce,
BFS|, Fintech, Retail, and Emerging segments.

4,413

REVENUE + 41.9% t

Q4 FY2025 Q4 FY2026

1,334

EBITDA grew to INR13.34 Cr, up from INR 7.97 Cr

Y-o-Y with over 1.5x growth
797

EBITDA +67.5% t

Q4 FY2025 Q4 FY2026

844

PAT stood at INR 8.44 Cr, compared to INR 5.39
Cr Y-o-Y, reflecting over 1.5x growth.

539

£ 56.6%'

Q4 FY2025 Q4 FY2026
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Key Financial & Growth Highlights

(INR in Lakhs)
FY2025* vs FY2026

(Y-o-Y Comparison)
21,848

Q4 FY2025 vs Q4 FY2026

(Y-o-Y Comparison)
6,262

4,413 8,670

REVENUE + 41.9% t

Q4 FY2025 Q4 FY2026 FY2025 FY2026

1,334
4,537

1,432

797
EBITDA +67.5% t

Q4 FY2025 Q4 FY2026

FY2025 FY2026

844
2,935

539

PAT : 56.6%'

*FY25-numbers represent 7 months.of operations effective September 2024 and are not directly comparable.

Q4FY2025 Q4 FY2026 FY2025 FY2026



Quarterly Performance Trend (Consolidated)
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Strong quarterly momentum across Revenue, EBITDA, and PAT (INR in Lakhs)

6,262
5,512
5,432
4,641
Ql Q2 Q3 Q4
FY2026  FY2026  FY2026 FY2026

REVENUE

844
1,334
1,225 761
730
1,104

873 600
Ql Q2 Q3 Q4 Ql Q2 Q3 Q4
FY2026  ry2026 FY2026 FY2026 FY2026 FY2026  FY2026 FY2026

EBITDA
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Q4 FY2026 & Annual Financial Summary (Consolidated)

(INR in lakhs)

Revenue from operations 6,262 5,512 4,413 21,848 8,670
Data cost 3,642 3,276 2,432 13,159 4,793
Employee benefit expense 862 684 718 2,591 1,573
Other expenses 424 327 466 1,561 872
EBITDA 1,334 1,225 797 4,537 1,432
% EBITDA 21.3% 22.2% 18.1% 20.8% 16.5%
Finance cost 152 153 40 407 80
Depreciation and amortisation expenses 69 58 30 216 63
Other income 33 60 42 176 116
, Profit before tax 1,146 1,074 769 4,090 1,405
 |TaxExpense 302 313 230 1166 439
. |profitafter tax 844 761 539 2,935 966
- |wpar 13.5% 13.8% 12.2% 13.4% 1%

iNot‘e‘V:‘*Ih*e_ r-i‘urhb)'jerfs*»nﬁ_fehtioned for the year ended March 2025 represent only 7 months of operations, effective from September 2024, and are

“therefore not comparable with the figures for year-ended March 2026.
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Scaling a Profitable, Technology-Driven Platforms
Beyond India Into Emerging and Developed
Markets
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Designed For Digital Growth Powered By Al

Core platforms delivering predictable consumer growth across markets and formats

Commercial Model
& Capital Discipline
Outcome-led revenue
model supported by
operating leverage and
disciplined
capital allocation.

Monetization
Intelligence

Diversified revenue
presence across
high-growth digital
sectors as direct
brands and, Media
agencies fueled by

Platform & Al
Leadership

Proprietary
programmatic Al and ML
architecture driving
real-time optimization
and intelligent
decision-making at

scale. better optimisation Growmg
Full-Funnel,
. Global Scale
Omnichannel Reach .
& Partnerships
Unified media Expanding

presence across
in-app mobile,
video, CTV, and

connected devices.

international footprint
supported by strong
agency network, direct
brands enterprise and
reseller partnerships.
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Q4 FY2026: Strategic Developments & Milestones

An overview of the strategic progress, operational achievements, and growth initiatives

Al Platform Advancements Global Expansion Corporate & Governance Actions

=5 PrsmX enhanced with new features for = UK operations live accessing European =5 Approved stock split of equity shares during
integration as a full omnichannel brand agency holding groups the quarter
awareness DSP

=) Transitioned to neural network modelling — =) Expanded LATAM operations across high- =) Successfully completed the first preferential
inference at <15ms growth mobile-first digital markets capital raise

supporting Al-led advertising and consumer
engagement solutions

CSR & Environmental Initiatives People and Culture _

=% Planted 15,000 trees targeting ~10,000 tonnes = Strengthened workplace culture through =) Recognised by AdTech Honours by AdTech
of carbon offset over the next 20 years employee engagement initiatives, wellness India
through sustainability initiatives programs, sports day celebration, health

= Supported community-led healthcare check-up initiatives, cultural celebrations, o Programn?atic & Emerging Media
o : . and organization-wide team-building e Al &Creative Automation
initiatives including cervical cancer qctivities

prevention programs and improved access
to preventive medical care
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Revenue Mix: Client Channels & Geographic Diversification
FY2026

Client Revenue Mix Geographic Revenue Mix

&3

B Direct Clients B Other Channels B India ® International

Global expansion continues to drive geographic diversification, with international
markets contributing 11.5% of revenue, while India continues to anchor growth with an
88.5% contribution

Direct clients contributed 73.9% of revenue, reflecting strong relationships and lower
intermediary. reliance, while the remaining 26.1% was generated through other
channels
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Revenue Per Outcome (RPO): Efficiency At Scale

Operational KPIs — Q2 FY2026 vs Q3 FY2026 vs Q4 FY2026

No. of Outcomes (mn) x Revenue Per Outcome (INR)

= RPO Revenue (INR Lakhs)

Q4 FY2026

Q2FY2026 Q3 FY2026

No. of Outcomes No. of Outcomes

9.83 mn 11.28 mn

Revenue Per Outcome QoQ Revenue Per Outcome
+14.7%

34 5.89 Outcomes 347.45

RPO Revenue RPO Revenue

24,514 Lakhs 25,356 Lakhs

MMPL only Consolidated (MATL)

Outcomes

No. of Outcomes

12.61 mn

QoQ Revenue Per Outcome

S8 348.44

RPO Revenue

€6,108 Lakhs

Consolidated (MATL)

Al TECH
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Outcomes Across Categories

From awareness to conversion across India’s most dynamic digital categories

o= p e

BFSI & Fintech

=y y =

Generating credit card leads, Drive add-to-cart actions, Enabled trial sign-ups, Improved CPI, ROAS, DAU/MAU,
loan enquiries, and insurance purchase events, category subscription upgrades and LTV, and re-engagement rates
premium conversions across browse engagement and content streaming events

India’s fast-growing digital
finance landscape.

Travel & Hospitality Healthcare & Pharma

improved repeat order rates

Gaming

Accelerated flight searches, Increased clinic visits, Improved store visits, online Optimised CPI, strengthened
| hotel bookings, ancillary telehealth sessions and purchases, cross-channel D1/D7 retention, boosted
2o upsells and loyalty sign-ups. prescription queries attribution in-app purchases, increased

tournament participation



Central Al Infrastructure & Workbench Powering Multi Platforms

Turning data into decisions through advanced Al, learning systems, and automation

Statistical Modelling

Predictive Modelling
Hypothesis Testing
Attribution Models

Forecasting Models

Incrementality Analysis

Neural Networks

Deep Neural Networks
Transformer Models
Sequence Learning

Semantic Intelligence

Attention Mechanisms

Mobavenue
Al TECH

Machine Learning

Bid Optimisation
Audience Segmentation
Fraud Detection

Recommendation Engine

Real-Time Learning

Artificial Intelligence

Agentic Al
Al Decision Engine
Hyper-Personalisation

Workflow Automation

Conversational Al
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Key Al & ML Enhancements Across DSP & Consumer Growth Platforms

Enhancing platform intelligence through privacy-conscious Al workflows, automated planning,

reporting, and real-time campaign optimisation across the Platform ecosystem

e L L . —— a—

Al-powered
campaign creation
and planning

Enabled faster
campaign setup
through intelligent
planning workflows,
objective mapping,
and privacy-conscious
audience inputs.

Al-based inventory
and audience
recommendations

Improved media
selection through
automated
recommendations
Across inventory,
audience cohorts,
formats, and
compliant supply
sources.

125Cr+ daily
signals
processed

Continued processing
over 125Cr+ consented
and privacy -
compliant consumer
and campaign signals
daily across
campaigns, devices,
audiences, and digital
touchpoints.

Enhanced
real-time
decisioning layer

Improved the
platform’s ability to
convert large-scale
signals into faster
bidding, targeting,
inventory, and
campaign

optimisation decisions.

Closed-loop Al
feedback systems

Enabled real-time
optimisation across
bids, targeting,
creatives, and
inventory using
aggregated,
consented, and
privacy-compliant
campaign signals.
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Three Strategic Levers to Drive Sustainable Growth

Consistent and Sustainable

Innovate & Scale the Product Stack

Strengthen Mobavenue'’s proprietary product-
and platform-led ecosystem across the A®
framework, with Al Labs and the Center of Al
Excellence driving Al, ML, automation, and
agentic capabilities. Launch purpose-built
platforms on our core technology across
Streaming TV, DOOH, Retail & Reward Media, and
Creative Optimisation.

Deepen India Enterprise & Mid-Market
Penetration

Expand wallet share with large enterprise customers
while building a scalable mid-market engine
through vertical-led solutions, customer nurturing,
cross-selling, and strategic agency partnerships.

Expand Geographic Reach

Scale proven consumer growth solutions across
select emerging and developed markets through
direct teams, strategic agency partnerships, and
planned acquisitions, while maintaining an
asset-light and outcome-based model.

Al TECH
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Mobavenue: Five Structural Advantages
Our pillars growth

Global Expansion

Expanded into the UK and LATAM in FY2026;
now serving 10 countries, with a platform
built for borderless operations.

Al-Native Architecture Outcomes-as-a-Service (Oaas)

We sell verified consumer outcomes, not
impressions. Revenue tied to client results
and structurally superior to CPM peers.

Built Al-first, not retrofitted. Released
neural network framework and real-time
inference at <15ms are foundational, not

features.

100% Proprietary Stack Non-Linear P&L Structure

GMP 360 is fully owned, with no reliance on
third-party DSPs or revenue sharing. Every
engineering hour strengthens our
long-term competitive advantage.

More signals improve models; better
models improve outcomes; better
outcomes attract more spend. Unit
economics improve at scale.
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Shaping the Future
with Products,
People & Purpose

Scaling a Profitable, Technology-Driven
Platforms Beyond India Into Emerging and
Developed Markets

SECTION 04
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The A® Framework: Awareness — Acquisition — Activation Powered By Al
Our unified framework is built around this full-funnel & Al-powered strategy, ensuring clients don't just
reach consumers, they convert and retain them at every stage

A \ Brand at Scale A \ High-Intent User Capture Retention & Re-Engagement
Drive broad, brand-safe reach across Mobile, CTV, ML-driven bidding and behavioural audience Al-driven re-marketing that brings lapsed users
OTT, DOOH, and Web environments with intelligence enabling high-intent user acquisition at back and keeps active users engaged — driving
Al-optimised frequency capping and contextual scale through real-time analysis of 125+ crore data recurring revenue and lifetime value for brand
placement. signals daily. partners.

Platform: PrsmX — omnichannel brand awareness Platform: SurgeX (User Acquisition) + DiscvrX & Platform: ResurgeX — Al-powered
& engagement DSP AmplifiX (OEM & App Discovery) re-engagement & retention DSP

Key Capabilities Key Capabilities Key Capabilities
» Cross-screen reach optimisation » Signal based & Neural network targeting » LTV maximisation campaigns
» CTV & Footfall Measurement Integrations » Probabilistic + deterministic audiences » Dynamic creative optimisation (DCO)

» Al-driven brand safety scorin » OEM, App discovery and SDK Partner reach » Behavioural re-targeting and remarketin
y g PP Yy g g g



We Drive Consumer & Digital Growth Across Funnels

¢ Mobavenue

Driving measurable growth across the consumer lifecycle through Al-led platform integration

Acquisition
Platforms
Maximize New User growth by various

platforms powered central consumer
intelligence platform

Activation
Platforms

Activate, Retarget &
Re-engage users at every
stage of their journey

Awareness
Platforms

Drive
omnichannel
brand
performance
and visibility

{ Core Engine J

{ Data Layer J

Al-Powered
Decision Layer

J

GMP 360

Growth &
Marketing
Platform 360

-
Surge/{  DiscvrX
Mobile First  Contextual & OEM
DSP DSP
AmplifiX
Partner Marketing
L Platform
-
Resurge X
Re-Marketing DSP
-

Prsmi
Streaming & CTV DSP

Al TECH
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Powering Outcome-Driven Advertising Across Connected Devices o

Delivering across mobile, desktop, CTV, and beyond; engaged audiences like never before with premium

video formats

Make a '

child’s wish A GIFT THEY CAN
come true 17 ]). &

this holiday. Jeweiry for every mood

Noww mavien specin. b s on Dy s

et o Ve e e
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People, Culture And Corporate Responsibility

Celebrating our talent, innovation, and milestones while also contributing towards sustainability

Annual business leadership meet focused on strategic
alignment and long-term organisational growth

Planted 15,000 trees targeting ~10,000 tonnes of
carbon offset over the next 20 years

(] .

il

Celebrating national spirit and team participation Encouraging creativity and collaboration
through workplace engagement initiatives



Mobavenue Consumer
Growth Analysis

g)ck Split 2026: Mobavenue Al Tech board approves sub—dlwswn)
shares - Check ratio - Stock up 104% in one year
Mobavenue Al Tech Stock Split 2026: The company today announced that its Board of Directors, at its meeting held on Wednesday, March 18, hag]
approved the stock split of the company’s equity shares in the ratio of 1:5, subject to the approval of the shareholders. The board of the company
has approved the stock split of 1 (one) equity share having a face value of Rs 10 each, fully paid-up, into five equity shares of face value of Rs 2

each, fully paidup,

Wity Samee Matick
@ Upsaicartars, 2026 20157 ¢ o
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ADVERTISEMENT

LATEST NEWS

» Mutual Funds dump IT stocks
Stock Spit 2026: Mobavenue Al Tech Limited today announced that its Board of Dir L
res in the ratio of 1:5. Tech allocation hits 8-year low;..,

piit of the company's equit

Nifty Prediction for 15
May, 2026 Moming D. Tl

@ed a stock split/sub-division of its existing equity shares.

Shares of Mobavenue Al Tech Limited, a digital-first technology company offering Al-powered [y
advertising and consumer growth platforms, might remain in focus in the upcoming days as the firm has
Ty

Equity Share
Sub-=-Division
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bbavenue’s Ishank Joshi on the future of performance marketing: Al, privacyh
e push for smarter stacks

navi Yadav | 4 months ago

Future of Al-Led

Advertising

Featured by Leading Industry Publications

Coverage across leading media and industry publications

z4 m HOME ADVERTISING MARKETING PR&CORPCOMM~ MEDIA~ PEOPLE MOVEMENT

Home / marketing-initiative News | Retention is the new acquisition as platforms like ResurgeX close loop on digital growth

Retention is the new acquisition as
platforms like ResurgeX close loop on
digital growth
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retention-first era
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Mobavenue Al names Vijay Basantani as
Group CFO to lead financial strategy

Former Omnicom, Dentsu executive joins the company as it strengthens
its leadership team as it scales Al-driven advertising and growth
platforms.

Dy STORYBOARDIB | March 19, 2026 11:55:43 IST

Mobavenue
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Why Mobavenue Believes Al-Native Platforms Are Replacing Rule-
Based AdTech

Why
Platforms Are
Replacing

Rule-Based AdTech

Ishank Joshi

For years, digital ising has relied on tems, i.e., static logic, predefined segments, and manual
optimization levers that attempted to keep pace with increasingly complex consumer journeys. That model is now reaching
its limits. As media consumption fragments across mobile, connected TV, commerce platforms, and emerging digital

the industry i a shift toward Al-native advertising platforms designed with
intelligence at their core, not added as an afterthought.

Talking about this shift, it is important to note that it is structural rather than incremental. It is changing how decisions are
made, how performance is measured, and how growth is scaled across digital ecosystems.

1f we look back, rule-based AdTech was built for a time when channels were limited, and optimization cycles could afford to
be reactive. Over time, automation layers were added, but the underlying logic remained rigid. Campaigns still required
redefined rules, manual intervention, and constant human oversight.

The Shift Towards
Al-Native AdTech

Appointment of Group
CFO

4 )

Why Martech and Adtech Must Converge to
Deliver Modern CX?

03 Feb 2026 | By Ishank Joshi, MD and CEO, Mobavenue | in

/india

T
Why Martech and Adtech ;\RK?
Must Converge to Deliver -
Modern CX?

There was a time when data was scarce, personalization was a promise. and Al was a curiosity discussed more in labs than boardrooms. In MarTech and
customer experience, the “before” era was defined by blunt instruments: demographic segments, static journeys, and quarterly insights. Brands
spoke at customers using historical data and hopeful assumptions. Measurement lagged behavior, and relevance was often accidental.

The “after” arrived quickly and unevenly. Data exploded, channels multiplied, and customers began leaving signals everywhere. Today, enterprises
generate and collect exponentially more customer data than they did a decade ago, yet many struggle to activate it in real-time.

The sheer scale of the ecosystem reflects this complexity. According to the State of MarTech 2025, the number of MarTech solutions grew to 15,384 in
2025, up 9% from 14,106 in 2024.

Al moved from quietly powering search, .and
Personalization matured from using a first name in an email to building experiences across touchpoints. Yet for all the progress. the ecosystem grew.
fragile. Data lived in silos, model ed locally, and ienced brands as frag: ther th The
industry learned a hard truth: more data d mean

Now we stand at a more consequential inflection point. The future of Al, data, and personalization is not about volume or velocity alone; it's about
meaning. Al is evolving from pattern recognition to decision intelligence, capable of interpreting intent in real time.

- J

Martech & AdTech
Convergence

Al TECH


https://www.youtube.com/watch?v=ISHWDGZh_II
https://www.youtube.com/watch?v=ISHWDGZh_II
https://indiacsr.in/csr-mobavenue-ai-plants-15000-trees-sustainability-drive/
https://indiacsr.in/csr-mobavenue-ai-plants-15000-trees-sustainability-drive/
https://www.exchange4media.com/marketing-initiative-news/retention-is-the-new-acquisition-as-platforms-like-resurgex-close-loop-on-digital-growth-152129.html
https://www.exchange4media.com/marketing-initiative-news/retention-is-the-new-acquisition-as-platforms-like-resurgex-close-loop-on-digital-growth-152129.html
https://www.storyboard18.com/brand-makers/mobavenue-ai-names-vijay-basantani-as-group-cfo-to-lead-financial-strategy-92671.htm
https://www.storyboard18.com/brand-makers/mobavenue-ai-names-vijay-basantani-as-group-cfo-to-lead-financial-strategy-92671.htm
https://www.etnownews.com/markets/stock-split-2026-mobavenue-ai-tech-board-approves-sub-division-of-shares-check-ratio-stock-up-104-in-one-year-article-153865883
https://www.etnownews.com/markets/stock-split-2026-mobavenue-ai-tech-board-approves-sub-division-of-shares-check-ratio-stock-up-104-in-one-year-article-153865883
https://www.adgully.com/post/10734/mobavenues-ishank-joshi-on-the-future-of-performance-marketing-ai-privacy-and-the-push-for-smarter-stacks
https://www.adgully.com/post/10734/mobavenues-ishank-joshi-on-the-future-of-performance-marketing-ai-privacy-and-the-push-for-smarter-stacks
https://adtechtoday.com/why-mobavenue-believes-ai-native-platforms-are-replacing-rule-based-adtech/
https://adtechtoday.com/why-mobavenue-believes-ai-native-platforms-are-replacing-rule-based-adtech/
https://marketingtnt.org/why-martech-and-adtech-must-converge-to-deliver-modern-cx/
https://marketingtnt.org/why-martech-and-adtech-must-converge-to-deliver-modern-cx/
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Industry Recognition, Events & Brand Visibility

Amplifying credibility through awards, strategic events, and impactful market presence

Industry Events

Streaming and Connected
ecosystem
Mobile is where it

Hosted discussions on CTV and cross-screen Engaged with leading brands on scalable brand Shared insights on omnichannel consumer journeys and
consumer engagement strategies at the AppsFlyer awareness connected marketing strategies
BFSI event

Industry Awards & Recognition
N w/

N

tocn | 1A
HONOURS .

X‘

aditech | 1A

HONOURS ‘

%Huella \

-—Huella

Won Gold awards in Programmatic & Emerging Media and
Al & Creative Automation categories
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CASE STUDIES

Driving Measurable Growth
Through Our Platforms

SECTION 05
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Goibibo is India’s leading online travel booking
brand providing a range of choices for hotels,
flights, trains, bus and cars for travelers

Strategy

Goibibo adopted a CPM model to maximize
visibility and reach a broad yet relevant
audience, ensuring high brand exposure and
engagement

Results

Objective

The aim of the campaign was to acquire new
users & increase purchases by leveraging a
strategic approach

@)

Driving performance growth through
audience-level experimentation,
high-frequency user targeting and strategic
utility app partnerships across digital
ecosystems

Accelerated qualified user acquisition at scale, achieving a 2x

improvement in click-to-install efficiency

All images shown are for illustration purposes only
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Users acquired through our

Acquisition Platform



About Objective

ASUS is a Taiwan-based, multinational computer
hardware and consumer electronics company that
was established in 1989. Dedicated to creating
products for today’s and tomorrow’s smart life, ASUS is
the world’s No. 1 motherboard and gaming brand as
well as a top-three consumer notebook vendor.

Strategy

o

Hyper-local targeting around each Real-time bid routing across

ASUS retail store, bidding only for 15+ premium publishers

users within drive/walk distance to based on CTR signals, device

maximise visit likelihood quality and
conversion-weighted ML
models

Results

All images shown are for illustration purposes only

targeting

To drive scalable in-store footfall growth for ASUS
retail stores across India through precision mobile
programmatic advertising

Layered audiences combining
tech enthusiast signals,
gaming event attendance,
and corporate professional
profiles for Non-Gaming vs
Gaming creatives

1.5x footfall conversion at 105% delivery through hyper-local retail

o
" Mobavenue
B’ Al TECH

Home  Lifestyle Health & Wellness  Fas

Virat Kohli isn't just a cricketing icon — he's
also a sharp entrepreneur. His business
portfolio spans fashion, fitness, food, and

technology

()

(UX3407)
ASUS Zenbook A14

Snapdragon X Senes | Up to 32Hrs of Battery"

He co-owns and operates multiple ventures,
including One8 and WROGN, two highly
successful lifestyle brands that have become

household names in India

One8 by Virat Kohli

ovor Readelhon. ) == INDIA'S LARGEST
- _ - REABG § LISTENIME |
e e T 00 ,& COMPETITION

Audiences reached through our

Awareness Platform



Snabbit

About

Snabbit is building India’s most trusted home help
Platform. It connects verified, trained female home
helpers with urban families — reliably, safely and in

under 10 minutes

Strategy

Dynamically allocated budgets
across geographies based on
real-time performance signals

Results

All images shown are for illustration purposes only

Objective

@)

Optimized campaign delivery
based on install —» purchase
signals, prioritizing
downstream conversion
lbehavior

To drive scalable app growth by acquiring high-intent,
purchase-ready users through programmatic
optimization across key operational markets

Adjusted bids across
premium inventory to
maximize CPM efficiency while
maintaining scale

Scaled installs 5x and first-time purchases 10x through precision

programmatic optimization

N
" Mobavenue
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@ s o Thel @D 02%

< 0

Cry no more!

Snabbit in 10 minutes
at your door

BOOK NOW AT

%ll'g/hr
Snabbit

Users acquired through our

Acquisition Platform



THE BEST PROTECTION
FROM THE FIRST DAY

About

Sebamed is a globally trusted skincare brand
known for its ideal pH 5.5 formulations that
support healthy skin. They are currently driving
awareness for their baby care product range

Strategy

Deployed a mobile-first awareness strategy to
promote Sebamed Baby Gentle Wash among

high-intent parenting cohorts

Results 1.27% CTR at 110% delivery through precision life-stage targeting

All images shown are for illustration purposes only

Objective

To raise awareness around Sebamed’s baby
care range through a Mobile-only campaign,
focused on building strong brand recall and
top-of-mind visibility across key markets

Focused on life-stage targeting new parents,
expecting mothers, and parents of infants & toddlers

&

B
# Mobavenue
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Advertisement

ADVERTISEMENT

sebarie

Safe to use from Day 1

Rotavirus infection is the leading cause of
infant mortality in the world, even though the
condition can be avoided through

[N S — |

Audiences reached through our

Awareness Platform



Mobavenue

Al-Native, Scalable Technology
Platforms for Outcome-Driven Growth

Corporate Presentation



Company Overview

Mobavenue

Strong performance and profitable since inception, poised for long-term value creation

i
Our Strength Key Industries
We combine proprietary Al platforms, deep E-commerce, Fintech, Banking & Insurance,
data insights, and execution excellence to Travel, Gaming, Healthcare, Retail, FMCG,
deliver performance-led growth scale. Consumer Goods, and other digitally native

and scaling businesses.

il i
Global Footprint Competitive edge
Expanding products and operations across Asset-light, full-stack proprietary platforms
both developing and developed markets. enabling Al-led advertising and consumer

growth with high scalability.

Offices in
HQ-ed in Mumbai, Delhi,
Mumbai, India Gurgaon,
Bangalore & UK

Total

employees
200+

Mobavenue Al Tech Limited is a digital-first, Al-native
technology company operating in the advertising,
marketing, and consumer growth ecosystem, delivering
Al-powered platforms and solutions designed to
support measurable outcomes for brands &
businesses. The Company integrates advertising
technology, marketing solutions, data intelligence, and
digital strategy into a unified, outcome-focused
platform architecture.

The Company’'s Al-powered platforms support
full-funnel execution across digital channels, enabling
brands to enhance performance, engagement, and
scalability. With a focus on product-led innovation,
data-driven decisioning, and execution discipling,
Mobavenue Al Tech Limited supports enterprises in
achieving sustainable digital growth, while advancing
Al-native technologies developed in India for global
markets.

Al TECH
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Our Mission, Vision & Core Values

Purpose that powers performance
@ Mission @ Vision

Our mission is to simplify and scale digital growth for Our vision is to build a global Al-native platform from India that
businesses by combining advertising, data intelligence, and makes digital growth predictable, automated, and
Al into a unified platform that delivers measurable outcome outcome-driven for businesses worldwide

&P Values

Our core values reflect the DRIVE within you. It's at the heart of who we are, how we work, and what we achieve —
together.
Determination
We don’t stop until we deliver. We tackle challenges head-on, persevere through adversity, and bring relentless energy to achieve our goals.

.  Responsibility

== We own the impact we create. We take full accountability — not just for the work we do, but for the measurable outcomes we deliver.

s Integrity

We do what's right, always. Every action reflects honesty, fairness, and transparency, building trust with everyone we work with.

... Vision
We want to shape what's next. We think beyond today — innovating boldly, imagining possibilities, and building a better future.

Empathy

S
Y We put people first. We listen, understand, and foster meaningful connections rooted in respect and care.
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Led By Our Dynamic Founders & Leadership Team

A seasoned management team driving disciplined execution and long-term value creation

Executive Directors & KMP

Ishank Joshi Tejas Rathod Kunal Kothari
Founder, Managing Founder & Chief Founder, Chairman
Director & Chief Technology & Chief Operating
Executive Officer Officer Officer

Tech Advisor*

Compliance Officer

Independent Directors

Amit Mundra Pankaj Jain Kanchan Vohra Manali Gohil Ben John

Independent Director Independent Director Woman Independent Director VP Engineering, Microsoft Al

Company Secretary & Compliance Officer

*Ben John is the advisor to Mobavenue, a group company
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Our Management & Business Leaders

A seasoned management team driving disciplined execution and long-term value creation

Leadership Team

Vijay Basantani Raghav Maheshwari Sumit Bhansali
Chief Financial Chief Business Chief Strategy Officer,
Officer Officer Corporate Affairs &

CHRO

Saurabh Golani

Vice President, Platforms
& Partnerships

Karthik Balakrishnan

Vice President,
Operations & Growth




Awards, Recognition & Responsible Growth

Recipient of leading industry awards recognizing performance, innovation, and impact

...........

Aerospike 2025
Champions of Scale

Industry
Associations

FeaturedIn

Best Al Tech Agency
of the Year

Finixx Awards 2025 -
AdTech Solution of the

Al & Creative
Automation

Best Demand-Side
Technology

#startupindio
g

AU

internet And Maobile Asseciation Of India

EEEEEEEEEEEEEEEEE
AAAAAAAAAAAAAAAAAAAA

MOBILE MARKETING ASSOCIATION

YOURSTORY
BRANDEQUITY

¢ Mobavenue
| Al TECH

MarTech Agency of
the Year




Solving For The Current Industry-Wide Challenges

Mobavenue
Al TECH

Ad industry’s core challenges and need for outcome-based solutions, led the product development at Mobavenue

KEY ATTRIBUTES

@ Transparency
A  Efficiency

Ease of execution

1  Platform neutrality

@ Targeting accuracy

CORE CHALLENGES

Transparency issues leading to lack of visibility
into performance and placements

Low ROAS leads advertisers to manually
optimize campaigns across platforms

Fragmentation forces juggling between
multiple platforms and channels

A media-controlled platform leads to a
biased approach in campaign execution

Failing to reach the right contextual audience
due to poor targeting efficiency

MOBAVENUE SOLUTIONS

Platform focus to provide better transparency on ad

performance and placements

Central bidding and cross channel optimization to
maximize outcomes and ROI

Purpose built single stack solution to aggregate
platforms for seamless execution

Al Powered reduce the biasness to platform and
drives desired results for campaigns

ML and algorithm-based targeting to identify
high-intent users across channels, platforms and
devices all the time
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Our Consumer Growth Stack - Turning Advertising Into Outcomes
Integrated tech and media ecosystem delivering measurable business results
Mobavenue tech
D@ and growth stack ﬁ
TRANSPARENT
. PLATFORMS . .
Businesses and brands Publishers and suppliers
Travel Fintech Retail Ad LD
s spend flows DECISION Ads spend flows
LAYER
> >
< DATA
LAYER
[ Outcomes ] [ Customers .
: Entertainmen CORE ENGINE
Commerce  Healthcare  Gaming i Devices Video Audio Internet
SUPPLY AND

MEDIA
EXCHANGES



OUTCOMES

2

IA Mobav
Unlocking the full potential of digital advertising

Seamless ad spend optimization for in-app, CTV, web, OEMs, media, direct supply partners, and publishers

Entertainment O  Commerce

Visits Engagement New users Leads Purchases Subscriptions Rewards Repeat users

MOBAVENUE OUTCOME BASED PLATFORMS

enue
Al TECH

Prsmi Surge DiscvrX AmplifiX ResurgeX Orbit ){
Streaming Mobile First DSP OEM & Partner Re-marketing Search & Social
and CTV DSP Contextual DSP marketing platform DSP Platform
technolo
Al-powered , =
decision layer Data layer Core engine
SUPPLY SIDE PLATFORM
Supply SDK Direct Media Walled OEMs [ telecom Media
exchanges partnerships partnerships publishers gardens operators platforms

ADS SPEND

@ @ @ CUSTOMERS ? ¢ s
® © o | & @b
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Y

Business Model For Advertising & Consumer Growth (Oaas)

Optimized towards driving Outcomes As A Service (OaaS) model

Insight-driven
governance structure

Pricing model with incentives to Commercial

optimize business flexibility
© ®
oty defined and Outcome-based h
Clearly defined an e Focus on what
measurable desired outcomes @ . SUEIEES ez _ . and not the how
o (OAAS) R -

Overall revenue = Total outcomes X Average revenue per outcome*

i‘% =Q olol @ P
Outcome based Digital No SgaS.Iicer.\se; ~97.5% of FY2026 150+ brands, Expand via Geo, direct
marketing and consumer monetization tied to revenue multi-geo presence brands and
growth tech platforms client’s growth contributor partnerships

*Outcome --Defined as measurable consumer actions driven by various platforms
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Diversified And Trusted By Leading Brands in India

Delivering proven performance and measurable outcomes across diverse industries

Banks and insurance

Retail

Consumer Goods

Securities

Commerce

FinTech

Travel

OTT and
entertainment

Agencies

B rsronn qd

mastercard

FEEYINTE @icicisan @D KOt3K ., Indusind Bank ERES. TEmaR/e,

max xKiLLER>K Cm. JAYPORE qﬁl‘d\as
Panasonic  AISUS  bOAt  cad P apollo

AAngelOone @ croww “Jpstox m,Stock BEE¥  oroswa  share.market Share India

7 Services e, we multiply
by Mirae Asset ADITYA BIRLA GROUP -

oo JADE BLUE

aMazon ripiart (7 PN Myntra R’l\g\y‘ NAKAA 8 swicev meesho zepto bookfishow blinkit LCirg

G PhonePe @ EasaY MdFobikwik: € KreditBee (@) Money View” () onecard 3 Earlysalary WWETRPAY HPAVZAPP <P RUBSE (i true balance

IndiGo  make@Yeic Ecleartrip ixigo porter (pP)PM¥  Uber

amazon prime Q HB’T«% hoicho KUKU[EM gaana
o s qr BALAJI =

MADISON Piv: tRoots i
MEDIA. Deliveri nce %w lyxe}ﬁ{l%r{}mgo M&CSAATOHI

ivering Differe

group”™  dentsu  reocs  OM

MEDIA



Multi-Pronged Growth Strategy

Combined focus on market leadership through acquisition and global expansion

Strategic expansion in India’s
high-growth channels
Accelerating presence across

Connected TV, OTT, and Commerce
Retail Media

Global expansion via proven
GTM and partnerships

Scaling consumer growth
solutions in emerging markets
through direct teams,
partnerships, and acquisitions

Robust investments in

technology, IP, Al, and ML
Strengthening Al infrastructure,
intelligent agents, and proprietary
tech through sustained investments

Mobavenue Platforms

Accelerated growth strategy

D

4 Mobavenue
| Al TECH

Entering new business vertical
segment

Delivering scalable, data-driven
marketing technology to enterprises
and mid-sized businesses. Launching
proprietary monetization solutions to

drive superior yields for media and
supply partners using first-party data

Integrated platform layer for Al
advertising agents, social and

search unified bidder

Building a unified platform to
streamline campaigns across socidal
and search channels

Expansion through inorganic
growth and acquisitions

Identify acquisition target across
different segments
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India’s Digital Economy Growth Story Through Key Metrics

More digital consumers, drive more ads and better outcomes for businesses

42%

india Programmatic CAGR Programmatic Share of India
Spend

$14.568B 17% 18.77%

India digital ad Market 2026 India Digital Ad CAGR

1068
491M O UPI transactions

Social media users worth US$ 272B

INR 9 S o 2/70M
Average C%st oo E-com users
er GB
P Largest digital
economy
27.5 GB 6 hrs Fastest growing Global ad
. s @ Average daily digital ad market market
Average monthly b0 time spent on
data consumed internet
].ZB C] @ 1B+
v Internet users

~..Smartphone users

Sources: DataReportal | TRAI | The Hindu | Business Standard | Press Information Bureau | Meltwater | Bain | CNBC TV18



https://datareportal.com/reports/digital-2025-india
https://www.pib.gov.in/PressReleasePage.aspx?PRID=2143158#:~:text=This%20Report%20provides%20a%20broad%20perspective%20of,1st%20April%2C%202024%20to%2031st%20March%2C%202025.
https://www.thehindu.com/sci-tech/technology/indians-consuming-275-gb-average-monthly-data-fwa-using-12x-more-data-than-mobile-users/article69352909.ece
https://www.business-standard.com/budget/news/budget-2025-telecom-internet-smartphone-cost-reduction-india-manufacturing-125012201187_1.html
https://www.pib.gov.in/PressNoteDetails.aspx?NoteId=155262&ModuleId=3#:~:text=Key%20Takeaways,internet%20to%20complement%20existing%20networks.
https://www.meltwater.com/en/blog/social-media-statistics-india
https://www.bain.com/insights/how-india-shops-online-2025/
https://www.cnbctv18.com/personal-finance/upi-transactions-rise-35-pc-first-half-2025-merchant-payments-up-37-pc-worldline-india-19731138.htm

Ad Industry Driven By Digital Media

Transformation of the global ad market driven by Al, automation, and multi-screen engagement
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Source: e4dmevents
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Spends on digital advertising formats

Paid Search,

23% Online Video,

28%

Social Media,
29%

Other Inc. Classified,
3%

Spends on digital advertising formats

Display Others, 2%

10%
Banner,

Online
Video,
15%

Paid Search,
40%

Social Media,
33%

Sources: emarketer | voicebooking | bccresearch



https://e4mevents.com/dentsu-e4m-report-2025/download-report
https://www.emarketer.com/content/worldwide-total-media-ad-spending-cross-1-trillion-this-year
https://www.voicebooking.com/en/world-advertising-industry-spend-revenue-statistics
https://www.bccresearch.com/market-research/information-technology/digital-advertising-market.html

Contact Us

Mobavenue Website
Al TECH ®

Investor Relations
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https://www.mobavenue.ai/
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