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Dear Sir/Ma’am, 
 
Pursuant to the SEBI Listing Regulations, please find enclosed herewith the Press Release on Burger 
King® India hits 600 Restaurants, marking a milestone in its growth story. 
 
The said press release will also be made available on the website of the Company at 
www.burgerking.in. 
 
We request you to take the aforesaid on record. 
 
Thanking You, 
For Restaurant Brands Asia Limited 
 
 
 
Shweta Mayekar 
Company Secretary and Compliance Officer 
(Membership No.: A23786) 
 
Encl.: As above 
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BURGER KING® INDIA HITS 600 RESTAURANTS, MARKING A MILESTONE IN ITS GROWTH STORY 

From its first restaurant in Saket, Delhi, in 2014 to 600 restaurants across India, Burger King® marks a 
major milestone in its journey of bringing its iconic taste, innovation and value closer to consumers. 

Delhi, September 10th 2026 : Burger King®, one of the world’s leading fast-food brands, today marks a 
significant milestone in its India journey with the opening of its 600th restaurant in GTB Nagar, Delhi. 
The milestone brings the brand's journey full circle back to the city where Burger King® opened its 
first-ever India restaurant in 2014. 

With the opening of its 600th restaurant, Burger King® India now has 100+ restaurants across Delhi 
NCR and a presence across 140+ cities in India, strengthening its footprint across metros and emerging 
cities, while continuing to build a strong connect with India's young and evolving QSR audience. 

The journey has been marked by several strategic steps to scale mindfully, build a strong network of 
supply partners, innovation, strong value proposition, adding the BK Café® business and rapid digital 
adoption as we strengthened brand relevance across consumer segments and occasions. 

The grand opening in Delhi was nothing short of a celebration. With vibrant festive décor, an opening 
ceremony with engaging activities, the event brought families and food lovers together. The GTB 
Nagar restaurant is a fitting addition to this journey, bringing Burger King® to one of Delhi's vibrant 
and youthful neighbourhoods. The new restaurant offers guests the brand's signature menu, including 
the iconic WHOPPER®, alongside burgers, wraps, snacks, desserts and beverages. 

Commenting on the milestone, Rajeev Varman, Group CEO and Whole-Time Director, 
Restaurant Brands Asia, said:  

“Our 600th restaurant is a testament to the love and support we get from our guests, vendor partners 
and most importantly each and every one of our restaurant employees. I remain thankful to all of 
them for their invaluable contributions. Every new restaurant brings the brand closer to more guests, 
while enabling us to build greater relevance across markets and occasions. As we continue to scale, 
we are creating efficiencies that position the business for sustainable and responsible expansion and 
the next phase of our growth journey.” 

From introducing Indian favourites across its menu to creating bold limited-time offerings, Burger 
King® has consistently experimented with flavours and formats to keep the menu exciting. Its 
innovation-led approach has seen the brand introduce globally inspired ranges such as its Korean 
Range, Peri-Peri Range, alongside a growing portfolio of burgers, snacks, desserts and beverages 
tailored for Indian consumers, while continuing to build through its value-led offerings, digital-first 
ordering ecosystem and formats designed for different consumption occasions. 

 

 

 

 



 

About Restaurant Brands Asia Limited (Formerly known as Burger King India Limited) 

Restaurant Brands Asia Limited (RBA) is the national master franchisee of the Burger King® brand in 
India. It has exclusive rights to develop, establish, operate and franchise Burger King® branded 
restaurants across India. RBA’s subsidiaries are exclusive national master franchisees of the brands 
Burger King® and Popeyes® in Indonesia. 

About Burger King® 

Founded in 1954, the Burger King® brand is a global quick service burger chain known for food quality 
and value and as the only place guests can get the iconic flame-grilled Whopper® burger. The Burger 
King® system operates more than 19,700 locations in more than 120 markets. 

Disclaimer 

Certain statements made in this document relating to the Company’s objectives, projections, outlook, 
expectations, estimates, among others may constitute ‘forward-looking statements’ within the 
meaning of applicable laws and regulations. Actual results may differ from such expectations, 
projections etc., whether express or implied. These forward-looking statements are based on various 
assumptions, expectations and other factors which are not limited to, risk and uncertainties regarding 
fluctuations in earnings, competitive intensity, pricing environment in the market, economic 
conditions affecting demand and supply, change in input costs, ability to maintain and manage key 
customer relationships and supply chain sources, new or changed priorities of trade, significant 
changes in political stability in India and globally, government regulations and taxation, climatic 
conditions, natural calamity, commodity price fluctuations, currency rate fluctuations, litigation 
among others over which the Company does not have any direct control. These factors may affect our 
ability to successfully implement our business strategy. The company cannot, therefore, guarantee 
that the ‘forward-looking’ statements made herein shall be realized. The Company, may alter, amend, 
modify or make necessary corrective changes in any manner to any such forward looking statement 
contained herein or make written or oral forward-looking statements as may be required from time 
to time on the basis of subsequent developments and events. 
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