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Godrej Consumer Products Expands in Indonesia with New
Manufacturing Facility in Kendal

¢ New investment backs GCPL’s long term commitment to Indonesia, combining technology
enabled manufacturing with inclusive and responsible growth

Mumbai, 6 October 2026 — Godrej Consumer Products Indonesia (GCPI), operating as a subsidiary
of India-based Godrej Consumer Products Limited (GCPL), today inaugurated the first phase of its
new manufacturing facility in the Kendal Special Economic Zone, part of an IDR (Indonesian
Rupiah) 500 billion (approx. INR 250 crore) investment in Kendal to strengthen the company’s
manufacturing footprint in Indonesia.

The investment builds on GCPI’s presence in Indonesia since 2010. Since then, the business has
grown 4.5 times while brands including HIT, Stella, Mitu and NYU reach approximately 1 in 4
Indonesian households.

The first phase has been developed across 2.5 hectares of GCPI’s 5.5 hectare site in Kendal and is
dedicated to Household Insecticides, strengthening GCPI’s manufacturing capabilities to serve the
Indonesian market and support exports.

The inauguration brought together the Ambassador of India to Indonesia, the Deputy Governor of
Central Java, the Regent of Kendal and a senior representative from Indonesia’s Ministry of
Investment and Downstream Industry/BKPM, alongside key stakeholders, partners and senior
leaders from GCPL and GCPI, reflecting the shared importance of investment, local economic
development and long term growth in Indonesia.

“India and Indonesia share deep rooted historical and cultural ties, and there is tremendous
potential to build an equally strong economic partnership. Godrej, one of India’s most prominent
business houses, has been present in Indonesia since 2010. Its products have made significant
impact in the Indonesian market due to quality and affordability. Its new manufacturing facility in
Kendal is a concrete example of this partnership in action. The facility will serve both Indonesia and
export markets, strengthening the connection between investment, manufacturing and trade. We
would like to see many more such examples of Indian and Indonesian businesses investing,
growing and creating value together.” said Sandeep Chakravorty, Ambassador of India to
Indonesia.

For GCPL, the Kendal facility represents the next phase of its long term commitment to Indonesia,
strengthening local manufacturing while building greater capacity for future growth.

“Indonesia is an important part of our business, and we believe there is significant headroom to
grow. Kendal is a big step in that direction. Our IDR 500 billion investment in the new Indonesian
plant will expand home and personal care categories capacity by approximately 15%. This
expansion addresses current capacity utilization of 75-80%, positioning us to meet rising regional
demand and scale. GCPI is truly an Indonesian company, and we believe this investment is in the
interest of the economic development of this region and this country. Where we see opportunity,
we do not shy away from investing. We also believe Kendal will become a platform for exports
around the region,” said Aasif Malbari, Managing Director & CEO, Godrej Consumer Products
Limited (GCPL).



Indonesia’s consumer landscape is evolving rapidly, shaped by changing lifestyles, shopping
behaviour and technology. Built in just over a year, Kendal has been designed with technology and
data embedded into its operations from the start, creating greater visibility and enabling GCPI to
operate more effectively and at speed.

“What excites me about Kendal is not only what we have built, but how we have built it. In just over
a year, we have created a manufacturing platform with technology and data embedded from the
start, giving us better visibility and enabling us to operate more effectively and at speed. For a
consumer business, that matters. It brings us closer to real demand, helps us make faster decisions
and gives us the capability to turn consumer insight into relevant innovation at scale,” said Rajesh
Sethuraman, Business Head, Indonesia & Global Head, Business Transformation and Digital,
Godrej Consumer Products Limited (GCPL).

Beyond manufacturing capacity, Kendal is also an investment in people and responsible operations,
with a focus on building local capabilities, creating more inclusive opportunities and reducing the
facility’s environmental footprint.

“For us, how we grow matters as much as how much we grow. At Kendal, inclusion is being
designed into the workplace, with an ambition for women to represent 50% of the workforce
alongside meaningful opportunities for persons with disabilities. The same thinking extends to
how we operate, with responsible manufacturing built into the facility from the start, from resource
efficiency and energy visibility to biodiversity and waste management. This is about making
inclusion and responsibility part of how we do business, every day,” said Vaibhav Ram, Global
Head, Human Resources, Godrej Consumer Products Limited (GCPL).

The Kendal facility marks the next chapter in GCPL's journey in Indonesia, strengthening its ability
to serve changing consumer needs while building local capabilities and embedding inclusion and
responsibility into how it grows.

About Godrej Consumer Products Limited

Godrej Consumer Products is a leading emerging markets company, driven by the purpose of
bringing the goodness of health and beauty to consumers in emerging markets. As part of the
Godrej Industries Group, we are fortunate to have a proud legacy of over 125 years, built on the
strong values of trust, integrity, and respect for others. At the same time, we are growing fast and
have exciting, ambitious aspirations.

Today, we enjoy the patronage of 1.4 billion consumers globally. We rank among the largest
Household Insecticide and Hair Care players in emerging markets. In Household Insecticides, we
are the leader in India, the second largest player in Indonesia and are expanding our footprint in
Africa. We are the leader in serving the Hair Care needs of women of African descent, the number
one player in Hair Colour in India and Sub-Saharan Africa, and among the leading players in Latin
America. We rank number two in Soaps in India and are the number one player in Air Fresheners
and Wet Tissues in Indonesia.

We believe that we are only as good as what we do next. So, we strive to continuously improve how
we do business, and how we live in the world, shaping a more sustainable and responsible future
by placing our planet and people alongside profit. Through Godrej Good & Green, we are helping
create a more inclusive and greener planet, in line with the United Nation’s Sustainable
Development Goals, and the needs of local communities. At the Godrej DEI (Diversity, Equity,
Inclusion) Lab, we work on empowering inclusion, help build DEI ecosystems across corporate
India and aim to bring ideas and innovation related to DEI to the mainstream.



About Godrej Consumer Products Limited
https://www.godrejcp.com/know-us/about-godrej-consumer-products

About Godrej Consumer Products Indonesia
https://www.godrejindonesia.com/know-us/about-godrej-indonesia

Disclaimer:

This communication is provided for information purposes only and does not constitute (and should not
be construed as) an offer, invitation or solicitation to buy or sell any securities or other financial
instruments, or any investment advice. Recipients should make their own independent assessment and
consult appropriate professional advisers. The information and opinions contained herein are stated as
of the date of this communication and are subject to change without notice; while reasonable care has
been taken in its preparation, the Company makes no representation or warranty, express or implied,
as to the accuracy, completeness or fairness of such information (including any third-party/industry
data) and, to the fullest extent permitted by law, disclaims any liability for any loss arising from the use
of this communication or its contents. Certain statements herein may constitute “forward-looking
statements” under applicable laws and regulations, based on current expectations, assumptions and
information available to the Company, and involve risks and uncertainties that could cause actual
results to differ materially, including changes in economic and market conditions, competitive
dynamics, laws, regulations, taxes and their interpretation, foreign exchange and interest rate
movements, demand and supply conditions, operational or supply-chain disruptions, labour matters,
litigation or regulatory proceedings, and the timing or impact of corporate actions. Forward-looking
statements speak only as of the date hereof and undue reliance should not be placed on them; except
as required by law, the Company undertakes no obligation to update or revise them. This
communication should be read together with the Company’s disclosures and filings made from time to
time in accordance with applicable legal and regulatory requirements; where alternative performance
measures are included, they are presented for supplemental purposes, may not be comparable across
companies, and should not be viewed as a substitute for financial information prepared in accordance
with applicable accounting standards.
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