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Raymond Lifestyle Limited Delivered a Healthy FY26 Performance, Driven 
by Strong Domestic Consumption  

 

 

 

 

 

 

 

 

 

Mumbai, 6th May 2026: Raymond Lifestyle Limited today announced its unaudited financial results for the 
quarter ended 31st March 2026. 

Particulars (₹ Cr.) 
Q4 

FY26 
Q3 

FY26 
Q4 

FY25 
YoY 

 
FY26 FY25 YoY 

Total Income 1,810 1,883 1,580 15%  7,034 6,360 11% 

EBITDA 152 271 99 53%  804 651 23% 

EBITDA Margin % 8.4% 14.4% 6.3%    11.4% 10.2%   

PBT (before exceptional items) (1) 118 (45)  
 200 122 63% 

PBT Margin (before exceptional items)  (0.1%)  6.3%  (2.9%)     2.8% 1.9%   
 
 

Raymond Lifestyle Limited demonstrated a strong sustained momentum in FY26, delivering a highest ever Total 

Income of ₹ 7,034 Cr, crossing the ₹ 7,000 Cr mark first time in our history, representing a 11% Y-o-Y growth. 

This performance was driven by robust domestic demand, which drove substantial volumes across the Branded 

Textile and Apparel divisions. The EBITDA for FY26 rose to ₹804 Cr, representing a 23% Y-o-Y growth with an 

EBITDA margin of 11.4%, reflecting the underlying health of our business model and our ability to scale 

profitably. 
 

Complimenting this strength, the Q4FY26 performance remained resilient, with a Total Income of ₹ 1,810 Cr, 

representing a 15% Y-o-Y growth, despite a challenging global environment. This revenue growth highlights the 

sustained demand for our brands and the success of our volume-led strategy. EBITDA for the quarter was ₹ 152 

Cr, representing a 53% Y-o-Y growth, with EBITDA margins at 8.4%, despite a conscious increase in marketing 

expenditure, the initial gestation costs of our rapidly expanding retail footprint and investment in the digital 

transformation initiative of S/4HANA, a critical step in modernizing our supply chain and enhancing operational 

agility.  

Key Highlights 

• Crossed the ₹ 7,000 Cr mark for the first time in our history, recording the highest ever 
Total Income of ₹ 7,034 Cr in FY26 vs. ₹ 6,360 Cr in FY25, 11% Y-o-Y growth  

• EBITDA at ₹ 804 Cr in FY26 vs. ₹ 651 Cr in FY25, 23% Y-o-Y growth 

• EBITDA Margin at 11.4% in FY26 vs 10.2% in FY25, improved by 120 bps 

• Net Working Capital days improved to 77 days in FY26 vs 87 days in FY25 

• Continue to remain Debt Free – with Net Cash Surplus of ₹ 179 Cr 
 

• Total Income at ₹ 1,810 Cr in Q4 FY26 vs. ₹ 1,580 Cr in Q4 FY25, 15% Y-o-Y growth  

• EBITDA at ₹ 152 Cr in Q4 FY26 vs. ₹ 99 Cr in Q4 FY25, 53% Y-o-Y growth 

• EBITDA Margin at 8.4% in Q4 FY26 vs 6.3% in Q4 FY25 

• Generated net free cashflow of ₹ 194 Cr during the quarter 

• Performance driven by strong volume growth in Domestic Markets  
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Q4 FY26 Segmental Performance (Post IND AS 116) 
 

Branded Textile segment revenue grew by 14% to ₹ 831 Cr in Q4 FY26 vs ₹ 727 Cr in Q4 FY25 mainly on account 

of robust volume growth and premiumization. EBITDA grew by 126% to ₹ 115 Cr in Q4 FY26 as compared to ₹ 

51 Cr in Q4 FY25, with EBITDA margin of 13.9% in Q4 FY26 vs 7.0% in Q4 FY25 on account of improved product 

mix, strong volume, ASP growth and scale leverage. 

Branded Apparel segment revenue stood at ₹ 469 Cr in Q4 FY26 as compared to ₹ 391 Cr in the same quarter 

last year, reflecting a healthy growth of 20% Y-o-Y. The growth was witnessed across all brands and key channels 

such as LFS, EBO’s, MBO’s and online. The segment reported an EBITDA of ₹ 19 Cr in Q4 FY26 as compared to ₹ 

2 Cr in Q4 FY25 with an EBITDA margin of 3.9% in Q4 FY26 vs 0.4% in Q4 FY25, on account of higher sales. 

Our store count at the end of the quarter was 1,653 stores vs. 1,688 stores on March 31, 2025. As our recently 

opened stores continue to mature and build momentum, we are also actively optimizing our broader network. 

This ongoing evaluation enables us to maintain a high-performing retail footprint that directly contributes to our 

long-term financial objectives.  

Garmenting segment reported revenue at ₹ 342 Cr in Q4 FY26 as compared to ₹ 248 Cr in the same quarter 

previous year, reflecting a growth of 38% Y-o-Y, on account of demand recovery post the US-India Trade Deal 

& new customers being onboarded in anticipation of UK & EU FTA implementation. The segment reported an 

EBITDA of ₹ 14 Cr in Q4 FY26 as compared to (₹7 Cr) in Q4 FY25, with an EBITDA margin for the quarter of 4.1% 

in Q4 FY26 vs (2.9%) in Q4 FY25, improved on account of US – India Trade deal in March. However, the escalating 

conflict between the US, Israel, and Iran is disrupting energy supply routes, pushing oil prices higher and raising 

raw material & freight costs.   

High Value Cotton Shirting segment reported revenue of ₹ 197 Cr in Q4 FY26 as compared to ₹185 Cr in Q4 

FY25, a 6% Y-o-Y growth on account of resilient demand. The segment reported an EBITDA of ₹ 20 Cr in Q4 FY26 

as compared to ₹61 Cr in Q4 FY25, with an EBITDA margin of 9.9% in Q4 FY26 vs 33.1% in Q4 FY25. This drop in 

margin was predominantly on account of one - time subsidy of ₹ 53 Cr that was received in Q4FY25.  

Raymond Lifestyle Limited has a net-cash position of ₹ 179 Cr in FY26 as compared to ₹ 90 Cr in FY25, despite 
a capex outflow of ₹ 180 Cr during the year. 
 
We remain committed to our ESG roadmap, prioritizing workplace safety and a 40% female representation 
target while advancing environmental stewardship through Zero Liquid Discharge and Zero Waste to Landfill 
initiatives. Our climate strategy is underscored by a 25% renewable energy goal and a 15% reduction in Scope 
1 and 2 emissions by 2030. These efforts, rooted in process innovation and resource efficiency, ensure we 
continue to drive sustainable growth and long-term stakeholder value. 
 

Commenting on the performance, Satyaki Ghosh, CEO of Raymond Lifestyle Limited said; “This past year, we 

prioritized revenue scale and consumer reach to build a robust foundation for future operational leverage. As we 

enter our 'Year of Consolidation,' our focus shifts to building a high-performance culture while, emphasizing on 

sustainable profitability and stakeholder value creation. This journey is underpinned by a steadfast commitment 

to Corporate Governance and ESG initiatives, ensuring our growth is both ethically sound and environmentally 

responsible. By integrating digital agility with transparent oversight, we are building a resilient, future-ready 

institution for all stakeholders.”  
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About Raymond Lifestyle Limited: 
Raymond Lifestyle Limited is India's largest integrated manufacturer of worsted suiting and high value shirting fabrics, offering 
comprehensive products across fabric, apparel and garmenting. With legacy spanning over a century, the name Raymond is synonymous 
with quality, innovation, and market leadership. The company's diverse portfolio includes some of the most iconic brands in the industry, 
such as 'Park Avenue', 'ColorPlus', 'Parx', 'Raymond Made to Measure', 'Raymond Ready to Wear', 'Sleepz by Raymond' and 'Ethnix by 
Raymond' amongst others. With one of the largest retail networks in India, Raymond has over 1,650 exclusive stores across 600 cities 
and towns. In the B2B segment, Raymond has carved a niche for itself through its garmenting offerings to international labels for 
menswear. Having enjoyed the patronage of over a billion consumers, Raymond as a brand has been consistently delivering world class 
quality products to its consumers for 100 years. 
 

Disclaimer:   
Certain statements in this document may be forward-looking statements. Such forward-looking statements are subject to certain risks 
and uncertainties like regulatory changes, local political or economic developments, technological risks, and many other factors that 
could cause our actual results to differ materially from those contemplated by the relevant forward-looking statements. Raymond Realty 
Limited will not be in any way responsible for any action taken based on such statements and undertakes no obligation to publicly update 
these forward-looking statements to reflect subsequent events or circumstances. 
 

For further information, please contact: 

Rohit Khanna  
Corporate Communications  
Raymond Lifestyle Limited  
Tel: 022 6152 7624  
Email: Rohit.khanna@raymond.in 
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