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RedTape Limited Announces Q4 and Full Year FY26 Results 

e Revenue of Rs. 2,415 crores; PAT of Rs. 244 crores, Margins expand Year-on-Year 

e Continued market leadership amid strong industry growth 

Noida, India, 26 May 2026: RedTape Limited (BSE: 543957 | NSE: REDTAPE), one of India’s leading 

footwear, apparel, and accessories brand, today announced its unaudited financial results for the fourth 

quarter and full year ended March 31, 2026 (Q4 & FY26). The Company delivered strong operational 

performance across its financial and operational metrics, reflecting the strength of its multi-brand portfolio 

and asset-light business model. Growth was supported by sustained wedding season demand through Q4, 

summer collection launches, and the full-year benefit of the GST reduction on footwear priced below 2,500. 

Q4 FY26 AT A GLANCE (STANDALONE) 

REVENUE EBITDA EBITDA MARGIN 

%674 Cr | %135Cr | 271 Cr | 10.2% 

+33.8% YoY | +19.4% YoY | +10.2% YoY | +65 bps YoY 

FY26 AT A GLANCE (STANDALONE) 

REVENUE EBITDA EBITDA MARGIN 

2,415 Cr | 2483 Cr | %244 Cr | 19.0% 

+19.6% YoY | +19.0% YoY | +32.4% YoY | +151 bps YoY 

RETAIL NETWORK — AS OF MARCH 31, 2026 

STORE NETWORK BY FORMAT NETWORK PROFILE 

aot een Nae Geographic Reach: 300 cities | 20 states + 4 UTs 

Exclusive Mega Showroom (Online) 298 167 Total Retail Area: 16.3 lakh sq. ft. 
; ; Store Model: Franchisee 67% | Company 33% 

Exclusive Showroom (Offline) 223 161 Store Type: High Street 96% | Malls 4% 

Sports Outlet 6 3 

Factory Shop 15 13 

Shop in Shop (SIS) 127 62 

Total 669 
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Mr. Arvind Verma, Whole Time Director, RedTape Limited said, “FY26 has been a defining year for us at 

RedTape. What gives us confidence is not just the numbers, but what is driving them: consumers are actively 

choosing us across price points, across categories, and across channels. Our margin expansion this quarter is 

a reflection of operating discipline. We kept investing in stores, in product, and in people, and the business 

responded. 

What excites us most about where we stand is the opportunity still ahead. Eighty percent of our stores are in 

Tier-2 and Tier-3 cities, and those markets are nowhere near maturity. The structural shift from unorganised 

to organised retail in footwear and apparel continues to work in our favour. Our e-commerce business is 

maturing, with our new brands gaining traction, and our women's category is beginning to show momentum. 

We enter FY27 with a clear playbook, a strong balance sheet, and a team that knows how to execute. The 

opportunity in front of us is significant.” 

STRATEGIC INITIATIVES & GROWTH DRIVERS 

e Ozark: Brand momentum improving in FY26; outdoor and adventure positioning resonating across 

channels 

e Supply chain: BIS accreditation secured across all footwear import territories, a significant regulatory 

milestone; Myanmar and Nepal operationalised as sourcing markets, reducing single-country 

concentration risk 

e Marketplace Warehouse: One new warehouse operationalised in FY26; 3,00,000 sq.ft. added in 

existing warehouse of Unnao, Kanpur. 

e New Sub-categories Launch: Launched eyewear and hard luggage as a new accessories sub- 

categories; takes the lifestyle portfolio beyond footwear and apparel 

e Brand presence: RedTape-branded community sporting events activated in Chandigarh and Delhi; 

building direct consumer engagement in key northern markets 

OUTLOOK 

RedTape Limited targets continued strong revenue growth in FY27, supported by accelerated retail 

expansion, with a particular focus on South and West India, through category diversification, e-commerce 

and quick commerce channel growth, women’s and kids’ segment development, and premiumisation. The 

Company intends to open 200-250 new stores annually with store size of 500sq. ft. — 1500 sq. ft, deepen 

its presence in Tier-2 and Tier-3 cities, scale the Ozark performance-wear brand, and extend its lifestyle 

portfolio into new product categories including backpacks, luggage, and fragrances and cosmetics. 

RedTape remains well-positioned to capitalise on India’s growing aspirational consumer segment, the 

expanding athletic and athleisure market, and the ongoing premiumisation trend in the Indian footwear 

and lifestyle industry, delivering sustainable, profitable growth in FY27 and beyond. 
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About REDTAPE Limited 

REDTAPE Limited (BSE: 543957 | NSE: REDTAPE) is one of India leading lifestyle brands, offering a comprehensive range 

of footwear, apparel, and accessories for men, women, and children. With a legacy of quality, style, and innovation, 

RedTape has established itself as a trusted name in the Indian fashion and lifestyle industry. The Company operates 

through a robust multi-brand portfolio including RedTape, Mode, Bond Street by RedTape, and OZARK, catering to 

diverse consumer preferences across casual, formal, sports, and outdoor segments. 

Headquartered in Noida, Uttar Pradesh, RedTape Limited leverages an asset-light business model with strategic vendor 

partnerships to ensure rapid product turnaround, efficient supply chain management, and cost optimization. With 669 

stores across 300 cities in 20 states and 4 union territories, the Company continues to expand its retail footprint and 

strengthen its market presence across both metro and emerging markets. For details visit www.redtape.com 

For further information contact: 

Investor Relations Team 

Kasturi Sharma | Nikita Atri 

Ernst & Young LLP 

P: +91 96203 93785 | +91 86003 63914 

E: Kasturi. Sharma@in.ey.com | NikitaAtri@in.ey.com 
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