
     
 
 

 

 

 
 

 
  

SYMBOL: JAIPURKURT 
ISIN: INE696V01013 
 
 
To,                                 Dated: 02-10-2026 
The Manager-Listing Department,  
The National Stock Exchange of India Limited, 
Exchange Plaza, NSE Building, 
Bandra Kurla Complex, Bandra East, 
Mumbai-400 051 
 
 
Subject: Press Release 
 
Dear Sir( s ),  
 
Please find herewith enclosed the press release dated Friday, 02nd October, 2026 by Nandani Creation Limited.  
 
 
 Nandani Creation Limited, under its brand “Jaipur Kurti”, provided an update on the key 

developments of the 14th Annual General Meeting of the Company held on 30th September, 2026. 

 
This is for your kind information and record.  
 
Thanking You, 
FOR NANDANI CREATION LIMITED 
 
 
 
 
GUNJAN JAIN 
COMPANY SECRETARY & COMPLIANCE OFFICER 
M No.: A45068 
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Rooted in Jaipur, Growing Across India 
Brand “Jaipur Kurti” Enters Its Next Growth Chapter 

Building Jaipur Kurti into a Scalable, Data-Led and Integrated Indian Women’s Fashion Brand 
 

 
 
Jaipur, October 02, 2026: Nandani Creation Limited, the company behind Brand “Jaipur Kurti”, outlined its growth strategy 
and next phase of business expansion at its 14th Annual General Meeting held on September 30, 2026. 
 
The Company highlighted the significant progress made during FY2025-26 and outlined its roadmap to build Jaipur Kurti into a 
stronger, more scalable and nationally recognised Indian women’s fashion brand. 
 
 FY2025-26: Strong Growth with Increasing Focus on Quality of Growth 
Nandani Creation Limited recorded a turnover of approximately ₹110 crore in FY2025-26, representing growth of 
approximately 50% over the previous financial year. 
 
While the Company continues to focus on revenue growth, its approach is increasingly centred on the quality and 
sustainability of growth. The Company is strengthening operational efficiency, inventory productivity, working-capital 
management, asset utilisation, cost discipline and sustainable profitability. 
 
 Project 50: Expanding the Retail Footprint with Purpose 
A key strategic initiative is Project 50, under which Jaipur Kurti is working towards expanding its Exclusive Brand Outlet 
network to 50 stores by March 2027. 
 
The Company views Project 50 as more than a store expansion programme. Each new store is intended to create a new customer 
touchpoint, provide insights into local consumer preferences and strengthen Jaipur Kurti's understanding of different 
geographies and customer segments. 
 
As the retail network expands, the Company is simultaneously strengthening its people, processes, technology, 
merchandising, warehousing, supply chain and data capabilities to support store productivity and sustainable growth. 
 
 From Multiple Channels to One Integrated Consumer Ecosystem 
Jaipur Kurti is building an integrated omnichannel business across Exclusive Brand Outlets, Large Format Retail, Shop-in-
Shop formats, Marketplaces, D2C and social media. 
 
The Company's strategy is to give each channel a distinct role within the broader consumer ecosystem: 

 Retail creates brand experience and physical customer engagement. 
 D2C enables direct consumer relationships and loyalty. 
 Marketplaces provide wider geographic reach and customer acquisition. 
 Social media drives discovery, engagement and brand interaction. 
 Data and technology connect these channels and enable better decision-making. 
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The Company believes the future opportunity lies not in viewing these channels independently, but in creating an ecosystem 
where each channel strengthens the others. A consumer may discover Jaipur Kurti through social media, purchase through a 
marketplace, experience the brand through a store and subsequently return through the Company's D2C platform. The objective 
is to progressively convert these interactions into long-term customer relationships. 
 
 Technology, Data and AI Becoming Core Business Capabilities 
As Jaipur Kurti expands across physical and digital channels, the volume of consumer and business data generated by the 
Company is also increasing. 
The company is therefore progressively strengthening its use of data analytics and Artificial Intelligence across areas 
including product and assortment planning, demand forecasting, inventory allocation, replenishment, customer understanding, 
pricing and promotions, digital marketing, sales analysis and operational planning. 
 
The Company believes that the combination of human creativity, fashion expertise, business experience, data and AI can 
become an important competitive capability for Jaipur Kurti. 
 
 Strengthening the Operating Engine Behind Growth 
With increasing scale across stores, marketplaces, D2C and retail partners, operational excellence is becoming an increasingly 
important part of the Company's strategy. 
 
Nandani Creation is focusing on improving warehousing, inventory visibility, allocation, replenishment and supply-chain 
capabilities, with the objective of ensuring that the right product reaches the right location at the right time. 
 
The Company believes that stronger inventory productivity and operational discipline can support customer availability while 
maintaining greater control over working capital. 
 
 Building a Brand with an Identity 
Jaipur Kurti's philosophy remains centred on creating Indian fashion that combines design, quality, accessibility and value 
for the modern Indian woman. 
 
The brand aims to remain contemporary in its thinking, Indian in its identity and accessible to customers across the country. 
The Company continues to invest across product development, design, technology, digital marketing, people, operations 
and customer experience to strengthen the brand and create a more integrated fashion business. 
 
Commenting on the Company's next phase of growth, Mr. Anuj Mundhra, Chairman & Managing Director, of Nandani 
Creation Limited, said: 
 
“Our objective is not growth for the sake of growth. We are building the capabilities that can make growth sustainable -stronger 
retail, a deeper digital presence, better inventory productivity, technology-led decision-making and a closer understanding of our 
customers. 
 
Project 50 represents an important step in this journey, but the larger opportunity is to build Jaipur Kurti into an integrated fashion 
ecosystem where retail, D2C, marketplaces, social media, data and technology work together. We believe that the combination of 
our Indian fashion identity, customer understanding, people, technology and disciplined execution can create a stronger and more 
scalable business for the years ahead.” 
 
The Company believes that its next phase will be defined not only by the number of stores it opera’tes or the channels through which 
it sells, but by its ability to build a trusted brand, understand its customers better, operate more efficiently and create 
sustainable long-term value for all stakeholders. 
 
The Company places on record its appreciation for the continued support of its shareholders, customers, employees, franchise 
partners, vendors, bankers, business partners and other stakeholders.” 
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 Current Brand’s Presence 

Besides this partnership, company currently operates 8 COCO retail stores (3 in Jaipur, 1 in Ahmedabad, 1 in Kota, 1 in Shri 
Ganganagar, 1 in Lucknow & 1 in Ghaziabad) and 8 FOFO retail stores (3 in Delhi, 2 in Gurugram, 1 in Jammu, 1 in Ajmer, 1 in 
Ludhiana), 30+ Shoppers Stop Stores, 70+ SIS Store, 80+ Reliance Trends Store, 25+ Avantara & Kalanikethan Stores, 
20+Reliance Centro Stores, 25+ Fashion factory stores and many more. The company also retails through all the major e-
commerce platforms such as Myntra, Ajio, Nykaa, Flipkart, Tata Cliq, etc, through its proprietary website 
https://www.jaipurkurti.com/  and through its mobile application available on both App Store and Play Store. The company is 
also available in Quick Commerce with Swiggy InstaMart ensuing rapid delivery and increasing accessibility. 

About Nandani Creation Ltd.: 

Nandani Creation, founded in 2012, is Jaipur based online-first fashion player offering women's Indian wear products under the 
brands “Jaipur Kurti”, “Amaiva- By Jaipur Kurti”, “Jaipur Kurti Luxe” & “Desi Fusion”. The company has its Head Office in 
Jaipur with sales channels comprising of online platforms and offline stores. 

Disclaimer: 
Certain statements in this press release may be forward-looking statements and/or based on management’s current 
expectations and beliefs concerning future developments and their potential effects upon Nandani Creation. The forward-
looking statements are not a guarantee of future performance and involve risks and uncertainties and there are important 
factors that could cause actual results to differ, possibly materially, from expectations reflected in such forward-looking 
statements. Nandani Creation does not intend, and is under no obligation, to update any forward-looking statement contained 
in this press release. 
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