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Disclaimer

This presentation contains statements that contain “forward looking statements”
including, but without limitation, statements relating to the implementation of
strategic initiatives, and other statements relating to United Foodbrands Limited
(the Company) future business developments and economic performance.

While these forward-looking statements indicate our assessment and future
expectations concerning the development of our business, a number of risks,
uncertainties and other unknown factors could cause actual developments and
results to differ materially from our expectations.

These factors include, but are not limited to, general market, macro-economic,
governmental and regulatory trends, movements in currency exchange and
interest rates, competitive pressures, technological developments, changes in the
financial conditions of third parties dealing with us, legislative developments, and
other key factors that could affect our business and financial performance. The
Company undertakes no obligation to publicly revise any forward-looking
statements to reflect future / likely events or circumstances.

All the numbers are on consolidated basis and without adjustment for the
minority interest of Red Apple Kitchen Consultancy, Blue Planet Foods and Willow
Gourmet Private Limited unless otherwise mentioned. All margin calculation are
on Revenue from operations, unless otherwise mentioned.




Q4 FY26 - Key highlights [os

Strong
SSSG &

revenue
growth Y-0-Y revenue growth of 22.0% in BBQ India; 27.5% in BBQ International and 23.3% in Premium CDR

Q4 consolidated SSSG at +14.4%

_————,
Q4 FY26 revenue of X 3,604 million; Y-o0-Y growth of 23.1%; Highest ever Q4 revenue BAI;ABTE]EUE

Wine Bar | Restaurant | Pizzeria

Driven by Consolidated dine-in volumes grew +43% with strong growth across all business segments
transaction Strong volume driven growth continues in BBQ India dine in; Y-0-Y dine in volume growth of +47%
growth >60% BBQ India dine-in transaction routed through own digital channels

INDIAN RESTAURANT

por ,ﬂ%

'"Cfea§e°' Y-o0-Y growth of 23.4% in Pre INDAS restaurant operating profit (margin at 12.6%) S
operating Pre Ind AS restaurant operating margin of 14.4% in the matured portfolio (+60bps vs. 13.8% last year) Dum SAFAR

fit . .. . .
PO Strong SSSG drove operating leverage, resulting in margin expansion

New store Launched 14 new restaurants in Q4 & 35 new restaurants in FY26; total network of 262 restaurants
expansion Restaurants expansion across all 3 segments; 19 in BBQ India, 4 in BBQ International & 12 in Premium CDR
on track On track to reach 300+ restaurants by FY27 and plan to achieve 400-425 restaurants by FY30

/ United Foodbrands



Robust operating performance driven by volume growth @

Q4 FY26 (Y-0-Y) Q4 FY26 Y-0-Y
(X Mn)
Same store sales growth +14.4% Operating Revenue 3,604 +23.1% 1
Dine-in volume growth +43.4% Gross Profit 2,361 +17.7% 1
Delivery revenue growth +31.9% :Eifsﬁl:!)a"t Operating Profit 454 +23.4% 1
Restaurant count (#) 262 Adjusted Operating EBITDA" 199 +4.7% 1
(35 new restaurants added in FY26) (Pre IND AS) ’

United Foodbrands

*Adjusted Operating EBITDA is calculated without the impact of IND AS 116, excludes interest income and noncash ESOP provisions . % m momEmm—



Strong performance across segments

Q4 FY26 (Y-0-Y growth)

Same store sales growth

Operating revenue

Dine-in volume growth

BARBEQUE

— NATION™—

BBQ India

+16.7%

+22.0%

+46.9%

BARBEQUE
— NATION—
International
+5.5%

+27.5%

+26.6%

AN (1] 2
%31« TOSCAND ~ J«

nnnnnnnnn

Premium CDR

+7.0%

+23.3%

+27.5%

United Foodbrands

Consolidated
+14.4%
+23.1%

+43.4%

United Foodbrands



Strong growth across channels (05

Dine-in Q, Delivery _:%

21.6% Y-0-Y Revenue growth 31.9% Y-0-Y Revenue growth

2,442 2,525 2,566 3,183 2,970 480 443 474 583
Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26 Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
Share of business (IN %) Share of business (IN %)
82.5% 17.5%

* Y-0-Y dine in revenue growth accelerates to 21.6% in Q4 FY26 from = Y-0-Y delivery revenue growth of 31.9% in Q4 FY26; highest ever
14.7% in Q3 FY26 delivery revenue & transactions in a quarter

. O Voo o 7
B |83 &2 et ey el i Sellnis Lo i = Strong delivery growth across all brands

= Average realisation reduced due to change in business segment mix,
day part / session mix and various value initiatives to drive volume

United Foodbrands



Consolidated

Network expansion: added 14 new restaurants in Q4 FY26 @

Restaurant Network

185 216 217 230 262
FY22 FY23 FY24 FY25 Q1 Q2 Q3 Q4  YTDFY26
= Q4 marks highest ever quarterly new restaurant openings
= Added net 32 restaurants in FY26 vs net of 14 in previous 2 years
= 11 restaurants under construction; to be operational in Q1/Q2 FY27

=  On track to reach 300+ restaurants by FY27 and plan to achieve 400-
425 restaurants by FY30

Restaurant Composition

262

Restaurants

207

BBQN India

PRESENCE
METROS & TIER |
TIER I & 111 CITIES

TOTAL NETWORK

|
13

BBON
International

MAR-25
180
50
230

42

Premium
CDR

Mar-26
207
55
262

United Foodbrands



Consolidated Barbeque Nation India Barbeque Nation International Premium CDR

New
restaurant
launches In

Q4FY26

I
I
I
I
I
I
I
I
I
I
L

Inorbit Mall, Mumbai (Toscano) e pIS Amanora, Pune (Salt)

Creating memorable guest experiences

through modern, vibrant spaces
United Foodbrands



Consolidated

Consolidated quarterly performance

Network
(IN #)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26

Annualized Revenue/Outlet (IN  Mn)

Gross Profit
(IN EMN)

Q4 FY25 Q1FY26 Q2 FY26 Q3 FY26
Gross Margin (IN %)

Q4 FY26

60

Q4 FY26

65.5%

Revenue from Operations
(IN MN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
SSSG (IN %)

+14.4%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
ROM (IN %)

12.6%

Consolidated revenue grew 23.1%
YoY; led by growth across channels
& segments

SSSG at 14.4% driven by robust
transaction growth

Gross profit increased by 17.7%
YoY; lower GM% due to change in
business segment mix, daypart /
session mix and various value
initiatives to drive volume

Pre Ind- AS restaurant operating
profit grew 23.4% YoY; margins
resilient at 12.6%

Overall restaurant operating margin
improved due to operating leverage
despite lower GM% and higher
marketing spends

Matured restaurants delivered
14.4% restaurant operating margins
(vs. 13.8% last year)

United Foodbrands



Barbeque Nation India Barbeque Nation International Premium CDR
Mature portfolio delivered strong and improving unit economics (10

Average Annual Revenue/Restaurant (X Mn) and Pre IND-AS Restaurant Operating Margin (%)

Matured New Consolidated

7.0%
®
®
®
\_/
®
(2.1)%
62
Q4FY25 Q1FY26 Q2FY26 Q3FY26 Q4FY26 Q4FY2S5 QiFY2e Q2FY2e Q3FY26 Q4FY26 QAFY25 QlFY26 Q2FY26 Q2FY26 Q4FY26
" Matured restaurants delivered strong = New restaurants are absorbing expected = Despite aggressive expansion, overall

annualized revenues / restaurant of X initial setup costs. These are positioned to average revenue remains strong at X 60
62 mn with 14.4% operating margins mirror matured restaurants mn with consolidated margin of 12.6%

(vs. 13.8% in Q4FY25)

Note: Revenues are annualized basis the respective quarterly revenue; Restaurants with operations of more than 2 years are considered as “Matured”

United Foodbrands



Consolidated

Strong operating leverage offsets investments to drive volume growth @

Pre IND-AS restaurant operating margin (ROM) bridge of the mature portfolio

13.8% 2.9% 4.6% 14.4%
1.1%
Q4 FY25 Investment in Increase in Operating Q4 FY26
Matured ROM GM marketing leverage Matured ROM
i I i
e i A
¢ v :

Gross margin moderated by 2.9%; JIncrease in A&P and SSSG led operating
impact of change in business mix, marketing spends leverage drove margin
day part / session mix and various benefit of 4.6%

value initiatives to drive volume

United Foodbrands



Barbeque Nation India quarterly performance

Network
(IN #)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26
Annualized Revenue/Outlet (IN 2 Mn)
Gross Profit
(IN TMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26

Gross Margin (IN %)

Q4 FY26

58

Q4 FY26

62.8%

Revenue from Operations

(IN TMN)

Q4 FY25
SSSG (IN %)

Q1 FY26

Q2 FY26

Q3 FY26

Q4 FY26

+16.7%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Q4 FY25
ROM (IN %)

Q1 FY26

Q2 FY26

Q3 FY26

Q4 FY26

11.6%

Revenue grew 22.0% YoY; led by
growth across dine-in & delivery

SSSG at 16.7% driven by robust
transaction growth

Gross profit increased by 14.5% YoY;
GM% is lower due to change in day
part / session mix and various value
initiatives to drive volume

Pre Ind- AS restaurant operating
profit grew 40% YoY; margins
expanded to 11.6% from 10.1% in
Q4FY25

Matured restaurants delivered 12.9%
restaurant operating margins

Overall restaurant operating margin
improved due to operating leverage
despite lower GM% and higher
marketing spends

United Foodbrands



Barbeque Nation India

Strategic pivot to value driven volume growth is delivering strong results @

Focused interventions

Outcome
x Targeted value campaigns to drive = Same store sales growth accelerates to
(O) higher throughput across daypart, +16.7% in Q4 vs. 8.3% in Q3

sessions and trade areas

= Structural initiatives undertaken in Q2
has accelerated growth in Q3/Q4
leading to highest ever walk-ins

A&P spends increased to 3% of

|M revenue to ensure higher reach of
these campaigns/initiatives

= Operating leverage benefit offsets
Continued strong execution delivering investments made to drive volumes
superior guest experience

,,,,,, Use of own digital asset to drive
higher conversions & transaction
growth

United Foodbrands



Barbeque Nation India

Strengthening the captive digital ecosystem

2n G - Cumulative App Downloads Dine-in Transactions — Own Digital Channels
(IN 2 MN) (IN %)

RESTAURANT LOCATION

© Sarjapur Road ~
9.1

mited time deal

Family Special(4@2599)

2 650.0 Onwards

© 6 Deals Available
You'r dining at

Sarjapur Road CJ/ @

© 3rd Floor,Doddakannelli, Varthur Hobli ,Bangalore
East, Bengaluru-560035

@ Starting from 2599

Iszd Reserve Table Q

Earn 10% smiles coins back on dining

= Strong digital engagement with ~1.2 Mn monthly active users across owned platforms (Y-o-Y
growth of 51.2%)

Promotions

= e | * Strengthened use of own digital assets to drive higher conversions
o kel oL

= Captive channels drive 90% of dine-in transactions - deepening guest engagement, enhancing
economics and strengthening brand loyalty

United Foodbrands



Barbeque Nation India

Launched high impact brand films to strengthen guest engagement & brand salience @

NATION

i ¢ . A~ 4
BARBEQUE = , f BARBEQUE

- iR yeuawrssana weetiglacie

/A/

_ N o f
BARBEQUE BARBEQUE

~— NATION—

— ;7vt;ﬁ'7_ ,
v BARBEQUE

S NATION —

Y o Wi

Unlted Foodbrands



https://youtu.be/sYLF8mEezbE?si=dIamNhcBc1LtC54f
https://youtu.be/KeNjAq7fOco?si=7GSPqD12YBcuPJ5-
https://www.youtube.com/watch?v=3G03ig48IeQ

Curating themed events to enhance guest engagement

BARSEOLE N
ViSES BARSEG.

puryab di Rasoi

LOHRI EDITION

Chef Ravi Choudhary
A specialist in North India culslr\e

T ol Chat Ao Chrsry sty hore cis flavours. festive warmth,
odtional 10 your tobde.

X

10th - 13th January, 2026

Venue - Noida : Sec 16 | Sec 62 | Gour City Mol | Poras One33 |

Barbeque Nation India

n=

Zaika-e-Purani Dilli

Chatkara packed chaats with royal Mughlai soul
curated by Chef Puja Bansal

13* - 19" Jan | Connaught Place, Delhi

Chef Puja Bansal
Winner of Slurrp Great India Cookout 2024

Venue: Marathahall, Bengalury

3 Ablmn Nayuk

MosterChef Ind:
Soason 6 Wioner

Fmt -e-
L\\ > Awadh

When food is cooked with patience,
it speaks without words,

RBEQUE
IBES BARGEd
FROM 9™ — 15" Feb

2026

THAALI o= sk o
Pork Street, Kolkota

..stories from the

Hlmolcyan kitchen. Chef Arati Thapa

Founder of Boju's Kirchen
nging outhentc
Himaloyon cuising.

“w \ A
Sel Rogy I Y

IES

The Dakshin Express

—— Journey between Rasam & Roast ——

13" - 17" Feb | Rosa Vista, Ghodbunder Road, Mumbai

CHEF - MASTERCHEF
PRAVEEN KUMAR : INDIA TAMIL
v TOP 6

-

lElh 22nd L. Venue:
February, v Squas
[

23 - 28" Feb, 2026

Crown Interiorz Mall,
Faridabad

g

The Roya
Bengal Tabl
L stories of Bengal's Rajbas

25" FFeb - I™ Mar, 2026

Sarjapura

Barbeque Nation

o Suraj

pa

suvarna Vijay Bagul

6th - 10th

Master Chef
India §7 2nd
Runner Up

Venue

Amanora
Mall, Pune

Unlted Foodbrands



Occasion driven customized value offers o

W
"wy ¥ BARBETUE

\ﬂ/
BARBEQUE

~— NATION™

SPECIAL

Happy
“‘Pongal
Honouring the season’s culinary traditions.

SPECIAL MENU
F}' 13th Jan - 15th Jan 26' ~

& ST
i HARVEST

»

REPU LIC IJAY
o

4m>¢.!.

@

v

43\'@ 253.,2

CSJ Celebrate this Aapoty of love =
1 with us at Barbeque Nation!

W
B

AFLATOON BUFFET

MONDAY - SATURDAY

LUNCH
Non-Veg

%999 | X699

AHMENARAN * NFYIIS ONE | PRAHAI AN NGR

o =
BARBEQUE

~ NATION™

GAZAB BUFFET

MONDAY - SATURDAY

LUNCH

%599 | 7649

KANPUR * 7 SOIIARE MAII

A BigByfet

Bring your appetite. We'll bring the sizzle.

SPECIAL MENU 30+ DISHES | UNLIMITED STARTERS | VEG & NON-VEG
TILL 31" JANUARY, 2025

BUFFET

3999,

Applicable on select days

AHMEDABAD - NEXUS ONE | PRAHALAD NGR

Unlted Foodbrands



Barbeque Nation International

International: Resilient performance amid macro headwinds @

Network
(IN #)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26
Annualized Revenue/Outlet (IN ¥ MN)

Gross Profit
(IN ZMN)

Q4 FY25 Q1FY26 Q2 FY26 Q3 FY26
Gross Margin (IN %)

Q4 FY26

122

Q4 FY26

70.5%

Revenue from Operations
(IN EMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
SSSG (IN %)

+5.5%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
ROM (IN %)

24.4%

BARBEQUE

— NATION—

Revenue grew by 27.5%; supported
by network expansion & SSSG

SSSG at 5.5% driven by transaction
growth

Gross profit grew by 20.1% Y-o-Y;
gross margin partially impacted due
to higher inflation amid West Asia
crisis

Continue to deliver strong Pre-IND

AS restaurant operating margin of
24.4%

United Foodbrands



Guest engagement in International segment

- - = WA
T BARGEQUE e

— NATION™ Made for sharing. Made for togetherness

. RM 149
%@}5 IREL: Machan Buffet

Our Signature live grills, with 60+ unlimited dishes.

Signature live grills. 100+ unlimited dishes.
LAGEINTY &y
s‘\ ‘\ "\

» . . ,l> "\ 2

Lunch Dinner

RM 49 RM 59

Per person

SOMETHING

SFEEIA[

Lunch Dl inner

" 2 999 w b, 699

" : - e ( COLOMBO CITY CENTRE
A\ lunch bullet for 2 )

SWIPE TO SEE served with 2 mocktails

(Friday : Dinn nmv)

PAVILION MALL

BAn‘gqu

~ NATION™

A thtle Thank You

for a Lifetime of Love

SUNDAY
MONDAY
UNLIMITED BUFFET

The Grateful Hour

8 PM onwards, A Special Thcnks' ) =T |
Valid all duy in v\qm adan - & cl ! t

(Rs.4999-- )

Unlimited Starters & Buffet
with Iftar Special Menu

weseND 7. VAl
NOW BHD 6.1 VAT

Limited Time offer valid on Arrival between

Riyadh : Tahlia Street 6:00pm - 7:00pm

Kingdom of Bahrain

Unlted Foodbrands



Network
(IN #)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26
Annualized Revenue/Outlet (IN 2 MN)

Gross Profit
(IN ZMN)

Q4 FY25 Q1FY26 Q2 FY26 Q3 FY26
Gross Margin (IN %)

Q4 FY26

56

Q4 FY26

72.9%

Premium CDR: Strong and consistent performance (20

Revenue from Operations
(IN EMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
SSSG (IN %)

+7.0%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Q4 FY25 Q1 FY26 Q2 FY26 Q3 FY26 Q4 FY26
ROM (IN %)

9.4%

Wine Bar | Reslauranl | Pizzeria

INDIAN RESTAURANT

Added 4 new restaurant in Q4
Revenue grew by 23.3%

Q4 SSSG of 7.0%, driven by
transaction growth

Gross profit up 20.7%; stable gross
margin of ~73%

Restaurant operating margin of
9.4%; impact of significant new
store openings in FY26; network
increased from 30 in FY25to 42 in
FY26

Matured restaurants continue to
deliver stronger ROM of 18.4% in
Q4 FY26

United Foodbrands



Premium CDR

Guest engagement activity in premium CDR

® TOSCAND

FRATELLY

COuples 3 Course Meal only at 22995

asses of sparkling wine

ookings and enquiries : +91 7022305471

Elevate your palate at our
limited-time festival.

‘ - -
TOSCANO

Wine Bar | Restaurant | Pizzeria

Sumwr SaLads\-‘_

=

Crisp cool salad with fresh
Italian cheese & seasonal fruits.

Risotto
Rendezvous

A celebration of Italy’s most loved classic.

radition of Ralian fresh pasta
th care and shared with

s Al
L o)

C Z / o
alendine 3
FOOD & BEVERAGE MENU

A specially curated food and beverage menu
crafted for Valentine's celebrations at SALT.

-3 v e

Avdilable across SALT outlets -

Limited-time Valentine's special -

SPLASH OF COLOURS
Holi Special Mocktails & Cocktails

AVAILABLE ALL MONTH
- ~Qn0>

Raise a glass to vibrant blends inspired by the spirit of Holl,

festive, refreshing, and celebratory.

Every Occasion.

casion and

CHEF’S
WEEKEND
SPECIAL
SEA FOOD

Shell ebrate with SALT!!

© @ saltrestaurantsin

Unlted Foodbrands



Annual Financial
Summary

United Foodbrands




Consolidated

Rebound in H2 FY26 following stable performance across

Network
(IN #)

FY22 FY23 FY24 FY25

Annualized Revenue/Outlet (IN  MN)

Gross Profit
(IN EMN)

FY22 FY23 FY24 FY25
Gross Margin (IN %)

FY26

60

FY26

66.4%

Revenue from Operations
(IN EMN)

FY22 FY23 FY24 FY25 FY26
SSSG (IN %)

+4.7%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Fy22 FY23 FY24 FY25 FY26
ROM (IN %)

12.2%

FY23-FY25 (23

Strong network expansion in FY26;
Added net 32 restaurants vs net 14
restaurants in previous 2 years

Revenue grew 8.6% Y-0-Y, led by
robust transaction growth in H2

SSSG rebounded to +4.7% in FY26
Gross profit increased 5.7% YoY

Pre IND-AS restaurant operating
margin of ~12.2% driven by higher
margins in H2

United Foodbrands



Strong turnaround in H2 (24

Revenue from operations (X mn) Gross profit (X mn) Restaurant operating margin (X mn)

[\
Vo’\
N
4,250 %I 800 H 911 1,044

H1 H2 H1 H2 H1 H2

Gross margin (IN %) Restaurant operating margin (IN %)

el
A

6,114 WLV 6,217 XYL 4,161

FY25 EFY26 FY25 EFY26 FY25 ®WFY26

= Robust H2 momentum with 18.5% revenue growth, 14.3% gross profit growth and 14.6% growth in restaurant operating
profit

= Growth driven by a sharp volume-led recovery

United Foodbrands



Barbeque Nation India: returning to growth

Network
(IN #)

FY22 FY23 FY24 FY25
Annualized Revenue/Outlet (IN 2 MN)

Gross Profit
(IN ZMN)

FY22 FY23 FY24 FY25
Gross Margin (IN %)

FY26

56

FY26

64.3%

Revenue from Operations
(IN TMN)

FY22 FY23 FY24 FY25 FY26
SSSG (IN %)

+4.4%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

Fy22 FY23 FY24 FY25 FY26
ROM (IN %)

10.8%

_———— e —,
BARBEQUE
— NATION™—

Strong network expansion in FY26;

Added net 16 restaurants vs net 5
restaurants in FY25

Revenue grew 4.6% YoY, led by
robust H2 transaction growth

Healthy H2 momentum drove FY26
SSSG recovery to +4.4%

Pre IND-AS restaurant operating
margin of ~10.8%; recovered to
13.1% in H2

United Foodbrands



H2 marked a strong inflection in performance versus H1 @

Revenue from operations (X mn) Gross profit (X mn) Restaurant operating margin (X mn)
o|o
o\o 'L}
4,909 BT 4,898 ! 3,267 ! 3,272 562 m 620 W23
H1 H2
Gross margin (IN %) Restaurant operating margin (IN %)
FY25 mFY26 FY25 mFY26 FY25 mFY26

* Robust H2 momentum with 15.6% revenue growth, 10.0% gross profit growth and 20.1% growth in restaurant operating profit
* Growth driven by a sharp volume-led recovery

* Operating leverage led to increase in H2 restaurant margin by +40bps despite investments in gross margin & marketing spends

Unlted Foodbrands



Barbeque Nation International

Barbeque Nation International: high margin growth engine @

Network
(IN #)

FY22 FY23 FY24 FY25
Annualized Revenue/Outlet (IN ¥ MN)

Gross Profit
(IN ZMN)

FY22 FY23 FY24 FY25
Gross Margin (IN %)

FY26

125

FY26

74.9%

Revenue from Operations
(IN EMN)

FY22 FY23 FY24 FY25 FY26
SSSG (IN %)

+7.5%

Pre IND-AS Restaurant Operating Margin

(IN TMN)

276

Fy22 FY23 FY24 FY25 FY26
ROM (IN %)

22.2%

BARBEQUE
— NATION™—

Added 4 new restaurants in FY26 vs
3 restaurants over last 2 years

Revenue grew 28.2% YoY; robust 4
year revenue CAGR of 23.3%

SSSG remained stable at +7.5%

Gross profit increased 29.1% YoY;
robust GM% of ~75%

Pre-IND AS restaurant operating
margin sustained at ~22.2%; despite
expansion & recent West Asia crisis

United Foodbrands



Premium CDR: sustained double digit growth with healthy margins €

& = h ol r. —-1
X h iy -
4 S
’ - I %
Wine Bar | Reslauranl | Pizzeria

INDIAN RESTAURANT

Network Revenue from Operations
(IN #) (IN ZMN)

= Added 12 new restaurants in FY26,
network expanded from 14 in FY23
to 42 in FY26 (3X growth over 3
FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26 yea rs)
Annualized Revenue/Outlet (IN 2 MN) SSSG (IN %)

= Revenue grew 19.4% YoY ; robust 4
53 5.2% year revenue CAGR of 42.3%

= SSSG remained stable at +5.2%

Gross Profit Pre IND-AS Restaurant Operating Margin -
(IN TMN) (IN TMN) = Gross profit increased 16.6% YoY;

Sustained GM of ~73%

248
= Pre-IND AS restaurant operating

margin at ~13%; Matured portfolio
continued to report 20.1%

FY22 FY23 FY24 FY25 FY26 FY22 FY23 FY24 FY25 FY26
Gross Margin (IN %) ROM (IN %)

73.1% 13.0%

United Foodbrands



Consolidated P&L

PARTICULARS (Z Mn)

Q4 FY26

Q4 FY25

Q-0-Q Gr%

FY25

Y-0-Y Gr%

REVENUE FROM OPERATIONS

COST OF FOOD AND BEVERAGES CONSUMED
EMPLOYEE RELATED EXPENSES
OCCUPANCY AND OTHER EXPENSES
OPERATING EBITDA

OPERATING EBITDA %

OTHER INCOME

FINANCE COST

DEPRECIATION AND AMORTISATION
PROFIT BEFORE TAX

TAX EXPENSE

PROFIT/(LOSS) AFTER TAX
PROFIT/(LOSS) AFTER TAX %

ADJUSTED PROFITABILIY®
ADJUSTED OPERATING EBITDA
ADJUSTED OPERATING EBITDA%
Cash Profit

Cash Profit %

Adjusted PAT

Adjusted PAT%

3,604
1,243
790
1,027
544
15.1%
31
226
486
(138)
13
(151)
(4.2)%

199
5.5%
136
3.8%
(93)
(2.6)%

2,928
922
708
765
533

18.2%

34
209
523

(165)

42

(206)

(7.0)%

190
6.5%
158
5.4%
(129)
(4.4)%

Y-0-Y Gr% Q3 FY26
23.1% 3,766
34.8% 1,267
11.6% 949
34.2% 1,001

2.1% 549
14.6%

(8.8)% 17
8.1% 227
(7.1)% 482
(144)

(67)

(77)

(2.0)%

4.7% 361
9.6%

(13.9)% 307
8.2%

93

2.5%

(4.3)%
(1.9)%
(16.8)%
2.6%
(0.9)%

82.4%

(0.4)%
0.8%

(44.9)%

(55.7)%

13,387
4,498
3,230
3,729
1,930

14.4%
148
860

1,900
(683)
(64)
(619)
(4.6)%

729
5.5%
572
4.3%
(289)
(2.2)%

12,330
3,919
2,967
3,332
2,113
17.1%
158
779
1,765
(272)
(M
(270)
(2.2)%

906
7.4%
790
6.4%
31
(0.3)%

*Adjusted Profitability is calculated without the impact of IND AS 116, excludes noncash ESOP provisions and one time impact of New Labour Code. Adjusted Operating EBITDA also excludes interest income

8.6%
14.8%
8.9%
11.9%
(8.7)%

(6.3)%

10.4%
7.6%

(19.5)%

(27.6)%

United Foodbrands



Consolidated balance sheet

Equity share capital
Other equity
Non-controlling interest
Total equity [I]
Financial liabilities

Borrowings

Lease liabilities
Provisions
Deferred tax liabilities
Total Non-current liabilities [I1]
Financial liabilities

Borrowings

Lease liabilities

Trade payables

Other financial liabilities
Provisions
Other current liabilities
Current tax liabilities (net)
Total current liabilities [111]
Total equity and liabilities [I + Il + 11I]

2,908
110
3,213

772
6,665
188
3

7,628

572
843
1,392
106
152
453
14
3,532
14,373

3,431
82
3,709

462
6,150
135

6,747

233
730
1,105
90
100
335
92

2,685
13,141

Non-current assets
Property, plant and equipment
Capital work-in-progress
Goodwill
Other intangible assets
Right-of-use assets
Financial assets
Investments
Other financial assets
Other non-current assets
Deferred tax assets (net)
Total Non-current assets [I]
Inventories
Financial assets
Trade receivables
Cash and cash equivalents
Bank balances other than cash and cash
equivalents
Other financial assets
Other current assets
Current tax assets (net)
Total current assets [Il]
Total assets [I + 11]

4,341
136
1,000
96
6,170

443
123
596
12,905
437

31
256
21

304

302

117
1,468
14,373

3,930
140
897

96

5,685

121
331
38
585
11,823
471

23
169

288

252

112
1,317
13,141

Unlted Foodbrands



Strategic focus areas

Drive dine-in growth through a volume-led strategy

Expand network to 300+ restaurants by FY27; 400-425 by FY30

Unlted Foodbrands

Strengthen portfolio of scalable, high-potential brands

Sustain industry-leading margins and robust cash flow generation

Building India’s Leading Dining Platform

BARBEQUE

— NATION™—

Scale brand through network expansion
& volume driven SSSG growth;

Penetrate Premium CDR brands in newer
markets

wmsern  -USE@- | 2

lllllll

Grow delivery brands

Unlted Foodbrands



Unlted Foodbrands

For further information, please contact:

Bijay Sharma
Head of Investor Relations
Investors@ufbl.in

() MUFG

Sumeet Khaitan
sumeet.khaitan@in.mpms.mufg.com

Meeting Request


https://www.miraqle.com/in/meeting-request/
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