Date: 21/10/2026

To,

The Listing Compliance Department,
BSE Limited,

P J Towers, Dalal Street,

Mumbai — 400001

Scrip Code: 534809

To,

The Listing Compliance Department,
National Stock Exchange of India Limited,
Exchange Plaza, Bandra Kurla Complex,
Bandra (East), Mumbai - 400051

Symbol: PCJEWELLER

Sub.: Presentation for the quarter & six months ended September 30, 2026

Dear Sir / Madam,

Please find enclosed herewith the investor presentation on the financial results of the Company for the quarter &
six month ended September 30, 2026 alongwith the highlights.

Kindly take the same on record.

Yours sincerely,
For PC Jeweller Limited
Visha ovennte
Date:
n Deo 35
(VISHAN DEO)
Executive Director (Finance) & CFO
DIN: 07634994

Encl.: As above

PC Jeweller Limited

Regd. Office : 2713, 3 Floor, Bank Street, Karol Bagh, New Delhi-110005 Ph.: 011 - 49714971 Fax : 011 — 49714972

info@pcjeweller.com « www.pcjeweller.com ¢ CIN : L36911DL2005PLC134929



Highlights

PC Jeweller Q2 FY27 Net Operating PAT Rises 107%, Revenue
Up 28%

Turns Debt-Free; Commencement of Realisation of Outstanding Export Receivables;
Retail Expansion Plans Under Way; New Brand for GEN-Z customers; Vertical
Integration through Mining activities

PC Jeweller Limited, one of India’s prominent jewellery retailers and manufacturers of gold
and diamond jewellery, has announced its unaudited financial results for the quarter and half
year ended September 30, 2026. Backed with healthy consumer demand, the Company’s
strong performance continues in Q2FY27 as well reporting Consolidated revenues of Rs
1,054 crores, a year-on-year growth of 28%.

A key milestone during the quarter was the Company achieving debt-free status after
repaying its outstanding dues to all 14 consortium banks ahead of schedule. With interest
costs expected to reduce significantly from the second half of FY27, the Company expects
its net profit to have a positive impact of the same.

Key Financial Highlights — Consolidated (Rs in crores) :

(Rs. In Crores)

Parameter Q2FY27 Q2FY26 Change
Sales 1,054 825 Increase by 28%
Gross Profit 325 193 Increase by 68%
Operating EBITDA* 310 178 Increase by 74%
Operating PBT* 295 136 Increase by 116%
Operating PAT* 299 144 Increase by 107%
*excludes other income

Parameter H1FY27 H1FY26 Change
Sales 1,932 1,550 Increase by 25%
Gross Profit 585 337 Increase by 74%
Operating EBITDA* 551 305 Increase by 81%
Operating PBT* 518 217 Increase by 139%
Operating PAT* 512 224 Increase by 129%

*excludes other income

Other Key Highlights:

Highlight Details

Discharged the entire outstanding debt of its 14 consortium
banks, ahead of the scheduled due dates under the settlement
agreement dated September 30, 2024. The company now
carries zero bank borrowings. Further, all the charges,
securities, guarantees (personal as well as corporate) and
undertakings provided by the Company and the personal and
corporate guarantors also stand fully released.

Debt-free status

Received remittances of about 142 Cr from export debtors
during the quarter following negotiations and resolving of
Export receivables issues between the company and the export debtors, marking
the start of realisation of long-pending receivables.




Retail expansion

Plan to rollout up to 100 large-format showrooms across Tier
I, Tier Il and Tier Il cities over the next 12—18 months, as a
mix of own as well as asset-light franchise model. The
company is confident that it will start establishing new
showrooms in this financial year itself.

Micro-franchise network
through strategic
partnership with
Government under CM
YUVA and NSDC

Already executed MoU’s with NSDC under the Government of
India and with the Government of Uttar Pradesh under the CM
YUVA scheme for onboarding of upto 2,00,000 and 1,000
franchisee partners respectively under the PC Jeweller brand
which will help to expand in untapped rural and semi-urban
markets located in Tier 4 and below cities where no other
established brand has its presence yet, thereby giving first-

mover advantage to the company.

The company is working on and planning to launch a new
jewellery brand which will mainly focus on demi-fine /
lightweight jewellery and lab-grown-diamond fine jewellery for
younger and self-purchasing buyers. The lightweight jewellery
and lab-grown diamond jewellery segment in India is expected
to be a large opportunity. The segment typically carry
materially higher gross margins ratio than traditional jewellery
and it is capital efficient thereby improving inventory turns and
the return on capital as the business scales.

New brand for GEN-Z
customers

PCJ Mining SARL, a step-down subsidiary of the Company,
which has been granted license for semi-mechanized
artisanal mining of gold in the Republic of Chad, has
commenced on-site development work and related activities
during the quarter ended September 2026, a step towards
backward integration into gold sourcing.

Gold mining licence,
Chad

Showrooms are positioned to meet demand through the
festive and wedding season, which falls largely in the second

Festive readiness half of the year.

The Company remains committed to building a stronger, more resilient and growth-oriented
organisation. With rich experience from the past, going forward, the Company is committed
to expansion of its retail footprint. Initiatives like MoU’s with the Government and focus on
the franchise model will help the demographic expansion. The company already caters to
different market segments through its jewellery design. With launch of a new brand for
youngsters, the company will further expand segment wise. This will help the company to
reach a broader customer base and enhance its market presence and is aligned with the
Company'’s future roadmap for growth and creating value for its stakeholders.

Disclaimer: Certain statements this presentation concerning future growth prospects are forward-looking statements, which involve a number of
risks and uncertainties that could cause actual results to differ materially from those in such statements. These risks and uncertainties include,
but are not limited to, fluctuations in gold and diamond prices, consumer demand, competition, changes in government policies and regulations,
and general economic conditions in India and overseas. PC Jeweller Limited will not be in any way responsible for any action taken based on
such statements and undertakes no obligation to publicly update these forward-looking statements to reflect subsequent events or circumstances.
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Safe Harbour

This Presentation and the accompanying slides (the “presentation”), have been prepared by PC Jeweller Limited (the
“Company”), solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering
document containing detailed information about the Company.

This presentation has been prepared by the Company based on information and data which the Company considers
reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be
placed on the truth, accuracy, completeness, fairness and reasonableness of the contents of this presentation. This
presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from this Presentation is expressly excluded.

This presentation contains certain forward-looking statements concerning the Company’s future business prospects and
business profitability, which are subject to a number of risks and uncertainties and the actual results could materially
differ from those in such forward-looking statements. The risks and uncertainties relating to these statements include, but
are not limited to, risks and uncertainties regarding fluctuations in earnings, the Company’s ability to manage growth,
competition (both domestic and international), economic growth in India and abroad, ability to attract and retain highly
skilled professionals, time and cost over runs on contracts, the Company’s ability to manage its operations, government
policies and actions regulations, interest and other fiscal costs generally prevailing in the economy. The Company does
not undertake to make any announcement in case any of these forward-looking statements become materially incorrect
in future or update any forward-looking statements made from time to time by or on behalf of the Company.
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Management Commentary on Q2FY27 Performance

/ “Backed with healthy consumer demand, the Company’s strong performance continues in Q2FY27 as well. During Q2FY27, the\
Company delivered a Consolidated Revenue growth of 28% YOY, Consolidated Operating EBITDA growth of 74% and Consolidated
Operating PBT growth of 116%.

The Company achieved a significant milestone in its deleveraging journey during the quarter when it fully repaid and discharged
the outstanding debt of all the consortium banks and became Debt-Free. The company has received No Objection cum No Dues
cum Release Letter from all the banks. All the mortgaged assets of the Company, the personal and corporate guarantors have been
released and the original title deeds have been handed over to the relevant title holders. Further, all the charges, securities,
guarantees (personal as well as corporate) and undertakings provided by the Company and the personal and corporate guarantors
also stand fully released. With no bank debts outstanding, the company will be saving on the interest cost in the future, which will
positively impact its bottomline and strengthen its balance sheet.

Mr. Balram Garg
Managing Director

Further, the company has received remittances of approximately Rs 142 crores during the quarter from its outstanding export
debtors. The company had been putting in its best efforts for amicably resolving the issue of its outstanding export receivables. The
efforts and negotiations have yielded positive results for the company. The issue between the company and its export debtors have
been resolved and the realization of outstanding export receivables has commenced with this remittance.




Mr. Balram Garg
Managing Director

With the banking issues resolved, the company is now focussed on strategic expansion. The company has already announced its
plans to establish upto 100 new showrooms as a mix of own as well as franchisee stores in the next 12-18 months. The company’s
current Franchisee model is receiving very encouraging response from prospective business partners for establishing large format
franchisee showrooms with them in Metros, Tier 2 and Tier 3 cities. The company is confident that it will start opening new
showrooms in this financial year itself. The company has already executed MoU’s with NSDC under the Government of India and
with the Government of Uttar Pradesh under the CM YUVA scheme for onboarding of upto 2,00,000 and 1,000 entrepreneurs/
franchisee partners respectively under the PC Jeweller brand. This model will help the company to expand in untapped rural and
semi-urban markets located in Tier 4 and below cities where no other established brand has its presence yet, thereby giving first-
mover advantage to the company. These strategic partnerships will give an opportunity for the company for a rapid expansion in
Metros, Tier 2 and Tier 3 cities through its own stores and large format franchisee model and in the untapped rural and semi-
urban markets located in Tier 4 and below cities through the CM YUVA and NSDC franchisee model, thereby reaping long term
benefits for the company.

A large and growing middle class with rising disposable incomes, and a younger, increasingly self-purchasing consumer, are
driving demand for lightweight, affordable and design-led jewellery for everyday wear, work and gifting — distinct from
traditional wedding and high-value gold. We believe that this is the consumer for whom a modern business can be built for.
Hence, the company is working on and planning to launch a new jewellery brand which will mainly focus on demi-fine /
lightweight jewellery and lab-grown-diamond fine jewellery for younger and self-purchasing buyers. The lightweight jewellery and
lab-grown diamond jewellery segment in India is expected to be a large opportunity. The segment typically carry materially higher
gross margins ratio than traditional jewellery and it is capital efficient thereby improving inventory turns and the return on capital
as the business scales. We believe that this approach will act as a booster for the company’s growth in the future. The company is
confident that business will commence under this initiative in this financial year itself.




Mr. Balram Garg
Managing Director

Additionally, PCJ Mining SARL, a step-down subsidiary of the Company, which has been granted license for semi-mechanized
artisanal mining of gold by the Ministry of Petroleum, Mining and Oil Geology, Republic of Chad, has commenced on-site
development work and related activities during the quarter ended September 2026. We expect the production through mining
activities to commence in this financial year itself thereby further improving the company’s financials.

The Company remains committed to building a stronger, more resilient and growth-oriented organisation. With rich experience
from the past, going forward, the Company is committed to expansion of its retail footprint. Initiatives like MoU’s with the
Government and focus on the franchise model will help the demographic expansion. The company already caters to different
market segments through its jewellery design. With launch of a new brand for youngsters, the company will further expand
segment wise. This will help the company to reach a broader customer base and enhance its market presence and is aligned with
the Company’s future roadmap for growth and creating value for its stakeholders.




Business Highlights — Q2FY27

« The Company continues to deliver strong financial and operational performance during the quarter. The Consolidated revenues
grew by 28% year-on-year to Rs 1,054 crores in Q2FY27, as compared to Rs 825 crores in Q2FY26. Also, in H1FY27, the
Consolidated revenues grew by 25% year-on-year to Rs 1,932 crores, as compared to Rs 1,550 crores in H1FY26.

» Consolidated Operating EBITDA (i.e EBITDA excluding other income) also witnessed an improvement, standing at a profit of Rs
310 crores in Q2FY27 compared to a profit of Rs 178 crores in Q2FY26, reflecting a growth of 74%. Also, in H1FY27, the
Consolidated Operating EBITDA grew by 81% year-on-year to Rs 551 crores, as compared to Rs 305 crores in H1FY26.

* The Company’s Consolidated Operating PBT (i.e PBT excluding other income) also showcased a significant upside by clocking a
profit of Rs 295 crores in Q2FY27 compared to a profit of Rs 136 crores in Q2FY26, reflecting a growth of 116%. Also, in H1FY27,
the Consolidated Operating PBT grew by 139% year-on-year to Rs 518 crores, as compared to Rs 217 crores in H1FY26.

* Consolidated Operating PAT (i.e PAT excluding other income) rose to Rs 299 crores in Q2FY27 from Rs 144 crores in Q2FY26,
registering a growth of 107%. Also, in H1FY27, the Consolidated Operating PAT grew by 129% year-on-year to Rs 512 crores, as
compared to Rs 224 crores in H1FY26. The company has achieved its financial goal of becoming debt-free, and hence, the
Company will no longer incur borrowing-related finance costs which will add to its bottomline going ahead.




Business Highlights — Q2FY27

K The Company achieved a significant milestone in its deleveraging journey during the quarter when it fully repaid and \
discharged the outstanding debt of all the consortium banks and became Debt-Free. The company has received No Objection
cum No Dues cum Release Letter from all the banks and all the mortgaged assets, all the charges, securities, guarantees
(personal as well as corporate) and undertakings provided by the Company and the personal and corporate guarantors also
stand fully released.

* Further, the company has received remittances of approximately Rs 142 crores during the quarter from its outstanding export
debtors. The company had been putting in its best efforts for amicably resolving the issue of its outstanding export
receivables. The efforts and negotiations have yielded positive results for the company. The issue between the company and
its export debtors have been resolved and the realization of outstanding export receivables has commenced with this
remittance.

* The Company’s funds raising aggregating upto X 500 crore by preferential issue of equity shares and Warrants has been
completed successfully on 24th September, 2026 upon completion of conversion of all the Warrants allotted to the Shri
Balram Garg, Promoter.

* Additionally, PCJ Mining SARL, a step-down subsidiary of the Company, which has been granted license for semi-mechanized
artisanal mining of gold by the Ministry of Petroleum, Mining and Oil Geology, Republic of Chad, has commenced on-site
development work and related activities during the quarter ended September 2026. We expect the production through
mining activities to commence in this financial year itself thereby further improving the company’s financials.




Financial Snapshot — Q2 & H1FY27

Revenue

Gross Margin

Operating EBITDA*

Operating PBT*

*excludes other income

Consolidated Financials

Rs. 1,054 Cr.

Rs. 325 Cr.

Rs. 310 Cr.

Rs. 295 Cr.

I 28% YoY
I 68% YoY
I 74% YoY

I 116% YoY

Rs. 1,932 Cr.

Rs. 585 Cr.

Rs. 551 Cr.

Rs. 518 Cr.

I 25% YoY
I 74% YoY
I 81% YoY

I 139% YoY



Consistently Delivering Strong Performance

Figures in Rs. Cr.

Revenue

Q2FY25
Q2FY25 Q2FY26 Q2FY27

Operating PBT*

80

Q2FY25 Q2FY26 Q2FY27

Consolidated Financials *excludes other income

Operating EBITDA*

Q2FY26

Q2FY27
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PC Jeweller : At a Glance

. i Diversifi i
Leading Brand Positioned among Experienced ersified Extensive Market
) Tob Studded Leadership Product Range Reach
with a Strong P r
Team or All Segments
Legacy Jewellery brands
in India
+ |
552 @ GEY:
Established in 2005 - Leading Studded Leadership Team with Wide range of Wide network of
among the leading Jewellery with Decades of products and sub showrooms across
players in the Indian Diverse and Trending Experience & brands targeted at all 13 States/UT in India
Wedding Jewellery Collections Expertise in Jewellery customer segments along with e-

Market & Retail commerce platform

No Outstanding

Rs. 3,353 Crores & Rs. 671 Crores & Bank Debt as on Rs. 17,500+ Cr. 2.05 lakh sq ft

Market Cap Total Retail Area

Rs 1,932 Crores Rs 551 Crores 30-Sep-26. Debt- (as on 30-Sep-26)
FY26 & H1FY27 FY26 & H1FY27 Free status
Revenue respectively Operating EBITDA*
respectively

achieved

Consolidated Financials *excludes other income



Comprehensive Business Model Catering to All Customer
Segments

Offering a range of gold, diamond, silver, and gemstone jewellery like bangles, rings, bracelets, necklaces, etc.; designed to meet the varying needs of
customers, catering to bridal, occasional, and everyday wear.

[ J
dh
Product Range Product Category Distribution Channels

* Rings * Gold * High Street * Ultra Rich * Wedding Collection
* Earrings « Diamond / Showrooms * Rich & Upper Middle * Men’s Collection

* Necklace Studded *  Mass Market Class * Dashavatar

* Bangles * Silver Showrooms * Middle and Lower * Anant

* Bracelets * Gemstone * Franchisee- Middle Class * Folia Amoris

* Nose Pins Owned
Mangal Sutra Showrooms Adding other themed

E-Commerce and emerging
collections




Integrated Business Model

"I Bﬁ Design Quality Control ,- Inventory Management

In-house team of skilled designers
creating trend-led, contemporary,
and traditional jewellery

Strong focus on consumer
preferences across wedding,
occasion, and daily wear
segments

Leveraging consumer insights to
launch collections aligned with
Gen Z and millennial trends

Established supplier ecosystem
reduce dependence on
intermediaries

Efficient procurement to ensure
better pricing and raw material
cost control

Established supplier relationships
for consistency in quality and
timely availability

Multi-stage quality checks from
raw material sourcing to final
product

Hallmarking and certification for
gold, diamond, and studded
jewellery to build consumer trust

Products adhere to Hallmarking
and Certification standards

Centralized inventory monitoring
with real-time tracking across
showrooms

Dynamic inventory allocation model
i.e. high-turnover products pushed
to mass-market showrooms,
premium products to high-street
showrooms

Inventory discipline has led to
working capital efficiency
improvement in recent quarters

Integrated model provides a sustainable competitive edge by combining cost efficiency, design-led innovation, quality.assurance, and

Assurance

You Can @ BIS
Adorn

Hallmarked

efficient inventory management, enabling profitable growth and stronger customer loyalty

Certified Jewellery Best Designs Lifetime Exchange Customization
Options




Omni-Channel Presence Driving Market Reach

Mass Market

\ Showrooms ‘

Middle & lower middle class

Target Audience

Local markets with high

Location Strategy footfall

Gold jewellery, small-ticket
Product Focus iterms

Customer Experience Branded interiors

Expands reach in

Growth Potential -
unorganised markets

Omni Channel Approach

Franchise Model

Tier 2 & 3 city customers

Partner-led showrooms in
smaller cities

Branded gold & diamond
jewellery

Brand-standard interiors,
monitored operations

Scalable with high ROCE,
low risk

High Street
Showrooms

Rich, upper middle class,
wedding buyers

Premium high street
locations

Wide range incl. designer &
wedding pieces

Trust-building, variety, service
policies

Strengthens brand image &
wallet share

. Online Platform ’

Young, urban, working
professionals

Digital presence across major

cities

Daily wear, work wear,
curated collections

Seamless browsing, online-
offline synergy

Fast growing segment, early
customer capture

I%‘ll

Franchisee Model
‘ (Govt. schemes) '

Tier 4 & smaller cities

Small shops in 150 —
200 sq. ft. area

Branded jewellery

Access to branded jewellery

Huge potential by establishing
branded outlets in tapped rural

and semi-urban areas



Customer-Centric Retail Strategy Across Demographics

A B ~3 2 =

Customers Metro | Tier | | Tier Il | Tier I | Tier IV & Others

Exclusive Lounges

Started this concept in select showrooms
Ultra Rich years back.

Focused on high end designer pieces

F High Street Showroom
Rich and Upper Middle ” Own showrooms across Metro, Tier 1 and Tier 2 Franchisee showrooms across Tier 2
& Focused on exclusive gold and diamond jewellery for weddings and Tier 3

Class and occasions

Showrooms in high footfall areas primarily metros and Tier 1 for youth-oriented
6% Youngsters’ Young couples jewellery like Anant, Dashavtar etc.
b

5o
B=—)0

and Working Women E-Commercg platfor.m - Penetration across Metro,.Tler 1 and Tier 2
Focused on light weight, everyday and work wear jewellery

) i Mass Market Stores
e Middle and Lower Middle Smaller local markets at locations in towns with population at least 0.5 million not having access to branded jewellery
Class Focused on gold (primarily) and small ticket diamond jewellery




Extensive Market Reach

[

T

-

Madhya Pradesh ]

Uttarakhand

[ Uttar Pradesh }

|

Chhattisgarh I

States/UT

Combination of
Franchisee owned as
well as Company owned
Showrooms

E-Commerce
presence




" A Glimpse of PC Jeweller’s

Jewellery themes &
Showrooms



Diamond Wedding Jewellery




Polki Jewellery




Jewellery for Men

Pk O

PTO0007 | BCOOD43

Pk Cl




Silver Diamond Jewellery




Silver Gifting




A Glimpse at some of the Showrooms

Ludhiana (Punjab) Ajmer (Rajasthan) Ghaziabad (Uttar Pradesh) Dehradun (Uttarakhand)



A Glimpse at some of the Showrooms

Kingsway Camp (Delhi) Varanasi (Uttar Pradesh) Indirapuram (Uttar Pradesh) Yamuna Nagar (Haryana)



Industry Overview



India’s Jewellery Market: A $140 Billion Opportunity Driven by Organised Retail

Expansion
Indian Jewellery Market Split By Organised Jewellery Retail poised for Indian Jewellery Market on Track to 140
Region% 40%+ Market Share by 2028 $Bn by 2029
CAGR " 1 ne
) CY23 - 28P +12%-14%
21% 15%
29%
0 35% 45% 15%-17%
67.0
8%-10%
23%
2018 2023 2028P 2023 2029E
mUnorganized Organized

Gold is considered as a status symbol as well as auspicious.

Indians spend a significant proportion of their wedding budget on jewellery.

It is considered as an important mode of saving by the female of the-house.

Many families start buying gold for a girl child from the 1st year in preparation for her wedding.

Mid-size retailers account for 70% of sales with expected shift to regional and national chain on the back of increasing regulatory compliances.




Key Growth Drivers

)

o)

Rising Discretionary
Incomes
Increased spending power
among the middle class

)

Young Urban Population

Preference for trendy and
fashionable jewellery

o)

Jewellery as Accessory

Shift towards daily &
casual jewellery

(S)

Western Influence
Demand for diamond-studded

jewellery

(0
Strong Skill Sets
High-quality manufacturing
& craftsmanship
J
_
(0
Gold Metal Loan Scheme
Boosting jewellery
production
J
\_
@D
(| - -
O Financially Independent
Women
Emergence of women as key
shoppers )
\
)
(D
Favourable Regulatory
Environment
Policies supporting
investment & trust )
\/




Diamond/Studded Jewellery : Expanding Share in Value Added

Mix

Diamond/Studded Industry

21% - 23%

16%

10%
13
] -
2018 2021 2023 2028P

Diamond/Studded Jewellery Market in India is expected to grow at +21% CAGR by FY28

Diamond-studded jewellery enjoys higher gross margins as compared to gold jewellery due to design innovation and premium
pricing potential.

Studded market in India is expected to outgrow the other metals, driven by shift in consumer preferences for lightweight,
versatile and affordable designs among Gen-Z and Millennials.




Way Forward



The Way Forward

ﬁxpansion through separate franchise model for Metros, Tier 2 and Tier 3 cities — \
» The company also has a separate model for establishing Franchisee in Metros, Tier 2 and Tier 3 cities.
» We plan to further expand in this model as there is less Capex investment by the company with rapid expansion
opportunities and higher ROE.
» The response received by the Company from potential business partners for establishing franchisee showrooms in
this model has been very encouraging.

Opening of new showrooms as a mix of company owned and franchise showrooms —

» The company plans to establish upto 100 new showrooms, own as well as franchise, in the next 12 to 18 months.

New Brand for GEN-Z customers -
» A large and growing middle class with rising disposable incomes, and a younger, increasingly self-purchasing

consumer, are driving demand for lightweight, affordable and design-led jewellery for everyday wear, work and
gifting — distinct from traditional wedding and high-value gold.

» Hence, the company is working on and planning to launch a new jewellery brand which will mainly focus on demi-
fine / lightweight jewellery and lab-grown-diamond fine jewellery for younger and self-purchasing buyers

» The lightweight jewellery and lab-grown diamond jewellery segment in India is expected to be a large opportunity.
The segment typically carry materially higher gross margins ratio than traditional jewellery and it is capital efficient

thereby improving inventory turns and the return on capital as the business scales




The Way Forward

ﬂossibility of establishing vertical integration through Mining - \
» One of the Company’s subsidiary has incorporated PCJ Mining SARL in the Republic of Chad to undertake the
extraction of precious metal ores. !

» PCJ Mining SARL has been granted license for semi-mechanized artisanal mining of gold by the Ministry of
Petroleum, Mining and Qil Geology, Republic of Chad.

» This strategic initiative provides the PCJ Group with an opportunity to explore mining operations and possibly
establish backward integration across its value chain.

» The on-site development activity has commenced and the production is expected to begin in this financial year
itself

Debt Free Status to have a positive impact on the bottomline -
» During the debt repayment period, the company had incurred and paid interest on its outstanding amount to the

banks. With no banking debt outstanding, the company will be saving on its finance cost in future, which will have

a positive impact on its bottomline.




The Way Forward

Expansion through Strategic Partnerships under Government Initiatives (MoU’s executed with NSDC under Govt of \
India and CM YUVA under Govt of Uttar Pradesh) —
» In India, the jewellery market is mainly ruled by unorganised sector. The organized retail accounts for about 35% only
whereas the remaining 65% is ruled by unorganized segment. There are over 6.5 lakh villages in India, yet only 4% of rural
towns have access to branded or quality-tested jewellery.

» There is a huge potential for organised jewellery brands in these untapped markets as they can provide branded and
quality tested jewellery to the customers which is currently not available to them through the unorganized or local brands.

» Being an established national brand, the company seeks to explore the opportunity to tap these untapped rural and semi-
urban markets located in Tier 4 and below cities where no other established brand has its presence so far thereby giving
the first mover advantage to the company.

» The MoU'’s enable us to onboard entrepreneurs under the PC Jeweller brand as PCJ Lifestyle Franchisees. The company
targets to onboard upto 1,000 and upto 2,00,000 PC Lifestyle Franchisees under CM YUVA and NSDC respectively inthese NS -D-C
rural and semi urban markets where no other established brand has its presence. RER VA EFUTURE

» This model is a low-investment, high-impact retail model backed with financial assistance from the Government and Banks. The company will
provide application support, training, marketing support and digital jewellery catalogue to the franchisee which will further help entrepreneurship
development, local economic growth and employment generation in the local region. Even the customers will benefit from this partnership as they
will take advantage of the customer friendly policies and schemes of the company, and will get trust and goodwill of a nationally established brand.
For the company, it will enable us to increase our retail footprint in the untapped markets with no heavy investment.

» The model gives up an opportunity for rapid, low cost retail expansion, deeper market penetration, asset light capital efficient growth, strengthens
brand visibility, gives us first mover advantage and creates strategic business value.




Thank You

L )y

PC Jeweller Limited

investors@pcjeweller.com

www.pcjeweller.com
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